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Begin your own tradition. 


You never actually own 
a Patek Philippe. 

You merely take care of it for 
the next generation. 
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MECHANICAL MOVEMENT WITH AUTOMATIC WINDING, GG 7722 CALIBER WITH JUMPING HOURS. 
RETROGRADE MINUTES (210°) AND DATE (180°) FUNCTIONS. DEVELOPED AND CRAFTED 
BY THE BVLGARI MANUFACTURE DE HAUTE HORLOGERIE IN LE SENTIER. 

OCTAGONAL 18 KT PINK GOLD CASE. CROWN SET WITH ONYX CABOCHON. ANTI-REFLECTIVE SAPPHIRE CRYSTAL AND 
TRANSPARENT BACK CASE. CLOISONNE DIA L, A LLIG ATO R STRAP WITH 18 KT PINK GOLD FOLDING BUCKLE. 


ATLANTA • BAL HARBOUR • BEVERLY HILLS • BOCA RATON • CHEVY CHASE 
CHICAGO • DALLAS • HONOLULU • HOUSTON • LAS VEGAS • NEW YORK 
SAN FRANCISCO * SCOTTSDALE • SHORT HILLS • SOUTH COAST PLAZA • BULGARI.COM 








Bell® Ross 

TIME INSTRUMENTS 


MARINE BR 02 CHRONOGRAPH ■ 500 M WATER-RESISTANT 0 44 MM 

Information: Bell & Ross Inc. +1.888.307.7887 ■ information@beUrossusa.com ■ www.bellross.com 
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EDITOR’S 

Letter 



They’re on 
Their Way 




Patek Philippe’s new 
Caliber CH 29-535 PS Q 


Zenith’s Captain Grande 
Date Moonphase 


T he main theme of this issue is the 
new watches that will soon be 
showing up in jewelry and watch 
stores across the country. We 
showed you a couple dozen of the 
new watches unveiled at March’s Baselworld 
show in the last issue. This issue has more: We 
devote 3 8 pages to coverage of Baselworld and 
the new pieces. Anchoring our coverage is an 
in-depth look at one of Patek Philippe’s show 
headliners, the new perpetual calendar 
chronograph, Reference 5270. In our 
cover story, “Updating the Calendar” 
(page 70), technical expert Gisbert 
Brunner explains the key mecha¬ 
nisms in the new piece. Two Brun¬ 
ner sidebars — one on the history 
of Patek perpetual calendar watch¬ 
es, the other on the history of Patek 
chronographs — place the 5270 with¬ 
in Patek Philippe’s long tradition of per- 
petuals, chronographs and combinations 
of the two. 

Another new watch that gets in-depth 
treatment in this issue is Zenith’s Captain 
Grande Date Moonphase, one of three new 
Captain watches Zenith introduced at the 
show. The watch exemplifies several aspects of 
the new Zenith: a return to classic design, an 
emphasis on manufacture movements, and 
sensible pricing. The steel version of this watch 
offers an in-house movement with two compli¬ 
cations at a price of $5,800. Our testing team 
put the watch through its paces. See how it per¬ 
forms in “Moon Exploration” on page 78. 

Elsewhere in our Baselworld report, we 
show another 40 watches from the fair, offer 
our take on the slightly schizophrenic mood we 
detected there, and sit down with some watch- 
world boldface names who have been through 
some changes recently (Seiko chief Shinji Hat- 
tori, Swatch Group power player Marc Hayek, 
German watchmaker Martin Braun, and Amer¬ 
ican jewelry and watch designer Jacob Arabo). 
One of the boldest of boldface watch names 


— Ludwig Oechslin, best known for the watch 
j marvels he created for Ulysse Nardin — is the 
j subject of a profile in this issue by senior editor 
| Norma Buchanan. Buchanan met with the “fa¬ 
mously brainy” Oechslin (her words) at the 
Museum of Horology in La Chaux-de-Fonds, 
where Oechslin is curator. She chronicles his re¬ 
markable career in “Meeting Mr. Wizard” on 
page 100. Sadly, as Buchanan was writing the 
Oechslin piece, word came of the death of his 
longtime patron Rolf Schnyder, CEO and own¬ 
er of Ulysse Nardin. Following the Oechslin 
story, Buchanan assesses Schnyder’s watch 
achievements. He was, she writes in “Rolf 
Schnyder: Watch Pioneer,” “a founding father 
of the mechanical-watch renaissance.” 

An interesting development in the last sev¬ 
eral years is the emergence of Cartier as a bona 
fide watch producer. Last year, the firm famous 
as “the king of jewelers and jeweler of kings” 
introduced its first in-house automatic move¬ 
ment in its Calibre de Cartier watch. Caliber 
1904-PS MC is now the firm’s base automatic 
movement. Contributing editor Martina 
Richter spent some quality time with the Cali¬ 
bre watch and found much to admire. Her re¬ 
view starts on page 92. 

Flashy watches are a staple of today’s enter¬ 
tainment scene. For many performers, watches 
are simply props, part of the act. Not so with 
Nathan Morris and Shawn Stockman, two 
members of the famous “boy band,” Boyz II 
Men. Still performing, the boys are now men 
and one of their grown-up avocations is watch¬ 
es. (Morris at one point had 38 Breitlings.) 
Managing editor Mark Bernardo talked time¬ 
pieces with them before a recent performance in 
j New York. Any watch aficionado who has at¬ 
tempted unsuccessfully to share his watch pas¬ 
sion with a relative will relate to their tales of 
what happened when they gave fine watches to 
their fathers. “Boyz Toyz” begins on page 84. 

Joe Thompson 
Editor-in-Chief 
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Breguet, the innovator^. 

Invention of the shock-protection device?l79 


Inspired by ‘subscription watches," the Tradition 7027BR model daringly 
symbolizes the Breguet art of watchmaking through a subtle play on trans¬ 
parency effects and an eminent contemporary architectural design. It 
highlights one of Breguet’s most important inventions, the pare-chute, 
designed to protect the balance pivots in case of impact, it was the fore¬ 
runner of all modern shock-absorbing devices. History is still being written... 

www.breguet.com/inventions 


BREGUET BOUTIQUES - 71 1 FIFTH AVENUE NEW YORK +1 646 692-6469 - 779 MADISON AVENUE NEW YORK +1 212 288-4014 
280 NORTH RODEO DRIVE BEVERLY HILLS +1 310 860-9911 - TOLL FREE 877-403-8163 - WWW BREGUET.COM 
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THE SIMPLICITY OF INNOVATION 


LUMINOR MARINA 1950 3 DAYS 
AUTOMATIC - 44mm 
P.9000 in-house calibre 
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Laboratorio di Idee. 


Available exclusively at Panerai boutiques and select authorized watch specialists. 
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FOUNDED IN 1755, ON AN ISLAND 
IN LAKE GENEVA. AND STILL THERE. 





17 th of September 1755. In the offices of the solicitor Mr. Choisy, a young 
Master Watchmaker from Geneva named Jean-Marc Vacheron is about 
to hire his first apprentice. This agreement is the first known reference 
to the founding watchmaker of a prestigious dynasty and it represents 
the establishment of Vacheron Constantin, the oldest watchmaking 
manufacturer in the world in continuous operation. 

Ever since this agreement, and true to the history that built 
its reputation, Vacheron Constantin has been committed 
to passing on its knowledge to each of its Master 
Watchmakers in order to guarantee the excellence and 
durability of its craftsmanship and of its timepieces. 


Patrimony Contemporaine 

6 Hallmark of Geneva, Pink gold case, Hand-wound mechanical movement 
Ref 81180/000R-9159 


VACHERON CONSTANTIN 

Monufocture Horlogere, Geneve, depuis 1755. 


For information, contact our Concierge at (877) 862-7555 or visit www.vacheron-constantin.com 

OPENING SUMMER 2011 
Vacheron Constantin Boutique 
729 Madison Avenue at East 64th Street, New York City 
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An Omega boutique 



Glide wheel inside: Seiko’s Spring 
Drive movement 



Roland Murphy 


“OMEGA HASN’T BEEN HAUTE HORLOGERIE SINCE THE 
QUARTZ WATCH ALMOST PUT [IT] OUT OF BUSINESS...” 


IT’S JEALOUSY 

What’s bugging Nick Hayek, Jr. (“Nick 
Hayek’s American Agenda,” June 2011)? An¬ 
swer: He is just another European snob, jeal¬ 
ous that the U.S. is still the economic engine of 
the world. It irks him that we prefer to spend 
our money wisely. By the way, Nick, Omega 
hasn’t been haute horlogerie since the quartz 
watch almost put you out of business, and you 
recovered by making McWatch using ETA 
movements. 

Herbert Wong 
Mesa, AZ 

ASPRING DRIVE SLIP-UP 

Working as a watchmaker in a jewelry store, I 
find your magazine not only enjoyable but also 
very informative, keeping me up to date on 
what is happening in other parts of the watch 
world. However, I must gently take you to task 
for an erroneous description of how the Seiko 
Spring Drive movement works, as described on 
page 52 of the June 2011 issue (“Baselworld 
2011: The New Watches”): “[It] has a seconds 
hand that moves continuously (or appears to: 
it really is making eight little jumps a second, 
as in many mechanical watches).” 

This could not be further from the truth 
and misses the innovation in Spring Drive’s de¬ 
sign. I believe I’ve seen correct explanations of 
how the Spring Drive operates in previous 
WatchTime issues, so this is probably a small 
oversight, but one that should be set straight. 
The second hand on a Spring Drive movement 
is continuously moving forward, without stop¬ 
ping or jumping at all, due to the continuous 
rotation of the glide wheel. The glide wheel ro¬ 
tates in one direction at an electromagnetically 
controlled eight revolutions per second. To do 
away with the “stop and start” design of the 
mechanical escapements and the resulting fric¬ 
tion and wear is a marvelous answer to the 
challenge of designing an escapement for 
which lubrication is not critical for correct 
functioning/performance. I hope you will agree 
that this is an important distinction when con¬ 
sidering where the Spring Drive fits in the 
horological world. 

Noah Riley, CW21 (AWCI) 
Wauwatosa, WI 


You are correct, sir, on every count, except one. 
It wasn’t a small oversight but a large one, and 
we appreciate you setting the record straight. JT 

WHAT ABOUT THE WORKERS? 

It’s good to see that the watch industry is re¬ 
covering from its recession (“Rebound,” April 
2011). I find it fascinating that all the CEOs of 
these Swiss companies were out touting their 
ridiculously expensive watches while wearing 
their $4,000 Armani suits. And while we cele¬ 
brate their good fortune, it’s time to bring up 
all the artisans, watchsmiths, etc., that they 
laid off during the recession to keep their 
watch prices inflated. Hopefully, they will re¬ 
hire some of these workers now that their 
pockets are full and there are smiles on their 
faces. Frankly, they’re a bunch of hypocrites. 

On a very positive note, I really enjoyed 
your article about RGM watches (“Roland 
Murphy’s American Way,” April 2011). 
Roland Murphy is truly an amazing craftsman. 
His movements not only rival but I think are 
much prettier than [those of] some of his Swiss 
compatriots. Thanks for a great issue. 

Vito Augello 
Via email 

The good news is that those hypocritical 
CEOs, as you describe them, have rehired 
many workers that were either laid off or on 
short time, as the Swiss industry rushes to meet 
the booming watch demand in Asia. JT 

THE BAD OLD DAYS 

I was certain that I had filed away my years as a 
watchmaker in the back of my head for good 
until I read the October 2010 issue of 
WatchTime (“Big Bienne” and “Hayek & His¬ 
tory”) and memories came back to the surface. I 
underwent training to become a watchmaker in 
the late ’60s/early ’70s and spent more than 10 
years repairing watches in Lausanne and Basel, 
Switzerland, and five years in New Zealand. As 
the magazine reminds readers, the crisis in the 
Swiss watch industry in the early ’80s was a piv¬ 
otal time for the industry. I was working in Basel 
during that time. At risk of losing my job, the 
city of Basel offered me a full scholarship to a 
business school, including healthcare and SF800 
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This is all the energy needed to power the completely newly developed Manufacture 
movement, CFB A1001, from Carl F. Bucherer. It features the first reliably functioning 
peripherally positioned rotor and associates perfect aesthetics and progressive technology. 

It was designed on the basis of the holistic "Evolution Technology" Manufacture Concept, 
by which Carl F. Bucherer goes its own way with the development of movements and 
mechanisms, challenging the existing and striving for more intelligent solutions. A mechanical 
microcosm which is housed in a perfect environment, thanks to the unmistakably distinctive 
design of the Patravi EvoTec DayDate. 

www.carl-f-bucherer.com 





Carl F. Bucherer 

FINE SWISS WATCHMAKING 


DARAKJIAN 


JKWKLCRS 


29333 NORTHWFSTFRN HIGHWAY 
SOUTHFIELD. MICHIGAN 480J4 

888.THE.ONLY . 888.84 5.6659 










READERS’ 

Forum 



Greubel Forsey: Prices start at $320,000 



1978 brochure promoting watchmaking 
for women 


WatchTime welcomes 

correspondence from 

readers. Send comments 
i e 

to editor-in-chief Joe 

Thompson at 274 Madison 
Avenue, Suite 705, New 
York, NY 10016 or via e-mail 
to jthompson@watchtime. 
com. Please include your 
full name, city and state, 
and country (if outside the 
United States). Letters may 
be edited for length or 
clarity. Due to the volume 
of correspondence, 
WatchTime cannot acknow¬ 
ledge all the letters it 
receives. However, each one 
is read in full. 


JUST BECAUSE YOU CANNOT AFFORD A BIG- 
MONEY WATCH DOESN’T MEAN THAT ITS IMPACT 
WON’T AFFECT YOUR LOVE OF WATCHES.” 


per month living expenses. It changed my career 
path forever. I’m now a watch aficionado. 
Annabelle, a monthly Swiss magazine for young 
women, published an article in 1978, “Watch¬ 
maker: An Interesting Profession for Girls.” The 
article was made into a brochure that many 
watch businesses displayed. I still have a copy of 
the brochure. It’s so long ago and almost forgot¬ 
ten but revived with WatchTime. 

Regula Widmer Scott 
Greensboro, NC 

TRICKLE-DOWN HOROLOGY 

Regarding letters lamenting the fact that you 
only show high-priced watches that most of us 
cannot afford, I know this is not the case. How¬ 
ever, are these readers writing to high-fashion 
magazines asking why they are only showing 
the top designers? I am sure they would not be 
reading fashion magazines that covered what 
was being sold at all the big-box retailers. Many 
of the watches that you profile I could never af¬ 
ford to buy. However, they are amazing pieces 
of machinery and wonderful to look at. The 
watches also tend to forecast the trends that will 
be emerging in the industry over the next few 
years, such as larger case sizes or exotic case 
metals. This is exactly what happens at fashion 
magazines. Just because you cannot afford a 
big-money watch doesn’t mean that its impact 
won’t affect your love of watches. Often the 
trends established by the major players filter 
down to more affordable brands. People should 
just enjoy the wonderful timepieces that you 
showcase, find what they like and search for 
something comparable that suits their taste. 

Mike Chesna 
Boston, MA 

WATCH TERMS 101 

I have always been an admirer of fine time¬ 
pieces but only recently had the opportunity to 
expand my collection beyond “department 
store’’-type watches. Your magazine has ex¬ 
posed me to a number of watches I had never 
heard of or considered adding to my collection. 
However, many watchmaking terms still es¬ 
cape my understanding. Would it be possible 
to include in a future issue a Watch Terms 101 ? 


It would be quite helpful to me and possibly 
many other relatively new collectors. 

Marcus Hock 
New Orleans, LA 

You’ll find just such a list of watch terms on 
our website, www.watchtime.com. On the 
home page, click on REFERENCE CENTER, 
then click on WATCHMAKING GLOSSARY. 
“Watch Terms 101 ” is a perfect description of 
the list of definitions there, which run from 
“amplitude” to “world time watch.” JT 

VISITING MOUNT JOY 

The article on Roland Murphy in the April issue 
brought to mind my visit to the RGM workshop 
last August. My wife and I have vacationed in 
the Gettysburg area for over 20 years and I’ve 
been able to make many “pilgrimages” to the 
heartland of American watchmaking. Over the 
years I’ve acquired some very nice vintage 
American wristwatches. I am especially fond of 
the Hamilton manual-wind movements, and 
went to see RGM to inquire about making an 
older Hamilton pocketwatch movement into a 
wristwatch. Since we didn’t know when or if we 
would be in Mount Joy, I did not make an ap¬ 
pointment. Besides, I thought it would only take 
a few minutes to discuss whether or not the con¬ 
version was feasible. We were met by RGM’s 
Richard Baugh, who proceeded to spend 45 
minutes with us, showing us the company’s pro¬ 
duction and design facilities and some of its lat¬ 
est product. He explained how local suppliers 
have stepped up to make these truly American 
watches. It was paradise for a “watch guy.” To 
say I was impressed with their facility and their 
watches is an understatement. Just as I was be¬ 
coming disgusted with many of the European 
manufacturers who seem more focused on in¬ 
creasing the size of their “empires” than making 
watches, I was given the opportunity to see a 
small manufacturer who cares not only about 
watches (obviously) but also its family of RGM 
purchasers. It would have been a perfect day if I 
had been able to meet Mr. Murphy, but he was 
away at the time. 

Jim Hamilton 
Hanwell, New Brunswick, Canada 
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VIII 


Richemont: The 
Year in Numbers 

Fiscal 2011 was a banner year for Richemont 
and its stable of luxury watch brands. 
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Cartier: Richemonfs watch behemoth 

S ales and profits at the Richemont 
Group rose sharply during the fis¬ 
cal year ended March 31. The for¬ 
mer grew 33 percent to 6.89 billion euros 
(about $9.6 billion). Excluding the effects 
of currency fluctuations and revenue gen¬ 
erated by the newly acquired Net-a-Porter 
retailing website, sales increased 19 per¬ 
cent. Operating profit grew even more, an 
impressive 63 percent, to €1.35 billion 
($1.9 billion), and net profit from contin¬ 
uing operations rose a whopping 79 per- 


: cent, to €1.08 billion ($1.5 billion), pass¬ 
ing the €1 billion mark for the first time. 

Richemont executives discussed many 
details of the company’s watch operations 
in a live presentation of the year-end re¬ 
sults made to financial analysts on May 
19. The figures they unveiled show that 
Richemont, the world’s second biggest 



Piaget: Especially strong sales last year 


Montblanc: A “writing-instrument 
maison” no more 



luxury goods company, is, despite its di¬ 
versified product portfolio, predominantly 
a watch company: watches accounted for 
48 percent, or €3.32 billion ($4.6 billion), 
of total Richemont sales. Jewelry was a 
distant second, with a 25 percent share of 
total sales (€1.68 billion, or about $2.4 
billion), followed by clothing (€926 mil¬ 
lion^ 1.3 billion, or 13 percent); leather 
goods (€602 million/$843 million, or nine 
percent); and writing instruments (€359 
million/$503 million, or five percent). 

The company’s watch sales include 
those from its so-called “specialist watch¬ 
makers” — Jaeger-LeCoultre, IWC, A. 
Lange & Sohne, Vacheron Constantin, 
Panerai, Baume & Mercier, Piaget, Roger 
Dubuis, and Ralph Lauren (a joint ven¬ 
ture with the Ralph Lauren fashion com¬ 
pany). They also include watches from 
the “jewelry maisons” of Cartier and Van 
Cleef & Arpels and from pen-and-watch 
brand Montblanc. 

Sales by the specialist watchmakers 
last year accounted for 53 percent of 
Richemont’s total watch sales, and rose 34 
percent, to €1.77 billion ($2.5 billion). 
Operating profit increased 64 percent, to 
€379 million ($530 million). Both sales 
and profits hit a record. All the specialist 
watchmakers did very well except for 
Baume & Mercier, which underwent a 
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ROGER DUBUIS 



EXCALIBUR - MILLESIME PIERCED FLYING TOURBILLON 


•ms* 

The Poingon de Geneve quality hallmark reflects highest accomplishments in horological art and craftsmanship. 

1 00% of the ROGER DUBUIS watches bear this seal of excellence. 

Armstrong Rockwell, Hartford, CT (860) 246.9858 - CH Premier Jewelers, Santa Clara, CA (408) 983.2688 
Cellini, New York, NY (212) 751.9824 - Chong Hing Jewelers, San Gabriel, CA (626) 280.9195 
David Orgell, Beverly Hills, CA (310) 273.6660 - Geneva Seal, Chicago, IL (312) 944.3100 
Golden Door, Brooklyn, NY (718) 615.4050 - Govberg, Philadelphia, PA (215) 546.6505 
King Jewelers, Aventura, FL (305) 935.4900 - Les Bijoux, Boca Raton, FL (561) 361.2311 - Lussori, Los Altos, CA (650) 305.3100 
Roman Times, Las Vegas, NV (702) 733.8687 - Torneau TimeMachine, New York, NY (212) 758.7300 
Torneau, Honolulu, HI (808) 922-4111- Watch Connection, Costa Mesa, CA (714) 432.8200 


WWW.ROGERDUBUIS.COM For a complimentary Roger Dubuis catalogue or for information about any of our models, please contact 1 -888-RDUBUIS. 


Richemont: The Boom Is Back 




costly restructuring and relaunch of its 
watch collections, accompanied by the 
buying back of obsolete merchandise from 
retailers. Executives singled out Piaget as 
showing particularly strong gains. 
(Richemont does not break out its sales by 
brand except for Montblanc, which had 
been the single “writing-instrument mai¬ 
son” in its stable of brands. Due to the 
growth of Montblanc’s watch business, 
Richemont no longer refers to it as a 
“writing-instrument maison” but simply 
as “Montblanc Maison.”) According to 
Richard Lepeu, Richemont’s deputy CEO, 
“The negative impact of the stronger Swiss 
franc, higher precious materials prices and 
product returns on the cost of sales were 
partially absorbed by price increases and 
higher production levels.” 

The biggest chunk by far of 
Richemont’s €1.55 billion worth of other 


watch sales came from Cartier watches. 
Combined sales of all products sold under 
the Cartier and Van Cleef brands rose 29 
percent last year, to €3.48 billion ($4.9 
billion). About 90 percent of that amount, 
or €3.13 billion/$4.4 billion, comes from 
Cartier and 10 percent from Van Cleef. 

Richemont is becoming more and 
more a retail company, the figures show. 
Retail sales grew 45 percent, to €3.47 bil¬ 
lion, and for the first time accounted for 
more than half of Richemont’s revenue 
(50.3 percent). 

The company’s purchase of Net-a- 
Porter, which sells clothes and accessories, 
was a major reason for the growth in re¬ 
tail revenue. So was the proliferation of 
the company’s single-brand, Richemont- 
owned boutiques, which numbered 876 
at year’s end, up from 817 a year earlier. 
Richemont also has franchise stores (592 
as of March 31, versus 582 the year be- 
| fore); sales from these outlets are included 
in Richemont’s wholesale figures. Mont¬ 
blanc is the brand with the most total 
boutiques — 360, up from 354 in 2010. 
It’s followed by Cartier, with 297 stores, 
up from 283. 

Half of Richemont’s capital investment 
went to building or renovating stores, ex¬ 
ecutives said. The company is expanding 
its retail business especially quickly in 
emerging markets where there are no pre¬ 
existing retail networks. In these markets, 
stores are also an important way to build 
awareness of a brand, said Lepeu. 


Watches: The Lion’s Share 

Richemont 2011 sales by product category 




Richemont’s wholesale sales grew 23 
percent to €3.42 billion ($4.8 billion). 
Richemont achieved the gains despite cut¬ 
backs, especially in the United States, in the 
number of retailers carrying its products. 

Like many luxury-goods companies, 
Richemont is achieving its biggest gains in 
the Asia-Pacific area, especially in China. 
Sales in the region increased 48 percent, to 
€2.57 billion ($3.6 billion), and are now, 
with a 37 percent share of the total, nearly 
as big as sales in Europe (€2.59 billion). 
One sign of how important Asia is to 
Richemont: Hong Kong is now the com¬ 
pany’s biggest retail market, ahead of 
Paris, hometown of its flagship brand, 
Cartier. The company now employs 1,700 
people in China. That figure will reach 
about 2,500 by the end of the fiscal year. 

The United States, by contrast, ac¬ 
counted for just 11 percent of Richemont 
sales. The Americas as a whole accounted 
for 14 percent. Sales to the region grew 40 
percent, to €998 million ($1.4 billion). 
Richemont executive chairman Johann 
Rupert said he did not know how the U.S. 
would fare in the future. “I wouldn’t short 
the U.S., and I certainly would not short 
their ingenuity and capacity to work them¬ 
selves out of situations,” he said. The com¬ 
pany sees South America, and in particular 
Brazil, as having high growth potential. 

Richemont will continue its move to¬ 
ward verticalization, especially in watch¬ 
es, which began with the acquisition of 
Jaeger-LeCoultre, IWC and A. Lange and 
Sohne in 2000. Demand already outstrips 
supply and the emergence of new markets 
will require even more production. 
Richemont now has 21 factories and 
7,000 employees in Switzerland, Rupert 
said. 

He all but ruled out the possibility 
that Richemont would be buying more 
companies. “Our overall preference is to 
build goodwill and brand equity, rather 
than to buy it,” he said. “The call we’ve 
got to make is, do we pay somebody else 
billions of euros, of which billions of eu¬ 
ros is represented in goodwill, or do we 
take one billion euros, for instance, and 
expand the boutiques of Cartier, Van 
Cleef and Piaget? We made the call that 
we will serve our shareholders better by 
doing the latter. ” - NORMA BUCHANAN 
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SET THE PACE WITH SPEED AND INTELLIGENCE 


www.edifice.casio.com 



EQWM1100DC-1A2 
SOLAR /ATOMIC 


EFX530P-1AV 


EQS500C-1A1 

SOLAR 


EF550PB-1AV 


SOLAR POWERED 

A solar panel combined with a large-capacity 
rechargeable battery enables these impressive 
solar timepieces to run smoothly under 
any light with no battery replacement. 


ATOMIC TIMEKEEPING 

Multi-Band Technology receives time calibration 
signals automatically from several transmitters 
around the world. This technology adjusts 
for Leap Year armedH>«^l^htSSavir^gTTime. 


North America 



China 


United Kingdom 



Germany 


r 



Casio is a Team Partner of Red Bull Racing 


3D MULTI-LAYER FACE 


CASIO 


A dual-layered face comprised of upper and lower dial plates 
provides unprecedented functionality and visual appeal. 


©2011 CASIO AMERICA, INC. 


Harry Winston’s Horological Puzzle 


One of the most buzzed-about watches at 
Baselworld 2011 was the eleventh watch 
in Harry Winston’s popular Opus collec¬ 
tion, which the company describes as “an 
engineering puzzle.” The Harry Winston 
Opus XI, developed by Winston in col¬ 
laboration with watchmaker Denis 
Giguet, founder of the artisan watch 
brand MCT, has as its highlight feature a 
central hour numeral that dissolves and 
reconstitutes itself once every hour on the 
hour. In the main circle of the three-cylin¬ 
der white-gold case, the hours are repre¬ 
sented not by a hand or disk but by four 


satellites mounted on a platform, each 
with three pairs of placards (for a total of 
24) that revolve and rotate by means of a 
sophisticated gear-train system to form a 
single numeral in the center. The process 
takes just a few seconds, after which the 
numeral remains stationary for 60 min¬ 
utes before the system starts up again, 
theatrically deconstructing the center nu¬ 
meral and assembling the next one at the 
top of the hour. The main circle of the di¬ 
al is flanked by two cylindrical pavilions. 
The one nearest the 2 o’clock position in¬ 
dicates the minutes with two disks, a 


jumping one for tens and a constantly 
running one for single minutes. The 
pavilion closer to 4 o’clock is a window 
I to the titanium balance wheel. The 
watch’s sapphire exhibition caseback of¬ 
fers a view of the manual-wind move¬ 
ment, which is made up of 566 compo- 
! nents, including 155 jewels and bearing 
traditional watchmaking finishes. Remi- 
I niscent of a vintage pocketwatch caliber, 
it contrasts with the futuristic look of the 
watch’s front. The Opus XI is a limited 
edition of 111 pieces, priced at $229,600 
j each. - MARK BERNARDO 



Q&A 


What watchmaker designed the movement 
for Harry Winston’s Opus 1? 


Frangois-Paul Journe. Opus 1, introduced 
in 2001, was actually a collection of three 
watches: a tourbillon, an automatic with 
five-day power reserve and a watch called 
the Chronometre a Resonance (pictured), 
which had a twin-movement resonance 


system meant to enhance precision. 
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THINK GREEN 

Making bronze cases since 2006 




Marlin Bronze Millemetri Polluce Bronze 



View New Anonimo Models at www.anonimousa.com or call 615 665 8330 





Rolex Leads Watch Advertising List 



Top 25 Watch Advertisers 

U.S. Market, 2010 


RANK 

BRAND 

AMOUNT 



($ million) 

1 . 

Rolex 

43.43 

2. 

Breitling 

24.92 

3. 

Bulova 

23.15 

4. 

TAG Heuer 

22.77 

5. 

Citizen 

18.84 

6. 

Cartier 

16.02 

7. 

Omega 

14.81 

8. 

Movado 

11.09 

9. 

Chanel 

9.27 

10. 

Seiko 

6.18 

11. 

Montblanc 

5.11 

12. 

Rado 

4.62 

13. 

Bell 8c Ross 

4.51 

14. 

Ebel 

4.23 

15. 

Hublot 

4.08 

16. 

Ball Watch 

3.96 

17. 

Patek Philippe 

3.90 

18. 

Longines 

3.36 

19. 

Ulysse Nardin 

3.35 

20. 

Casio 

3.34 

21. 

Victorinox 

3.24 

22. 

Chopard 

3.05 

23. 

Raymond Weil 

2.86 

24. 

Dior 

2.78 

25. 

Tissot 

2.51 

Source: Kantar Media 



Despite a drop of nearly 10 percent in its 
advertising expenditure, Rolex remained 
far and away the country’s biggest watch 
advertiser in 2010. Rolex spent $43.4 
million on advertising in the United 
States last year, according to Kantar Me¬ 
dia North America, well ahead of the tra¬ 
ditional number two U.S. watch advertis¬ 
er, Breitling, at $24.9 million. Kantar Me¬ 
dia, formerly known as TNS Media Intel¬ 
ligence, monitors brand advertising 
across all media outlets, including the In¬ 
ternet, and makes estimates of each 
brand’s media buy. 

Watch advertising is a barometer of 
the state of the U.S. watch market. Total 
watch advertising in the United States re¬ 
bounded in 2010 after a steep drop in the 
recession year of 2009. After falling 34 
percent in 2009, watch advertising rose 
26 percent in 2010 to an estimated 
$316.3 million, according to Kantar. The 
increase reflected an improvement in the 
watch market from the ravages of 2009. 
A number of brands, such as TAG Heuer, 
Seiko, Movado, Montblanc and Ebel, 
which drastically cut advertising in 2009, 
returned to their normal spending levels 
last year. Nevertheless, the total spending 
was still well below the record year of 
2007, when watch companies spent 
$387.6 million on advertising. 

A review of the data shows that 48 
watch brands spent more than $1 million 
on advertising. To make the Top 25 list 
shown here, a brand had to spend at least 
$2.5 million. In contrast, the 25th top ad¬ 
vertiser in 2009 spent just $1.76 million. 
What follows are some highlights of the 
data. 

• In 2007, 2008 and 2009, Rolex 
spent between $47 million and $49 mil¬ 
lion. In 2010, the brand retreated slightly 
from those levels. 

• For the fourth year in a row, Breit¬ 
ling was the country’s number two watch 
advertiser. It consistently spends between 
$24 million and $29 million. 

• Since being taken over by Citizen 
Watch Co. of Japan in 2008, Bulova has 
significantly increased its level of adver¬ 
tising in the U.S. market. Over the past 


two years it has nearly doubled its annu¬ 
al spending from $12 million in 2008 to 
$23.1 million in 2010. That surge put 
Bulova in third place on the top spender 
list. 

• Traditional big spender TAG Heuer 
drastically reduced its advertising in 2009 
(to just under $8 million from just over 
$26 million the previous year). TAG 
bounced back in 2010, spending an esti¬ 
mated $22.77 million. 

• Citizen is a model of consistency, al¬ 
ways spending in the high-teen millions, 
come rain or come shine, and always 
ranking in the top five spenders. Last year 
it spent $18.84 million. 

• Movado, which cut its expenditure 
by $10 million in 2009 to $8 million, got 
back to double-digit millions in 2010. 

• Chanel moved into the top 10 list by 
tripling its watch advertising budget in 
2010 to $9.27 million. 

• Seiko and Montblanc, both of 
which fell below $1 million on the 2009 
list, came storming back in 2010, spend¬ 
ing $6.18 million and $5.11 million, re¬ 
spectively. 

• Ebel went from $3.74 million in 
2008 to zero spending in 2009 to $4.23 
million in 2010, returning to the list in 
14th place. 

• Ball Watch is moving quickly up the 
big-spenders list. It appeared on the Top 
25 list for the first time in 2009 at #19. 
Last year it jumped to #16 with an outlay 
of $3.96 million. 

• Seven brands that were on the Top 

25 list in 2009 did not make it in 2010: 
Timex (#11), Dolce & Gabbana (#12), 
Breguet (#17), and Ralph Lauren, Fossil, 
Piaget and Anne Klein (#22 to #25 re¬ 
spectively). New to the list or returning 
after an absence are Seiko, Montblanc, 
Ebel, Casio, Chopard, Raymond Weil 
and Dior. - JOE THOMPSON 


To see the list of 48 watch brands 
that spent $1 million or more on 
advertising in 2010, go to 
www.watchti me.com/2011 / 
06million-dollar-club. 
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ACCELERATE WITH 


STYLE 


/? 


G-SHOCK 



www.gshock.com 



GW3500B-1A 

GW3000B-1A 


SOLAR POWERED 


ATOMIC TIMEKEEPING 


A solar panel combined with a large-capacity 
rechargeable battery enables these impressive 
solar timepieces to run smoothly under 
any light with no battery replacement. 


Multi-Band Technology receives time calibration 
signals automatically from several transmitters 
around the world. This technology adjusts 
for Leap Year and Daylight Saving Time. 



Tounncnu 



CASIO 


Shop 800.348.3332 tourneaii.com 


©2011 CASIO AMERICA, INC. 





Tourbillons 
On the Cuff 

Watch aficionados who cannot afford 
a tourbillon on the wrist can have 
one near the wrist thanks to a Swiss 
firm called TF Est. 1968. The firm — 
named for its founder, T Freddy, who 
was born in 1968 — produces a line 
of tourbillon cufflinks. Each cufflink 
contains a real tourbillon movement 
anchored on a carbon backing. The 
balance wheel rotates between two 
blued screws. The cufflinks are made 
of stainless steel or gold plate and 
are priced from $390 to $440; a 
version set with 72 diamonds costs 
$1,950. The Swiss-made cufflinks are 
20 mm in diameter and weigh 24 
grams. Each pair is individually 
numbered. The cufflinks are distrib¬ 
uted in the United States by Totally 
Worth It LLC, New York, agents for 
Armin Strom, Hautlence, Linde 
Werdelin, Ladoire and other watch 
brands. For more information, go to 
www.tota 11y wo rthit.com. 




Chicago 1BG’ Event Sold Out 


This year’s first “Inside Basel/Geneva” 
event, in Chicago on June 15, sold out, 
according to WatcbTime publisher 
Wolfgang Blum. As of WatcbTime’s 
early-June deadline, the IBG event in 
Miami, which followed Chicago's 
event, was a near sell-out. 

Chicago and Miami were the first 
two venues in this year’s six-city IBG 
tour. Four more events will be held in 
September and October: Philadelphia 
(September 22), New York (September 
27), San Francisco (October 4), and Los 
Angeles (October 6). Blum urged watch 
aficionados interested in attending one 
of the events to register as soon as pos¬ 
sible, since tickets were selling fast. 

One reason for heightened inter¬ 
est, Blum said, is the record number 
of watch brands exhibiting at the 
events this year. The following brands 
are exhibiting their watches at every 
event: Zenith, Vacheron Constantin, 
Roger Dubuis, Piaget, Speake-Marin, 
Parmigiani, Panerai, Montblanc, 
MCT, Jaeger-LeCoultre, IWC 
Schaffhausen, Glashiitte Original, 
Cartier, Carl F. Bucherer, Bulgari, 
Breguet, Blancpain, Antiquorum, and 
A. Lange & Sohne. Other brands are 
attending some of the events. Check 


www.watchtime.com for the complete 
list of brand sponsors in each city. 

The events consist of two parts. 
Part one, at which complimentary 
wine and hors d’oeuvres are served, is 
a watch exhibition period where guests 
spend time examining the watches of 
the watch-company sponsors, talking 
to watch-company executives and so¬ 
cializing with fellow watch collectors 
and aficionados. Part two is a sit-down 
dinner, with wine, during which 
Kingston reviews the watch highlights 
of this year’s Baselworld and SIHH in a 
90-minute multi-media presentation. 
This year the presentation includes 14 
videos taken during Kingston’s visits to 
the shows and to Swiss watch manu¬ 
factures in Geneva, the Vallee de Joux 
and other locations. 

Information about ticket prices, 
location and time of the events is 
available at www.watchtime.com. 
Tickets can be purchased online or 
by calling WatcbTime events coordi¬ 
nator Amy Bernstein, at 800-596- 
5898, during business hours East 
Coast time, or by emailing her at 
abernstein@watchtime.com. Tickets 
are sold on a first-come, first-served 
basis. O 
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The Phantom 
Pittsburgh, Pennsylvania and features a 
DLC-coated stainless steel case "Made in 
U.S.A." We are proud of this fact, which 
is why we emblazoned the dial with the 
Phantom's city of origin. Designed with 
the help of U.S. Navy SEALs, created for 
the most punishing conditions on earth. 


® 

KOBOLD 

Embrace Adventure 

for a free brochure, please phone 1 877-SOARWAY or visit www.koboldwatch.com 
(c) 201 1 Kobold Watch Company, LLC Pittsburgh,Pennsylvania 





ON WATCHTIME.COM 






CHRISTIE’S ACHIEVES WORLD 
RECORD PRICE FOR ANY ROLEX 
SOLD AT AUCTION 
Christie’s Geneva auction at the 
Four Seasons Hotel des Bergues 
saw the first-ever Rolex to break 
the magic Si-million mark. 


HEIR TO THE 
THRONE 
Patek Philippe’s 
5270, with a new 
in-house move¬ 
ment, replaces the 
venerable 5970, 
making it perhaps 
the brand’s most 
important Basel 
2011 launch, at 
least for collectors. 


THREE QUIZZES: 

Rolex Trivia Challenge 

Test your knowledge with 21 questions 

covering movies, famous Rolex owners, 

auctions, ambassadors, and technical 

developments. 


Visual Quiz — Independents 

Hints of watches from small independent 
brands and leading artisan watchmakers 
peek out from behind shirt cuffs. Can you 
identify them? 


Visual Quiz — Mystery Watches 
Can you identify the manufacturers when 
the names have been removed from the 
dials? It’s not as easy as you might think. 


WatchTime’s website is loaded with information about watches. For the 
stories shown here, go to watchtime.com/on-watchtime. 


OMEGA ANNOUNCES THE NEW 
PLANET OCEAN COLLECTION 

Omega travels to Capri to 
launch the new Planet Ocean 
family that will grace the wrist 
of James Bond. 



TIME WRIT LARGE 

Montblanc teams 
with Erwin Sattler 
to create a varia¬ 
tion on the 
Breguet-inspired 
Sympathique 
table clock-wrist- 
watch pairing. 



AWARDS PRESENTED IN PATEK PHILIPPE 
ARTISANSHIP AND PRECISION COMPETITION 

Patek Philippe president Thierry Stern 
honored the winners of the brand’s annual 
competition for watchmaking students. 
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FINE WATCHES & TIMEPIECES 


Breitling Very Fine 18k Gold 125th Anniversary 
Limited Edition Chronograph, The Last Example 
Produced No. 125/125 
Sold For: $20,315 
May 2011 

HA.com/5074*60138 


Rolex Very Fine & Rare Ref. 6234 
"Pre-Daytona" Antimagnetic Oyster 
Chronograph, circa 1950's 
Sold For: $18,522 
May 2011 
HA.com/5074*60240 


NOVEMBER 18, 2011 I NEW YORK 

CONSIGN NOW TO OUR 
UPCOMING SIGNATURE® AUCTION! 


NOW OPEN! Tuesday Internet Wholesale 
Watch and Jewelry Auctions Ending every Tuesday 
at 10:00 PM CT. 

Lots are offered at NO RESERVE 
with bidding starting at $1 on each lot! 


Patek Philippe Fine Gold Minute 
Repeater Split Second Chronograph 
With Register, circa 1908 
Sold For: $44,812 
May 2011 
HA.com/5074*60216 


Patek Philippe Very Fine Ref. 3970E Perpetual 
Calendar With Chronograph, Moon Phase, Leap 
Year & 24 Hour Indication, circa 2004 
Sold For: $83,650 
May 2011 

HA.com/5074*60247 


Swiss Fine Gold, Enamel 


& 


Diamond Scarab Form 
Watch, circa 1900 
Sold For: $14,340 
May 2011 
HA.com/5074*60067 


For a free auction catalog in any category, plus a copy of The Collector's Handbook 
(combined value $65), visit HA.com/WTM21803 or call 866-835-3243 
and reference code WTM21803. 


For more information contact 
Jim Wolf at 214-409-1659 
JWolf@HA.com. 


Annual Sales Exceed $700 Million | 600,000+ Online Bidder-Members 


3500 Maple Avenue | Dallas, Texas 75219 | 800-872-6467 

DALLAS | NEW YORK | BEVERLY HILLS | PARIS | GENEVA 


HERITAGE 

AUCTION s'’**'' 


NYC Auctioneer licenses: Kathleen Guzman 0762165; Nicholas Dawes 1304724; Ed Beardsley 1183220. This auction subject to a 19.5% buyer's premium. 


amous 


Find the fact about the 
Fifty Fathoms. 



d 


Match the watch with the phrase that describes it. 


1. Movado Museum watch 

2. Swatch watch 

3. Bulova Accutron 

4. Vulcain Cricket 

5. TAG Heuer Carrera 

6. Audemars Piguet Royal Oak 

7. Hamilton Ventura 

8. Zenith El Primero 

9. Timex Ironman 

10. Jaeger-LeCoultre Reverso 

11. Casio G-Shock 

12. Cartier Tank 

13. Rado Diastar 

14. Omega Speedmaster 

15. Patek Philippe Calatrava 

16. Ulysse Nardin Freak 

17. Breitling Chronomat 

18. Rolex Oyster Perpetual 

19. Blancpain Fifty Fathoms 

20. IWC Mark 11 



A. Helped Apollo 13 astronauts return to Earth 

B. Named after an order of knights 

C. Was developed at the request of British polo players 

D. Named after a steel-clad ship 

E. Has a shape meant to resemble a piece of military equipment 

F. First wristwatch with a reliable self-winding system 

G. Was the world’s most precise wristwatch when it came out in 1960 

H. Worn by Floyd Bridges on the cover of Skin Diver magazine 

I. Worn by Bill Clinton in his 1992 campaign 

J. First watch with a circular slide rule 

K. Designed by industrial designer Nathan George Horwitt 
F. Worn by Elvis Presley in Blue Hawaii 

M. Launched in 1983, it is the brand’s flagship model. 

N. Has a case that serves as the movement’s mainplate 

O. Named for a car race 

P. Billed as “The world’s first scratchproof watch” 

Q. First automatic chronograph with a frequency of 36,000 vph 

R. Pilots’ watch launched in 1948 

S. Tells time by means of its rotating bridges 

T. Known for its loud alarm 


MOZ -H6X 
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Pilot" s A 
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IWC Pilot s Watches 



Not Sold in 
Bookstores 


Toll-free in the U.S. and Canada: 


1 - 888 - 289-0038 

Or order online: 

www.watchtime.com 

International Orders: +1-973-627-5162 
email: custsvc_watch@fulcoinc.com 


WatchTime subscriber prices: 

• U.S. $29.95 —Plus $4.95 shipping and handling. 

• Canada in U.S. Funds: $29.95— Plus $6.95 shipping and handling. 

• Foreign in U.S. Funds: $29.95— Plus $9.95 shipping and handling. 


Wristwatches have been associated with pilots from the 
earliest days of aviation, and pilot’s watches have always 
ranked among the most popular of wristwatches. The ex¬ 
cellent legibility, clear uncompromising styling, ultra-pre¬ 
cise timing and durability have made the “Special Watch 
for Pilots” as desirable now as in 1936 when IWC 
introduced it. 

The IWC “Special Watch” was followed by other models 
that have since acquired cult status—the “Big Pilot’s 
Watch” and the famous “Mark 11”! 

Now, in one handsomely crafted hardcover book, you 
can relive the 70-year history of IWC’s pilot's watches! 
The book will thrill you with 100 pages of exquisitely de¬ 
tailed photographs and lively chapters written by the ed¬ 
itors of WatchTime's sister publication in Germany, 
Chronos. 

You'll explore every aspect of IWC's pilot's watches and 
as a watch enthusiast—collector or not—you will not 
want to miss “IWC’s Pilot’s Watches and Their Prices—A 
Steady Ascent! “ This chapter alone, which tracks the 
auction prices IWC's pilot's watches have brought 
through the decades, makes the book indispensable. 

IWC Pilot's Watches is not only a valuable refer ence 
work, but it is also the ideal gift for the watch lovers and 
aviation buffs in your life! 


Non-subscriber pricing: 

• U.S. $44.95 —Plus $4.95 shipping and handling. 

• Canada in U.S. Funds: $44.95— Plus $6.95 shipping and handling. 

• Foreign in U.S. Funds: $44.95— Plus $9.95 shipping and handling. 

Subscribe to WatchTi me magazine for $39.97 U.S. (one-year/6 issues) and you may 
purchase IWC’s Pilot’s Watches for the low cost subscriber pricing to the left. 



MARTY BERNSTEIN 


E very year, millions of visitors to 
Rome, Florence, Milan and other 
Italian cities discover the wonder¬ 
ful food, great wine, designer shoes, his¬ 
toric sites, beautiful antiquities... and 
those odd little cars parked on sidewalks. 

More often than not, the car in ques¬ 
tion is a Fiat Cinquecento (Italian for 
“500,” and pronounced chin-qwe- 
chento ), a car that has been a hit for half 
a century in Europe, with the newest 
model selling almost a million units since 
it was introduced four years ago. 

However, it’s been 27 years since the 
last Fiat car was sold in America. The fa¬ 
mous Italian brand returned to its home¬ 
land after Americans rejected its vehicles, 
which at the time were quirky in design 
and riddled with mechanical problems. 

Times have changed. Fiat, the huge 
Italian car manufacturer, now has control 
of Chrysler Corp. and is directing that 
U.S. company’s recovery from bankrupt¬ 
cy and overseeing the resurgence of its 
iconic brands. The new Chrysler, follow¬ 
ing an accelerated plan, earlier this year 
launched a new version of the little car 
from Italy that has been designed, engi¬ 
neered, and manufactured expressly for 
the American market. 

The result is bellissimo. There’s much 
to like about this American Fiat 500, un¬ 
der the hood and on the road. It begins 
with the exterior, which has everything 
one expects and demands of contempo¬ 
rary Italian automotive design (is there 
any nation whose reputation in this arena 
is better?) — the 500 is simple, stylish 
and, O.K., cute. In profile it looks like a 


delicious scoop 
of gelato on wheels, 
and it comes in as many flavors — er, col¬ 
ors — 14 of them, to be exact. The front 
grille has a happy look and the rear end, 
often an overlooked design element, is el¬ 
egantly shaped. The car’s aesthetics have 
roots deep in Turin, but Fiat has given 
them a distinctly American twist. 

Once inside, you’ll notice that the in¬ 
terior is color-coordinated with the exte¬ 
rior, with a matching color palette and 
trims for the seats. The Italian design her¬ 
itage is expressed through comfort, style 
and attention to detail and augmented 
with state-of-the-art technology. The 
dashboard, color-matched to the exterior, 
is simple but elegant, like a pair of Gucci 
loafers. The instrument cluster is easy on 
the eyes and also easy to use, with every¬ 
thing clearly visible for both day and 
night driving. The dials and knobs for in¬ 
fotainment devices, the special navigation 
system, the air conditioning (amazingly 
quiet and efficient) and the shifter are on 
the center console. 

This is a small car with, surprisingly, 
two very comfortable front seats that are 
roomy enough for all but the tallest pas¬ 
sengers (like my 6’5” son), but that’s true 
for most small cars. As expected, the back 
seats are small and cramped for anyone 
but young kids. 

The Fiat 500’s mechanical highlights 
— its engine, powertrain and suspension 


— have been as finely tuned 
as a Stradivarius. The new 1.4- 
liter engine, paired with your choice of ei¬ 
ther a six-speed automatic or five-speed 
manual transmission, comes equipped 
with patented technology that gets 10 
percent greater efficiency and power 
while decreasing CO 2 emissions by the 
same percentage. This engine is so effi¬ 
cient it could probably run on Banfi’s best 
Brunello di Montalcino, but it does use 
regular gasoline. EPA data indicates that 
it gets 30/38 mpg with the manual and 
27/34 with the automatic. I found the 
five-speed manual gearbox somewhat 
stiff and sluggish; the automatic is much 
easier to use. Both have a “Sport” button 
that changes the car’s set-up for more re¬ 
sponsive handling. Of course there are al¬ 
so more than 35 safety and security fea¬ 
tures that Americans and their govern¬ 
ment demand, including standard elec¬ 
tronic stability control. 

There are two Fiat 500s. The hatch¬ 
back has three variations, starting with 
the Pop at $15,500, followed by the Sport 
model at $17,500 and, at the pinnacle, 
the Lounge at $19,500. There’s also a 
cabrio (or convertible) with prices start¬ 
ing at $19,950. The price differences are 
based on options and accessories that add 
to driving pleasure. Those seeking Ital- 
ian-style automotive craftsmanship at a 
relative bargain will be pleased. Just don’t 
park it on the sidewalk. O 



e aste o 


Chrysler brings one of Europe’s favorite 
small cars, the Fiat 500, to the U.S. 


Chrysler’s new 
Fiat 500 
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The TWSBI Diamond 530 is functional , affordable and downright fun. 


couple of years back, I chanced 
on an interesting thread on the 
Fountain Pen Network: someone 
asking for feedback on a prototype. I 
opened the photos and was impressed j 
by slick, professional shots of a piston- 
fill demonstrator. It might have been a 
Pelikan, Pilot or Lamy by the look of it. 
But why would a big manufacturer 
want input from a bunch of pen geeks? 
As it turned out, “Speedy,” TWSBI’s 
general manager Jim Wang, after 25 
years as an OEM manufacturer for j 
Japanese pens, was fielding opinions on 
his Taiwan company’s first original de¬ 
sign, as if that were a natural part of 
bringing the best products to the public. 

TWSBI released the Diamond 530 
through an eBay store in 2010. Shortly 
after, reviews hit the FPN forums and 
YouTube videos appeared of the pen be¬ 
ing disassembled and reassembled. You 
see, this pen is unique in that its piston 
filler can be easily removed (a tool is pro¬ 
vided), cleaned and lubed with silicone 
grease (also provided). The nib assembly 
can be popped out of the section and j 
swapped for another point, like that of 
the Pelikan M models. The pen does, in 
fact, bear a close resemblance to the Pe¬ 
likan M205 demonstrator, but with the 
larger proportions of an M800 (about 5 j 
1/2 inches capped). What sets it apart 
from those pens, however, is its $40 price 
tag, which is so low that I debated 
whether it would qualify as a “fine pen.” 
Fine or not, it’s a fun pen, and one that, 
after bouncing around for weeks in pock¬ 
ets and bags, and writing in all kinds of 


settings, has proved a match for any pen 
four times its cost. 

In 2010 the Diamond 530 won the 
Red Dot Design Award for enabling its 
users to “completely experience the tradi¬ 
tional aspects of owning and using a 
fountain pen” and providing “a high- 
quality writing utensil at an extremely fa¬ 
vorable price, by means of short distribu¬ 
tion channels.” But this pen isn’t just a 
good deal; it’s a good looker and worker. 
Its diamond-faceted barrel of clear acrylic 
resin (now available in five colors) has a 
unique shimmering effect when turned, 
which is not only in keeping with its 
name but sets it apart from all the 
smooth-bodied demonstrators out there. 
Some have called for a better nib, or have 
even replaced its original steel Bock with 
a gold Pelikan. I find the Bock, combined 
with the Schmidt assembly, to be one of 
the most reliable, leak-proof points in my 
collection. Sure, it’s a bit stiffer and 
scratchier than gold; but since its first fill 
it hasn’t once failed to start, deliver a sol¬ 
id line or hold its ink. 

The more valid criticism of the Dia¬ 
mond 530 concerns its cap. First, the pen 
is simply not designed to post. Weighing 
half of the pen’s 26 grams, the cap ex¬ 
tends the pen’s overall length to seven 
inches when posted, throwing its weight 
too far back. It also posts on the filler 
knob, which makes it easy to inadvertent¬ 
ly activate the filler. Lastly, there’s an un¬ 
usual stiffness in screwing the cap down, 
which increases so that it almost feels as if 
it were misthreaded. This may be due to 
the softness of the acrylic or the O-ring at 



the base of the section. In any case, this 
can be somewhat ameliorated with a drop 
of that silicone grease to the cap threads. 

While some complain that one and a 
half turns to screw the cap down is too 
many, I favor that extra half turn, which I 
also find in my Sheaffer Balance and Park¬ 
er Challenger, favorite models that I’ve 
never known to have stripped threads. 
The extremely tensile clip is of an arched, 
modern design; the hefty steel cap band is 
laser-etched with the name of the compa- 
! ny and model; and the cap jewel contains 
j a very nice steel logo set in red resin. Since 
j I’ve adjusted the filler to hold 30 percent 
more ink and the nib has smoothed out, 
this has become my daily knockabout pen 
j and the one I’m having the best time with. 

Thought I’d let you know, should you 
j need a break from luxury. O 
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Japan’s traditional, often misunderstood drink is catching 
the eye of American cocktail lovers. 



Dieter Xiao, general manager of Shibuy a at the Las 
Vegas MGM Grand, with a bottle of Shibuy a private 
label Junmai Genshu plus seven rarities, including 
the gold-medal-winning Nanbu Bijin “Frozen 
Beauty” (second from right), one of only two bottles 
left in the world. 

C onsidering it’s been around since 
the third century, it’s amazing 
how little we know about sake. 
Recently I’ve noticed a trend among U.S. 
bartenders to create sake cocktails. Yet 
when I was in Japan last year, I saw a 
growing interest in distilled spirits (which 
sake isn’t) among under-40 revelers in the 
nightclubs of the Shibuya and Ginza dis¬ 
tricts, coupled with an aversion to sake. 
Could sake be shifting away from Japan 
to become the “new vodka” for America? 
It has possibilities. But first, we have to 
know more about it. 

For starters, it’s pronounced “sab- 
KAY, ” with the accent on the second sylla¬ 
ble. Then there is the misconception that 


sake is a wine. While its mouthfeel resem¬ 
bles wine’s, sake is more akin to beer, as it 
is brewed. And although made with water, 
yeast, and rice, the rice is nothing like that 
used for cooking. It is grown specifically 
for sake. Ordinary table rice has fats, pro¬ 
teins and starches mixed throughout the 
kernel. The larger-grained sake rice has 
undesirable fats and amino acids concen¬ 
trated on the outside of each kernel, while 
the starches, which give sake its flavor, 
constitute the core. Part of sake-making in¬ 
volves polishing the rice to remove this 
outer surface. The more the kernels are 
polished, the smaller they become, produc¬ 
ing progressively lighter tastes. Fuller-fla¬ 
vored sakes aren’t polished as much. 

It is up to the toji, or brewmaster, to 
combine the ingredients according to tra¬ 
dition, but incorporating his skills and in¬ 
tuition as well. The result is a varied and 
somewhat confusing array of sake styles. 
To help determine which ones you prefer, 
sake sommelier Tom Cardenas suggests 
visiting a sushi-and-sake restaurant like 
Sushi Roku (with locations in Las Vegas; 
Scottsdale, AZ; and West Hollywood, 
Santa Monica, and Pasadena, CA), where 
you’ll find 35 different sakes in three ba¬ 
sic styles: Daiginjo, Ginjo, and Junmai. 

“To be Daiginjo, 50 percent of the 
rice is polished away, leaving just the cen¬ 
ter,” says Nash Yoshimura, general man¬ 
ager of Sushi Roku West Hollywood. 
“This leaves you with more of the pure¬ 
ness and the smoothness of the sake. 
With Ginjo, only 40 percent of the rice is 
polished away, producing a more full- 
bodied sake, comparable to a California 
chardonnay. Junmai, which means ‘pure 
rice,’ is only polished 30 percent. It is the 


fullest-bodied of the three. But compared 
with wines or other fermented beverages, 
sake is light on flavor...to complement 
food rather than compete with it.” 

That’s also the point Dieter Xiao, gen¬ 
eral manager of Shibuya at the MGM 
Grand in Las Vegas, made during a recent 
j sake tasting at the restaurant, which 
stocks over 135 sakes. “Our private label 
Shibuya ‘Hachiko’ Junmai Ginjo, with its 
subtle fruit aroma, is perfect for sushi,” 
he said, “while our best-selling Shibuya 
Junmai Genshu goes well with grilled 
meats, including pork and chicken.” 

One of the newest sakes is 100-per- 
■ cent organic, estate-made Chikurin 
“Karoyaka” Junmai Ginjo, while an old¬ 
er style is an opaque, unfiltered sake 
called Negori, which means “cloudy.” It 
must be kept refrigerated after opening. 
Most sakes will keep about a week once 
opened and kept cool. And because sake 
has a relatively low proof — 15 to 20 per- 
: cent, comparable to sherry and port — 
I sometimes prefer it in a cocktail. 

Only poor-quality sake is served hot, 
to cover up the harsh taste. Premium sake, 
on the other hand, should be sipped slight¬ 
ly chilled, but a few sakes, such as Junmai, 
can be served warm or chilled. Tradition¬ 
ally sake is served in small porcelain cups, 
I but better-quality sakes warrant a long¬ 
stemmed glass to enhance their flavors. 

Unfortunately, Japan’s devastating 
March 11th earthquake and the result¬ 
ant tsunami destroyed numerous sake 
breweries, so this ancient drink may soon 
be in short supply. Best to try it while 
j supplies are plentiful. So raise a glass to 
Japan’s swift recovery, with a sake-filled 
! toast of “Kampai!” O 
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How different types of aging affect your cigar’s 
strength and flavor 


O ver the weekend, while looking j 
for a cigar to smoke on my back 
deck, I decided to take a chance j 
on one I found at the bottom of my hu¬ 
midor, a leftover from a box whose con¬ 
tents I’d sampled more than a year ago 
and written off as bland, with a harsh af¬ 
tertaste and little flavor complexity. Curi¬ 
ous but somewhat dubious, I lit it up and 
within a few minutes was enjoying it im¬ 
mensely. The rough spots had evened out, j 
the flavors had opened up, and harshness 
had given way to smoothness. Lesson? 
Never underestimate what a year or so of 
aging in Spanish cedar can do. 

As spirits enthusiasts are well aware, 
the wood that whisky matures in con¬ 
tributes greatly to its taste. A similar prin¬ 
ciple applies to cigars: not only does a cig¬ 
ar’s tobacco go through a lengthy fermen¬ 
tation process, but in many cases, the fin¬ 
ished product is also subjected to addi¬ 
tional aging, usually in a type of wood 
proven to enhance its flavor. 

The material most associated with ag¬ 
ing and flavoring cigars is Spanish cedar, 
the lightweight, aromatic wood that is 
used most often for the lining of humi¬ 
dors. (Interestingly, it is neither Spanish 
nor cedar, but from a deciduous tree na¬ 
tive to Central and South America.) While 
its exceptional resistance to rot and in¬ 
sects makes it ideal for outdoor building 
construction, its natural oils have long 
been known to marry nicely with the fla¬ 
vors in cigars. Many cigars are “sea¬ 
soned” in large, fragrant, cedar-lined ag¬ 
ing rooms before being boxed, and some 
even receive extra attention to achieve a 
desired cedar-sweet smoothness. 


One that does is H. Upmann’s Cedar 
Aged Cameroon, each of which is pack¬ 
aged in an individual cedar sleeve before 
being boxed. In addition, each box con¬ 
tains a sheet of cedar lining between the 
layers of cigars to, in effect, continue the 
aging process in the box. Much of the cig¬ 
ar’s well-balanced, spicy flavor derives 
from the cedar mingling with the flavor j 
of the four-year-aged wrapper. Also, Gen¬ 
eral Cigar last year introduced the Hoyo 
de Monterrey Reposado en Cedros 
(Spanish for “Aged in Cedar”), the first 
cigar to use the company’s proprietary 
“inmersion” process, in which individual 
cigars are wrapped in cedar sleeves and 
left to rest for six months. The cigars are 
made in Honduras, with a Dominican, 
Nicaraguan, and Honduran filler blend, a j 
Connecticut broadleaf binder and an 
Ecuadorian Sumatra wrapper. It’s a crisp, 
creamy smoke with hints of roasted nuts, 
coffee, and some peppery spice toward 


Hoyo de Monterrey Reposado en Cedros 



the end. The cedar aging imparts a toasty, 
vanilla sweetness noticeable in the after¬ 
taste and, especially, the aroma. 

In another process, called tercio, bales 
of filler tobacco are slow-aged in airtight 
containers made of a type of hardened 
palm bark that holds in the natural mois¬ 
ture, making the tobacco “sweat” and 
thus leaving a richer, more deeply fer¬ 
mented flavor. First used by Cuban cigar 
makers in the 19th century, this technique 
is time- and labor-intensive, so few cigar 
makers use it today. The exceptions in¬ 
clude General Cigar, which tercio -ages 
the tobacco for its Macanudo 1968 Vin¬ 
tage, and Matasa, the Dominican firm 
that makes the Cuban-heritage brand 
Fonseca and its various line extensions. 
(Tercio is part of this brand’s identity; 
even the logo on the cigar band displays 
tiny tercio bales flanking the big Fonseca 
“F”) Its finished Vegas de Fonseca cigars, 
with Cameroon wrappers, Cuban-seed 
binders, and Dominican and Nicaraguan 
fillers, undergo tercio aging, which makes 
them earthier and more robust than the 
milder, mainstream Fonseca line. 

Meanwhile, the oldest cigar company 
in the Dominican Republic uses a process 
that most spirits lovers would find in¬ 
triguing. Fa Aurora, founded in 1903, 
has for years aged its filler tobaccos in 
oak barrels once used to age Dominican 
rum, and the brand even makes one cigar 
in which wrapper, binder and filler all 
spend time in the barrels, called Aurora 
Barrel Aged. That cigar is rich and medi¬ 
um-bodied, with undertones of molasses, 
cocoa, and a hint of peanut brittle. The 
underlying syrupy sweetness imparted by 
the rum barrels is evident throughout, 
and as you’d expect, it paired up very 
nicely with a dark Dominican rum on the 
rocks. Who knows? They may have even 
come from the same barrel. O 
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Omega 

A Journey Through Time 


At over 800 pages, with more than 6,600 illustrations, this is 
one of the most comprehensive works ever published about a 
watch brand. Devoted entirely to the evolution of Omega’s 
watches, from the late 19th century to the present day, its 
pages come to life with reproductions of numerous watch ad¬ 
vertisements that echo the color, feel and flavor of their time. 

The book is ideal for collectors, who will find info on all 
their favorite Omega models. Prefaced by Nicolas G. Hayek 
and written and designed by Marco Richon, curator of the 
Omega Museum, it is organized like a structured catalogue: 
divided into 12 chapters, preceded by a brief history of the 
company and followed by a complete list of calibers. 
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^ /^\ \ | 1 Business at Baselworld was very good. So why 

y3 V / J V | r v didn’t more people feel very good about it? 


CLOUDS 


BY JOE THOMPSON 


T he size of the crowd told the tale: 
The buyers were back. Atten¬ 
dance at Baselworld, the world’s 
largest and most important watch exhibi¬ 
tion, held in Basel, Switzerland from 
March 24 to 31, was, show officials said, 
“overwhelming.” “103,200 visitors from 
more than 100 countries marked the sec¬ 
ond-best result of all time for Basel¬ 
world,” the show said in a statement. 
That’s a 2.5 percent jump over 2010 and 
a 10 percent increase on the funereal 
2009 show, held during the darkest hour 
of the Great Recession. 

The buyers are back because Swiss 
watches are hot again. Watchmaking was 
one of the two stars of the Swiss economy 
in 2010, according to Credit Suisse. 
“2010 was an extremely successful year 
for the Swiss economy,” the bank noted 
in a report. “It staged an astonishingly 
strong and rapid recovery from the reces¬ 
sion. By year-end, it was chemicals/ phar¬ 
maceuticals and watchmaking where the 
recovery was most advanced.” 

The watch industry executed a classic 
V-shaped recovery in 2010. That’s the one 


economists prefer because it minimizes 
the economic pain, as opposed to the 
longer, slower U-shaped recovery, such as 
the United States is experiencing, or the 
dreaded L-shaped recovery that afflicted 
Japan in the past decade. As Credit Suisse 
describes it, “In 2009, after five years of 
strong growth in exports and sales, most 
of it attributed to mechanical watches, 
watchmaking suffered its severest reverses 
since the crises in the 1970s and ’80s. But 
in 2010 it overcame these entirely.” Swiss 
watch industry sales, as measured by ex¬ 
port value, dropped a wicked 22.3 per¬ 
cent in 2009 but rose a wild 22.7 percent 
in 2010. Swiss watch executives at Basel¬ 
world, as at the SIHH show in Geneva, 
seemed pleasantly stunned by it all. 

“The watch industry can look back on 
a truly remarkable year,” said longtime 
Rolex executive Jacques Duchene, chair¬ 
man of Baselworld’s Exhibitors’ Commit¬ 
tee. “The way out of the tunnel material¬ 
ized faster and more energetically than mar¬ 
ket observers had been forecasting for us.” 

The reason, as we reported in our cov¬ 
erage of the SIHH show in Geneva in Jan- 
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uary, was the watch boom underway in 
Asia, particularly China. (See “Rebound!” 
in the April 2011 WatchTime.) The China 
boom shows no signs of slowing. Swiss 
watch exports there rose 40 percent in the 
first quarter of 2011 versus the same peri¬ 
od in 2010 and are up 153 percent versus 
the first quarter of 2009. China is now 
Switzerland’s third largest market behind 
Hong Kong and the United States, and will 
soon overtake the U.S. That’s up from 
number 10 just five years ago. 

As dramatic as those numbers are, 
they don’t tell the whole story. They don’t 
reflect watch purchases by Chinese 
tourists around the globe. Some Swiss 
watch executives estimate that Chinese 
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buyers account for as many as six of every 
10 Swiss watches sold in the world; others 
think that figure is too high. Whatever the 
number, the China effect is profound. 

But the boom goes beyond China. “I 
have the Russia effect,” the late Rolf 
Schnyder, CEO of Ulysse Nardin, told 
WatchTime at Baselworld. Swiss watch 
exports to Russia were up 66 percent in 
the January-to-March 2011 period and 
are up 135 percent versus January-March 
2009. For leading brands in the Russian 
market, like Ulysse Nardin, business is 
fabulous. 

In truth, through March, the whole 
watch world was improving. “We are 
surprised,” said Seiko Watch Corp. presi¬ 
dent Shinji Hattori, “at how quickly de¬ 
mand has picked up in recent months.” 
In Switzerland, watch exports were up 
14.7 percent for the first quarter versus 
the same period in 2010. Of Switzerland’s 
top 30 markets, only four were down for 
the first quarter; all four are small mar¬ 
kets outside the top 20. Eighteen of the 
top 30 markets had double-digit increas¬ 
es and 16 of them were up more than 20 
percent. Indeed, export sales through 
March were ahead of those in 2008, the 
Swiss watch industry’s best year ever. 

“This return to full health,” as Basel¬ 
world show director Sylvie Ritter charac¬ 
terized it, explained all the smiles at the 
show. Nicolas Beau, head of the watch di¬ 
vision at Chanel, spoke for many. Basel¬ 
world, he said, was “the most successful 
show in history for us in terms of sales.” 
The sentiment at the show was that 2011 
is on course to set new sales records for 
the industry. 

And yet, amid the delight at the quick 
recovery, one detected a certain unease. 
Duchene expressed it in a speech to the in¬ 
ternational press: “Let us avoid the pitfall 
of being too certain of victory,” he said. 
“Although the movement appears to be 
heading in the right direction, our uncer¬ 
tain geopolitical situation still makes it 
imperative for us to be cautious.” 

DUCHENE WAS referring to the turmoil 
in the Middle East and the earthquake 
and tsunami in Japan, which occurred 
two weeks before Baselworld. Swiss fi¬ 
nancial analysts noted that the events 
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could slow the pace of the recovery since 
those markets account for around 15 per¬ 
cent of Swiss exports. 

There are concerns about some other 
markets as well. The United States is one. 
The Federation of the Swiss Watch Indus¬ 
try noted the “uneven development” of 
the U.S. market in a post-show report 
that exports there in March fell for the 
first time in more than a year. Said Alex 
Bennouna, global CEO of Victorinox/ 
Swiss Army, of the United States, “Con¬ 
sumption trends are still not up and run¬ 
ning.” Another executive expressed the 
common view: “The U.S. is coming back 
very, very slowly.” Meanwhile, Europe’s 
traditional two top markets, Italy and 
Germany, are far off the global pace, with 


DOLLAR DOLDRUMS 




anemic first quarter performances of 3.1 
percent and 1.8 percent, respectively. 

The darkest cloud on the Swiss watch 
horizon is the steroidal-strong Swiss 
franc. The franc was at a record high 
against the dollar during Baselworld. 
Americans changing money during the 
fair were aghast to discover that a buck 
bought them just 86 Swiss centimes. 
Credit Suisse analyst Nicole Brandle, 
who forecasts strong sales for the Swiss 
watchmaking industry in 2011, warns 
that “The Swiss franc could spoil the par¬ 
ty. If the franc remains so strong, pressure 
on exporters’ margins will rise and they 
will be forced increasingly to cut costs.” 
To cope with the soaring franc, almost 
every brand raised prices on U.S. goods. 
Increases ranged on average between five 
and 10 percent. In a sentiment echoed 
throughout the watch halls, Michael 
Goldstein, president of Perrelet USA, de¬ 
clared, “The dollar is a disaster.” 

Adding to the unease are problems as¬ 
sociated with the sudden recovery. “The 
next problem is components and move¬ 
ments,” said Yves Vulcain, head of Dar- 
wel SA, a Swiss PR and consulting firm 
with numerous watch-company clients. 
With the Swatch Group, the largest sup¬ 
plier of watch movements and parts, cut¬ 
ting back component sales and demand 
rising, there is currently a serious supply 
crunch. It was a major topic of discussion 
behind the scenes at the show. Swatch 
Group sources revealed that a number of 
Europe’s most powerful businessmen, 
with brands and factories in Switzerland, 
had private meetings during Baselworld 
with Swatch Group CEO Nick Hayek, Jr. 
The topic: securing supplies of move¬ 
ments and parts. These included Bernard 
Arnault, CEO of LVMH, whose watch 
division includes TAG Heuer, Hublot, 
Bulgari and Dior; Chanel’s Gerard 
Wertheimer, who oversees the watch divi¬ 
sion and whose G. & F. Chatelaine facto¬ 
ry in La Chaux-de-Fonds manufactures 
Chanel and Bell & Ross watches; and 
Pierre Landolt of the Sandoz Foundation, 
whose MHF watch division includes sev¬ 
eral component factories and the Parmi- 
giani brand. 

Everybody, large and small, is feeling 
the component crunch. Small-batch 
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brands complained privately that ETA 
has upped its minimum order for finished 
movements from 100 to 300. It also 
raised the surcharge it applies to orders 
below 500 movements from $2,500 to 
$3,500. Little wonder that Sellita, the La 
Chaux-de-Londs-based firm that pro¬ 
duces ETA-compatible movements, is in¬ 
undated with orders. “Sellita is taking no 
more new customers,” a source close to 
the firm told WatcbTime. “It has orders 
for the next two years.” It is ramping up 
production as quickly as it can. It pro¬ 
duced one million movements last year 
and will produce 1.5 million this year, the 
source said. 

Meanwhile, watch companies are do¬ 
ing all they can to make their own move¬ 
ments and parts. “More and more brands 
are trying to be vertical,” says Darwel’s 
Vulcain. “This is the future.” 

Ulysse Nardin is a perfect example. 
During the show, it unveiled a new in- 
house movement, Caliber 118, with its 
own patented escapement and its own sil¬ 
icon balance, which will be the base for a 
new family of UN movements. Lirms that 
have recently launched in-house move¬ 
ments are rushing to expand production. 
Breitling executives say they will use their 
own movements in 20 percent of their 
watches this year. By 2020, they expect to 
be self-reliant for 75 percent of their pro¬ 
duction. 


AS FOR WATCHES themselves, “Neo- 
classicism is the clear trend of the mo¬ 
ment,” says Francois Thiebaud, CEO of 
Tissot and chairman of Baselworld’s 
Swiss Exhibitors Committee. “There is a 
trend towards nostalgia, a return to clas¬ 
sic designs inspired by the 1950s and ’60s 
and the Art Deco style of the ’20s and 
’30s, whose simple elegant lines have 
made a strong comeback.” 

The trend toward somewhat smaller 
case sizes, seen at SIHH in Geneva, was 
confirmed at Baselworld. “Men’s watch¬ 
es have returned to a more reasonable 40 
to 43 mm in diameter,” Thiebaud says, 
“while ladies’ ‘mini’ timepieces are once 
again a more fashionable 25 to 30 mm, 
with ‘midi’ a more standard 34 to 38 mm. 
Simplicity is also evident in the dials. 
These are stripped to essentials, but still 
finely worked, with embossed, flat, 
pierced or even totally openworked ver¬ 
sions, highlighting the movement. ” 

The trend toward non-traditional case 
metals continues, as seen in the abun¬ 
dance of watches using ceramic, carbon 
fiber, and coatings including PVD (physi¬ 
cal vapor deposition) or DLC (diamond¬ 
like carbon). Zenith introduced its own 
exclusive house alloy, called Alchron, a 
blend of steel and aluminum, with high 
resistance to corrosion, in its new El 
Primero Stratos Flyback watch. Avant- 
garde metals showed up under the hood 


as well. Seiko uses an in-house alloy called 
Spron. Its new Grand Seiko watch fea¬ 
tures a balance spring made of the recent¬ 
ly developed Spron610, an alloy that is 
highly shock-resistant and anti-magnetic. 

This year’s hot complication seems to 
be GMT and world-timer watches. Patek 
Philippe offered its first-ever ladies’ 
world-time watch. It’s part of a Patek 
push, led by CEO Thierry Stern, for high¬ 
er complications in ladies’ watches. Patek 
also introduced a ladies’ minute repeater 
watch (Ref. 7000 R) and a ladies’ split- 
second chronograph (Ref. 7059). 

Finally, the highly trumpeted death of 
the bling-bling trend that symbolized the 
excess and extravagance of the last 
decade may have been premature. That 
news comes from the King of Bling him¬ 
self, Jacob Arabo, founder of Jacob & 
Co. Diamond-watch demand remains 
very strong, Arabo says, particularly in 
the surging markets of Asia, Russia and 
parts of the Middle East. Those, not coin¬ 
cidentally, are the strongest markets for 
Jacob & Co. and the frenzied activity at 
the Jacob & Co. booth made it clear that, 
like the buyers, bling, too, is back. 

POSTSCRIPT: Baselworld will be 
held very early in 2012 and very late in 
2013 to accommodate the rebuilding of 
Building 3 in the Baselworld complex. 
The dates are from March 8 to 15, 2012 
and from April 25 to May 2, 2013. O 
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BASELWORL D 2011 .. 

The New Watches 


More new watches and 
news from the annual 
watch fair in Basel, 
Switzerland 



IHublot 

WHEN HUBLOT SNAPPED up 30 

watchmakers from the former BNB Con¬ 
cept atelier, known for its ultra-compli¬ 
cated, often outlandishly designed move¬ 
ments, it wasted little time in putting their 
talents to work on avant-garde timepieces 
for its Hublot Masterpiece collection 
(known briefly as “Confrerie Hublot”). 
This January saw the debut of the MP-01, 
the first in the collection, a chronograph 
with three barrels for a 10-day power re¬ 
serve inside a titanium, tonneau-shaped 
case. In March, at Baselworld, Hublot 
followed it up with the MP-02 Key of 
Time, an updated version of the experi¬ 
mental timepiece that BNB’s Matthias 
Buttet created for the 2009 Only Watch 
auction. The watch’s lofty claim is that it 
enables its owners to take control of how 
quickly their own time passes. 

What it literally does is modulate the 
speed of the hour and minute hands by 
means of a mechanism controlled by a 
three-position crown. The first position 
slows down their speed, dividing time by 
four, meaning that one hour is represented 
on the dial as 15 minutes. This is intended 
for moments that the owner wishes to sa¬ 
vor rather than rush through. The second 
position is “real time,” or the normal hand 
speed, in which a one-hour rotation 
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around the dial equals one actual hour. The 
third position is intended for situations in 
which the owner would prefer the time to 
pass more quickly: it accelerates the hand 
speed by a factor of four so that 15 minutes 
appears to be an hour on the dial. 

An indicator on the dial displays 
which mode the watch is currently in, to 
avoid confusion (and missed appoint¬ 
ments). And thanks to the movement’s 
built-in “mechanical memory,” the wear¬ 
er can switch back and forth to “real 
time” at any moment from the first and 
third positions. There is a power-reserve 
indicator in the lower left of the dial, and 
a seconds counter on the edge of the ver¬ 
tical flying tourbillon at 6 o’clock. The 
huge, manual-wind movement at the 
heart of all these functions, dubbed HUB 
9002, is 40.2 x 40.1 mm in diameter, con¬ 
tains 512 parts, and boasts a four-day 
power reserve. 

The case is made of grade 5 microblast- 
ed titanium with black DLC coating. The 
multi-layered dial is mostly black, with 
green highlights on the various indicators. 
The hands are polished black nickel with 
green Super-LumiNova. A limited edition 
of 50 numbered pieces, the Key of Time 
comes on a black rubber strap with a de- 
ployant buckle in black ceramic and black- 
PVD-coated steel. The price is $260,000. 


I Bell & 
Ross 


THE FRENCH FIRM, famed for its BR 01 series of 
large, square aviation watches, shifts its focus to a 
large, round watch this year. Aviation remains the 
main theme: the BR 01 series was inspired by a 
cockpit dashboard clock and the new Vintage BR 
WW1 (the W stands for wristwatch) is inspired 
by pilots’ watches of the 1920s. The watch is a 
modern interpretation of the early wristwatches 
that evolved from pocket watches in the early 
years of the 20th century. It has a large (45-mm di¬ 
ameter), fob-style polished steel case with 19208- 
style lugs. Its big, fluted crown, reminiscent of 
those on pocketwatches, is easy to use with 
gloves. Its black dial, with hands and markers 
covered with photoluminescent material, is cov¬ 
ered by a nonreflective, domed sapphire crystal. 
On the dial is a large power-reserve indicator. 

The watch is powered by a self-winding 
ETA 2897 movement. 

To show the connection between 
early pilots’ wristwatches and 
pocketwatches, Bell & Ross has 
produced a companion piece, a 
manual-wound pocketwatch 
called the Vintage PW1 (for 
pocketwatch). The pocketwatch 
is similar in design to the wrist- 
watch, but larger (49 mm diame¬ 
ter), and has a small seconds sub¬ 
dial at 6 o’clock instead of a power- 
reserve indicator. It is powered by an 
ETA 6497 movement. 

The watches have a suggested retail 
price of $4,500 each. 



The Vintage 
BRWW1 
(above) and 
Vintage PW1 
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I Casio 


CASIO RAISED EYEBROWS in 

1985 when it added to its G-Shock 
range the first Frogman watch, a 
high-performance model targeted 
at avid divers that was larger, 
heavier and pricier than the stan¬ 
dard G-Shock and included nu¬ 
merous digital functions for use in 
diving and other water sports. The 
Frogman’s success inspired the so- 
called Master of G collection, a 
range of high-end G-Shock models 
with specific functions for outdoor 
activities, like the Mudman, Gulf- 
man and Riseman. This year, the 
Frogman gets a modern makeover. 
The new version, numbered 
GF1000BP-1, is characterized by 
its asymmetric design, royal pur¬ 
ple and black IP accents and stain¬ 
less-steel case wrapped in black 
resin, which renders the watch wa¬ 
ter-resistant to 200 meters. It fea¬ 
tures Casio’s self-charging solar 
power technology, which uses a 
large-capacity rechargeable bat¬ 
tery and a solar panel embedded in 
the watch’s face to power the mul¬ 
titude of functions, which include 
a tide graph, a dive log to record 
dive times, four daily alarms and a 
snooze alarm, a 1/100-second 
chronograph, a world timer and 
timekeeping in both 12- and 24- 


hour format. The new Frogman is 
on a deep-wave rubber strap 
meant to be comfortable either on 
the skin or over the sleeve of a wet¬ 
suit, and has a screw-locked case- 
back. It sells for $675. 

Also this year, Casio’s rugged, 
multi-function watch for out- 
doorsmen, previously known as 
Pathfinder in the U.S., finally 
adopts, for its U.S. models, the 
name by which it is known every¬ 
where else in the world, Pro Trek. 
The model introduced at Basel, 
Reference PRW500Y-1, is an ana- 
log-digital timepiece that includes 
altimeter, barometer and ther¬ 
mometer functions. The hour and 
minute hands on the electric blue 
dial are for continuous timekeep¬ 
ing while the seconds hand also 
acts as a compass needle and dif¬ 
ferential pointer for altitude and 
barometric pressure, which can al¬ 
so be displayed digitally on the 
LCD screen. The watch uses Ca¬ 
sio’s Multi-Band 6 Atomic Time¬ 
keeping technology, which re¬ 
ceives time broadcasts from six ra¬ 
dio-controlled atomic clocks. Its 
case is made of hard black resin, 
and includes large textured but¬ 
tons on the side to activate the var¬ 
ious functions. The price is $480. 


Top: Casio’s new 
G-Shock Frogman. 
Above: Casio Pro-Trek 
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lAnonimo 

ANONIMO’S NEW DINO ZEI AERONAUTA is a world-time 
watch designed with the modern-day air traveler in mind. Where¬ 
as most world timers represent the 24 major time zones by the 
names of actual cities within those zones, this watch’s central 24- 
hour scale is on a rotating disc that bears the three-letter codes of 
major airports in those cities (“JFK” for New York, “LHR” for 
London, etc.). The names of the airports corresponding to the 
codes are engraved on the caseback. The watch, a limited edition 
of 50 numbered pieces, has a 46-mm-diameter case made of corro¬ 
sion-resistant marine bronze, with a steel side plate with the series 
number and an off-center viewing window in the back to see the 
balance of the movement, a modified ETA 2893-1. The date is in¬ 
dicated in a window at 3 o’clock on the dial. Other features include 
a screw-locked bezel and a quick-tightening bayonet crown. The 
case is water-resistant to 200 meters and is secured by screws to 
Anonimo’s standard “Opera Kodiak” washable leather strap. The 
price is $7,700. 


Christiaan van 
der Klaauw 

THE DUTCH LUXURY-WATCH brand 
Christiaan van der Klaauw, which spe¬ 
cializes in astronomical watches, has 
launched a new moon-phase watch 
called the Masterpiece Real Moon 1980. 
Named for a clock that company founder 
van der Klaauw made in 1980, the watch 
has a large, lifelike moon, surrounded by 
stars, at 6 o’clock. At 12 o’clock there’s 
an indicator that shows the declination 
of the sun and at 3 o’clock a display 
showing when eclipses of the sun and 
moon occur. The movement is an auto¬ 
matic that van der Klaauw has equipped 
with an in-house module. The case is 40 
mm in diameter and comes in rose 
($48,500) or white gold ($57,000) or plat¬ 
inum (a limited edition of eight pieces, 
$73,500). The caseback is transparent, al¬ 
lowing a view of the rotor, skeletonized 
to look like the brand’s logo and embel¬ 
lished with an image of the moon (the 
logo also appears in the sun-declination 
display). The dial is made of silver. 
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Breguet: The Queen’s Successor 


He calls it “the little Marie Antoinette 


of today.” The Swatch Group’s Marc 
Hayek, who is CEO of the Breguet, 
Blancpain and Jaquet Droz brands, 
spent much of his time at Baselworld 
showing off a prototype of Breguet’s 
not-yet-finished Hommage a Nicolas 
G. Hayek. The watch is a tribute to the 
Swatch Group’s founder and chairman 
(and, for the decade prior to his death 
last year, the CEO of the group’s 
Breguet brand). Marc Hayek, who is 
Nicolas Hayek’s grandson, says it is the 
most complicated wristwatch in the 
world, and hence a successor to the 
Marie Antoinette, which, at the time 
of its completion in 1827 by the 
company founded by Abraham-Louis 
Breguet, was the most complicated 
watch ever made. 

The Hommage, which will carry 
the reference number 7887, has more 
than 2,000 components. Its functions 
and special features include a tourbil- 
lon; grande and petite sonneries, with 
chimes that change for the a.m. and 
p.m. hours; a minute repeater; a per¬ 
petual calendar; an equation-of-time 
indicator; a zodiac sign indicator and 
a display that shows when the sum¬ 
mer and winter solstices will occur. 
One or two other functions may be 
added, Hayek says. The watch has 27 
patents, one of them for a special case 
that allows the watch to be worn with 
either side up. He chose to unveil the 
watch before it’s completed because, 
as a tribute to his grandfather, who 
began work on the watch in 2003 and 
hoped to introduce it himself, it had to 
come out soon after his death. “We 
had to show it this year,” Hayek says. 
Because the watch is not in its final 
form, Breguet did not release photos 
of it or make an official press presen¬ 
tation, as it does with its other major 
introductions. (The photos shown here 
were taken with a cellphone camera.) 

The watch will be ready for sale at 
the end of 2012 or in 2013. Breguet 
will make one or two per year. 

The brand has other projects up its 
sleeve, Hayek says. This year construc¬ 
tion will start on a nearly 32-million- 
Swiss-franc extension to its manufac¬ 


turing facility in L’Orient, in Switzerland’s 
Vallee de Joux. That will enable Hayek to 
push production in the short term to 
30,000 pieces per year and ultimately high¬ 
er. “I can imagine going to 40,000 to 
45,000 pieces, in the region of Patek 
Philippe. For that we need space,” he says. 
Breguet has been renting production 
space from various other companies in the 
Vallee; the new factory will help it consoli¬ 
date its operations. So, Hayek says, will the 
integration of the case manufacturer Favre 
et Perret into Breguet, which occurred dur¬ 
ing the Baselworld fair. The company, 
which the Swatch Group bought in 1992, 
will remain in La Chaux-de-Fonds and will 
continue to make cases for Blancpain and 
Jaquet Droz in addition to Breguet. 

As for Hayek’s triple-CEO title, which he 
took on after his grandfather’s death (until 


then, he was CEO of Blancpain only), he says 
it’s working out better than he expected. 
Being CEO of three brands isn’t really triple 
the amount of work, because much of what 
he does for one brand — making decisions 
about how to react to currency fluctuations, 
for instance, or analyzing research about in¬ 
ternational markets — can be applied to 
the other two. Furthermore, most of the 
heavy lifting for Blancpain, which included 
relaunching the Fifty Fathoms and integrat¬ 
ing the movement maker Frederic Piguet in¬ 
to Blancpain, has been done. And Jaquet 
Droz, though growing, is still small. 

“At the beginning it was intended to 
be temporary,” he says of the arrange¬ 
ment. “I said, ‘I’ll jump in, but I have no 
idea if it will work.’ But now I am less and 
less inclined to change it.” 

- NORMA BUCHANAN 


The two sides of the Hommage a Nicolas G. Hayek 


Marc Hayek 
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IBulova 

THIS NEW CHRONOGRAPH 

from the Bulova Accutron Gem¬ 
ini collection is powered by what 
Bulova calls “one of the world’s 
most renowned classic mechani¬ 
cal movements,” the ETA 7750 
Valjoux automatic. The watch 
has a stainless-steel, screw-back 
case, 42 mm in diameter and wa¬ 
ter-resistant to 50 meters. The 
black dial has an integrated swirl 
pattern. The watch has classic 
feuille hour and minute hands 
and a red-tipped seconds hand 
with the Accutron tuning-fork 
logo as a counterweight. It also 
features a domed, nonreflective 
sapphire crystal and an onion¬ 
shaped crown. An exhibition 
caseback shows the 25-jewel 
movement in action. The sug¬ 
gested retail price is $1,595. 


I Bremont 


THE P-51 FROM British-based Bremont is a lim¬ 
ited-edition (251 pieces) COSC-certified chrono¬ 
graph that takes its name — and some of its met¬ 
al — from the 1944 Mustang P-51 K-10 plane that 
flew in the Pacific Theater in World War II. Origi¬ 
nal aluminum from the aircraft fuselage is inte¬ 
grated into the watch’s dial and movement. The 
dial design is inspired by the plane’s cockpit 
clock. The movement is a modified, 13-ligne Swiss 
BE-54AE automatic chronometer, with a 30- 
minute counter and a small seconds indicator at 9 


o’clock that is shaped like a propeller. A UTC hand 
revolves around an inner 24-hour track on the di¬ 
al. The 43-mm hardened-steel case features Bre- 
mont’s Trip-Tick construction with a scratch-resis¬ 
tant, PVD-treated case barrel. The case incorpo¬ 
rates Bremont’s new, rotating Roto-Click inner 
bezel that runs on four ball bearings. The rotating 
bezel is operated by the crown at 8 o’clock. Note 
that the 30-minute counter is stamped “London.” 
That’s because Bremont assembles the P-51 
watches at its atelier in England rather than its 
workshop in Bienne, Switzerland. The exhibition 


caseback reveals another propeller 



stamped with the words “fragile” and 
“agile,” taken from the plane’s nick¬ 
name in the war: “Fragile but Agile.” 
The suggested retail price is 
$11,750. 
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I David Yurman 

WORLD TIMERS and GMT watches are all the rage this year, and 
David Yurman has gotten in on the act with its first world timer, 
the GMT Classic. The watch has an automatic ETA 2893-2 
movement. The city ring, adjusted by turning the crown at 4 
o’clock, is printed on a rotating inner bezel; a second time zone is 
indicated by a red, center-mounted GMT hand and a 24-hour 
scale printed on the inner part of the dial. The case is 43.5 mm in 
diameter, made of steel and water-resistant to 30 meters. The case 
sides are decorated with the cable motif that is a hallmark of the 
brand. The watch has a sapphire crystal and a transparent case- 
back: the rotor is skeletonized with the brand’s “DY” logo. The 
strap is alligator and has a deploy ant clasp with double pushers. 
Price: $4,200. 


I Ball 




THIS LIMITED-EDITION timepiece from 
Ball Watch is a tribute to Daniel Gabriel 
Fahrenheit, the German physicist who es¬ 
tablished the Fahrenheit temperature 
scale. The Trainmaster Fahrenheit con¬ 
tains Ball’s automatic Caliber 9018 
with its patented TMT mechani¬ 
cal thermometer module, 
which measures tem¬ 
peratures by 
means of a 


bi-metallic coil that expands and contracts 
as the air around the watch heats or cools. 
The thermometer readings, shown in incre¬ 
ments of 18 degrees in the half-moon¬ 
shaped window on the dial at 6 o’clock, 
have an accuracy rate of 97 percent. Fike 
many Ball watches, this one has 15 micro 
gas tubes on the hour, minute and seconds 
hands and on the dial for easy legibility in 
the dark. It has a round date window at 1 
o’clock. The stainless-steel case is water-re¬ 
sistant to 50 meters, has a screw-down 
crown and includes a sapphire caseback 
with a silk-screened portrait of Fahrenheit. 
There will be 120 pieces made; the price is 
expected to be about $3,300. 
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I Glycine 

THE LATEST VERSION of Glycine’s Airman watch - the 24th - 
is a remake of the first Airman SST Chronograph, introduced in 
1968. The original watch was named after a Boeing Supersonic 
Transport, or SST, a plane intended to be the first supersonic air¬ 
craft, which, alas, was never built. Glycine produced just 100 
pieces of the original watch. The new version (Reference 3902) 
has a 43-mm-diameter steel case, a 14-sided screwed steel bezel, 
and a crown just like the original model, as well as a black dial 
and orange bezel (which gave it the nickname, “the Pumpkin”). 
The new watch is driven by an ETA 7754 automatic movement, 

with 12-hour, 30- j 
minute, and 60-sec- 
ond chronograph in¬ 
dicators. With 24- 

i 

hour indication, the 
hour hand circles the 
dial once a day. An 
arrow-tipped 24- ? 
hour hand gives time 
in a second time 
zone. The inner 24- 
hour ring revolves, 
set by the crown at 8 
o’clock. On the case- 
back is an engraving 
of the supersonic 
plane that was never 
built. The suggested 
retail price is 
$5,025. 




IGucci 


THI GUCC11921 collection commemorates the fa¬ 
mous Italian fashion house’s 90th anniversary. 
Named for the year when Guccio Gucci founded 
the company in Florence, the watches reflect the 
aesthetics of the 1920s: the brushed stainless-steel 
cases are rounded squares and the dials have thin 
hands, subtle indices and a vintage “G.Gucci” sig¬ 
nature logo at 12 o’clock. The men’s models (pic¬ 
tured, $2,650 each) have Dubois Depraz automatic 
movements, visible through transparent sapphire 
casebacks. The dials, in black or ivory, have a dia¬ 
mante pattern, a small seconds subdial at 9 o’clock 
and a circular date counter at 3 o’clock. The dia¬ 
mante pattern continues on the straps, made of top- 
grain leather and partially hand stitched. The steel 
deployant buckle is crafted in Gucci’s iconic 
horsebit style. 



I Graham 


MOST PEOPLE ASSOCIATE the Graham brand with huge, flam¬ 
boyant chronograph watches. The new Silverstone Time Zone is 
something different: in Graham’s words, “a small, minimalistic and 
elegant watch.” It is a “mere” 42 mm in diameter and has no chrono¬ 
graph. Instead, it has a GMT function. Its second-time-zone indicator 
is a center-mounted hand with a triangle tip. The movement, called 
the G1714, is an automatic and has a 42-hour power reserve. The 
case and bezel are steel. The crystal is made of sapphire and has a 
non-reflective coating on both sides. In addition to the model shown 
here, the watch comes with a silver-colored dial and with a black di¬ 
al, orange numerals and turquoise-colored bezel. Price: $3,995. 
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Seiko: Chatting With the Chairman 


Every year Shinji Hattori, great-grand¬ 
son of the founder of the Seiko watch 
business, addresses the press on Basel- 
world’s first day. This year, however, 
there was a difference. While he 
seemed the same urbane, mild- 
mannered executive who appeared in 
previous years, the Shinji Hattori who 
took the podium at Baselworld this 
year was a far more powerful man. 

Shortly after last year’s Baselworld, 
Hattori took over as chairman of Seiko 
Holdings Corp., the parent company of 
Seiko Watch Corp., in what Seiko 
officials described at the time as “a 
palace coup.” The move established 
Hattori, now 58, as the ranking found¬ 
ing-family member running the Seiko 
group. It ended the long reign of his 
now-90-year-old uncle, Reijiro Hattori, 
a former chairman who carries the 
title honorary chairman, who contin¬ 
ued, until the coup, to wield undue 
influence in the firm, according to 
Seiko executives. 

Despite the obligations of oversee¬ 
ing a multi-billion-dollar diversified 
conglomerate, Hattori has kept his 
post as CEO of the watch company. He 
is likely to continue wearing both hats, 
he told WatchTime at Baselworld, 
because of what he called “extenuat¬ 
ing circumstances” affecting the com¬ 
pany. “For the time being I hope my 
position remains unchanged,” he said, 
“because now the company is battling 
the earthquake problem and the en- 
daka problem.” (“Endaka” is the 
Japanese word for “high yen.”) 

The earthquake and tsunami hit 
Japan two weeks before the Baselworld 
fair. “Our production facility was not 
heavily damaged,” Hattori said. “The 
problem is that the operations were 
temporarily stopped because of the 
shortage of electricity and gasoline. 
Also, even when the factory returned to 
normal, we could not sell the product 
because of damages to the customers. 
So turnover for March is down.” Hattori 
predicted that Seiko’s year-end figures 
(the Japanese fiscal year ended March 
31, the last day of the fair) “would be 
badly affected by the earthquake and 
the exchange effect.” 



Shinji Hattori 


In fact, Seiko Holdings’ financial 
results, announced in May, were, under 
the circumstances, surprisingly good. Net 
sales increased 36 percent to ¥313.9 billion 
($3.77 billion); the company reported a 
profit, ¥2.2 billion ($26.2 million), for the 
first time in three years. Watch-division 
sales jumped 66 percent to ¥107 billion 
($1.28 billion). Seiko’s strength in Asia 
helped. “For Seiko, emerging markets like 
China and India were very important in 
2010 and will be in 2011,” Hattori said. The 
United States, he said, had double-digit 
growth in 2010 after hitting the bottom in 
2009. However, he expressed frustration 
that, because of the high yen, sales gener¬ 
ated in dollars yield fewer yen these days. 

Another reason for the better figures 
was a reorganization of the Seiko Group in 
October 2009 that folded Seiko Instru¬ 
ments, Inc., one of the group’s two produc¬ 
tion companies, into Seiko Holdings. The 
merger has boosted Seiko Holdings sales 
and profits. One example: the fiscal 2010 
figures include ¥167.5 billion ($2.01 billion) 
in sales of Sll-made electronic components 
that were not included in the figures for fis¬ 
cal 2009. The merger has had other bene¬ 
fits, Hattori says. “One example is the new 
4R mechanical caliber in the Premier collec¬ 
tion. That’s the result of the consolidation 
with Seiko Instruments. The 4R was devel¬ 
oped jointly by Seiko Instruments and 
Seiko Watch.” Caliber 4R39 is one of 


several new mechanical movements Seiko 
introduced at Baselworld as part of its push 
into the luxury mechanical market. Hattori 
says the watch company will also benefit 
from Sll’s expertise in digital watch tech¬ 
nology and sensor technology. 

So will Seiko move to further consoli¬ 
date its watchmaking business by folding 
the watch operations of the group’s other 
manufacturing colossus, Seiko Epson, into 
Seiko Holdings? “At this moment, we can¬ 
not say anything because Epson is a public 
company,” Hattori says. “But now that the 
Seiko Holdings and Seiko Instruments 
watch departments have gotten together, I 
hope Epson’s watch departments come to 
our group. That’s my hope.” Whether the 
chairman of Seiko Holdings gets his wish 
remains to be seen. The hunch here is that 
within Seiko, what Chairman Hattori 
wants, he is likely to get. 

-JOE THOMPSON 


Seiko's Premier watch with 
the new mechanical 


caliber, 4R39 
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The New Watches 



IVulcain 

IN 1947, Vulcain introduced the Cricket, which it later dubbed the “Presidents’ 
Watch” because it was worn by presidents Truman, Eisenhower, Nixon and 
Johnson. The company has introduced a watch inspired by the 1950 version of 
the watch, fitted, like the original, with an alarm (the Cricket was the first 
wristwatch with an alarm loud enough to actually wake someone up). The 
watch is called the Heritage Presidents’ Watch, and it contains Vulcain’s in- 
house Caliber V-10, a hand-wound movement with a frequency of 18,000 vph. 
The case is 39 mm in diameter. There are two types of caseback available, a 
transparent sapphire one or a triple metal one that enhances the sound of the 
alarm. The crystal is domed and made of sapphire. In addition to the steel mod¬ 
el shown here ($5,100), there is a rose-gold and steel version for $8,600. 


I Ernest Borel 



ERNEST BOREL a brand founded in Switzerland’s 
Jura Mountains in 1856 and well known in the Unit¬ 
ed States a few decades ago for its cocktail watches, 
has returned to the U.S. market with a focus on clas- 

: 

sic, elegant watches. The theme of elegance and tra¬ 
dition is conveyed by the corporate logo, which fea¬ 
tures a 19th-century couple dancing. The model 
shown here (GS6155-2590), from its new 155th An¬ 
niversary Collection, has a stainless-steel case 40.5 
mm in diameter and water-resistant to 30 meters. 
The dial has a guilloche center and features Roman 
numerals at 12 and 6, with 10 diamonds serving as 
the other hour markers. The hands are luminescent. 
The watch has a nonreflective sapphire crystal on the 
front and an exhibition back, with a view of the ETA 
2892A2 automatic movement with circular graining 
and blued screws. The steel bracelet is satin-finished 
and has a safety buckle. The suggested retail price is 


THE MASTER COLLECTION Retrograde Moon Phases model 
from Longines has four retrograde hands that show the day, date, 
24-hour time in a second time zone and seconds. In addition, the 
watch has apertures that show the moon phases and a day-night in¬ 
dicator for the second time zone. The watch contains a self-wind¬ 
ing ETA movement, the A07 L31, made especially for Longines. It 
has a frequency of 28,800 vph and a power reserve of 48 hours. 
The case is steel and comes in two sizes: 41 mm and 44 mm, with 
either a black or silver-color dial. The caseback is transparent sap¬ 
phire. Price: $3,600. 


$1,660. 
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I Corum 

A NEW ADDITION to Corum’s Admiral’s Cup collection, the Admi¬ 
ral’s Cup Seafender 48 Tides, is a sophisticated tides watch with func¬ 
tions developed in-house. The subdial at 12 o’clock displays phases of 
the moon and their relation to high and low tides, as indicated by a 
pointer and a numerical coefficient scale. At 6 o’clock, another subdi¬ 
al shows the time on a 24-hour scale with day-night indication and the 
times of the next high and low tides. Finally, the counter at 9 o’clock 
uses a pointer to show whether the tide is rising or falling and a red 
line indicating maximum current strength: the closer the pointer to the 
line, the stronger the current. 

The movement developed for this watch, C0277, is an automatic 
with hours, minutes, seconds, date and a 42-hour power reserve. The 
12-sided Admiral’s Cup case, with its trademark nautical pennants 
marking the hours on the flange, is 48 mm in diameter and made of 
lightweight, grade 5 titanium, with vulcanized rubber elements on the 
bezel, crown protector, and caseback. Titanium corrector buttons at 4, 
6 and 8 o’clock control the tides functions. The skeletonized hands 
have Super-LumiNova tips. The watch is water-resistant to 300 meters 
and comes on a black vulcanized rubber strap. Price: $8,725. 


I Dior 

DIOR AUGMENTS its recently intro¬ 
duced Chiffre Rouge men’s collection 
with the new Chiffre Rouge M01 39mm, 
a limited edition of 200 pieces. This 
three-hand watch’s eye-catching techni¬ 
cal feature is its “Inverse” caliber, which 
has a white-gold rotor that oscillates visi¬ 
bly on the dial side. The dial has a black 
lacquer coating and the crown has a red- 
lacquered circle and a guilloche pattern. 
The case is stainless steel with a black 
ceramic bezel and a translucent black 
sapphire crystal in the caseback, on 
which the limited edition number is en¬ 
graved. The watch ($8,050) is water- 
resistant to 50 meters. It comes on a 
brushed stainless-steel bracelet and also 
includes a black, perforated calfskin 
strap with a brushed ardillon buckle. 
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Frederique 

Constant 


TO CELEBRATE ITS new role as official timekeeper of the Peking to Paris Motor 
Challenge, Frederique Constant has introduced the Vintage Racing Collection, a 
trio of automatic chronographs inspired by classic sportscars. Each watch has a 43- 
mm-diameter stainless-steel case and a silver dial, and contains Frederique Con¬ 
stant’s own FC-396 movement, with the rotor adorned with the Peking to Paris lo¬ 
go. All have sapphire crystals front and back and are water-resistant to 100 meters. 
The more dressy versions have blackened steel or rose-gold-plated indices; the 
sportier model has black chronograph counters and an outer ring with stainless- 
steel indices. Each version comes on a leather strap and is limited to 1,888 pieces at 
$2,750 apiece. 



IMido 

THE RICH BLUE DIAL of the Ocean Star Captain has a 
monochrome relief pattern that calls to mind ocean 
waves. The watch is part of Mido’s Ocean Star divers’ 
watch collection, introduced in 1944. Its movement, an 
ETA 2836-2, has a 40-hour power reserve. The case is 
made of 316L stainless steel and is water-resistant to 200 
meters. The caseback has a sapphire viewing window. 
The watch has a unidirectional divers’ bezel and a screw- 
down crown. The dial has polished indices and skele¬ 
tonized hands coated with luminescent material, and a 
window at 3 o’clock for the day and date. It comes on a 
steel bracelet and costs $950. A model with a black dial 
and black PVD case on a rubber strap is $1,050. 
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Martin 

Braun 


Antoine Martin: 
High-Performance Art 


Following in the footsteps of watch- 
brand founders like Gerald Genta, 
Roger Dubuis, Jorg Hysek and others, 
Martin Braun has cut ties with the 
eponymous watch company he estab¬ 
lished in 2000, which is now part of 
the Franck Muller group, and set his 
sights on new projects — in his case, 
a brand-new watch company called 
Antoine Martin. The name is a combi¬ 
nation of Braun’s first name and that 
of his partner, entrepreneur Antoine 
Meyer, who this year founded the 
company with Braun in the Swiss 
town of Alpnach, near Lucerne. 

The company’s first major inno¬ 
vation is a brand-new manufacture 
movement, Caliber AM 39.001, which 
showcases Braun’s modern take on 
the classic Swiss lever escapement. 
He calls the invention HPE (High Per¬ 
formance Escapement). The HPE is 
made up predominantly of silicon 
components, which need no lubrica¬ 
tion and thus enabled Braun to make 
changes to the angles and teeth of 
the escape wheel and to reconfigure 


the pallets. 

According to 
the company, 
these alterations 
increase the energy 
yield by as much as 8 per¬ 
cent and bring the amplitude 
from 300° to almost 330°. The 
movement’s extra-large balance wheel 
(17.5 mm in diameter), made of grade 5 
titanium, aids in stabilization of the 
amplitude, as does Braun’s other inven¬ 
tion, the ADAS (Aerodynamic Amplitude 
Stabilization). This mechanism consists 
of a control cam guided by a power re¬ 
serve display; the cam acts as a cush¬ 
ioned brake for the balance wheel when 
the movement is fully wound and en¬ 
sures that the amplitude remains stable 
as the mainspring loses its tension. And 
of course, a stable amplitude means a 
more accurate rate. The movement has a 
power reserve of six days, thanks to its 
twin mainsprings. 


Caliber AM-39.001 


The watch in which Caliber AM-39.001 
makes its debut is a perpetual calendar in 
a 46-mm-diameter, 85-part case (in rose 
gold, white gold or black DLC-coated stain¬ 
less steel) with detachable strap lugs. The 
watch includes vertical indicators for the 
day and month just above the center of the 
dial, a double-window big date at 6 
o’clock, a day/night subdial at 9 o’clock, 
and a leap-year subdial at 12 o’clock. The 
dial features applied Roman numerals and 
a classic guilloche pattern in the center. 
Prices for the Antoine Martin Perpetual 
Calendar start around $80,000. 

- MARK BERNARDO 
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ITutima 

THE GRAND CLASSIC Black Chrono¬ 
graph PR (for power reserve) from Ger¬ 
many’s Tutima features a case (43 mm in 
diameter) and bracelet that are resistant 
to shocks and scratches. That’s because 
they are made of stainless steel that is 
hardened and then coated with ultra- 
hard black PVD (physical vapor deposi¬ 
tion) for extra protection. The watch fea¬ 
tures large chronograph counters for 12 
hours at the bottom of the dial and 30 
minutes at the top of the dial, as well as a 
center chrono seconds counter. The 
watch also features a power-reserve indi¬ 
cator and date indicator at 3 o’clock. The 
bi-directional bezel features a red marker. 
The watch has sapphire crystals front and 
back. Powering the watch is a modified, 
self-winding Valjoux 7750 caliber. The 
suggested retail price is $4,400. 


I Seiko 


FOR 50 YEARS SEIKO has pro¬ 
duced high-mechanical watches for 
the Japanese market under the 
Grand Seiko name. Last year, Seiko 
began international distribution 
of Grand Seiko; the watches are 
now in 20 countries, including 
the United States. This year 
Seiko launches a new model that 
is a re-creation of the original 
Grand Seiko from 1960. The case is 
the original size (35.8 mm in diam 
ter) and the dial, logo and buckle are 
exactly like those on the first watch. 

The new watch, cased in steel (1,300 
pieces), yellow-gold and platinum ver¬ 
sions (300 pieces each), contains Seiko’s 
Caliber 9S64, a new hand-wound move¬ 
ment used exclusively in Grand Seiko 
watches. It has a power reserve of three 
days thanks to a mainspring that is thinner 
and longer than normal; it is made of a 
proprietary alloy that Seiko calls Spron 510. 
The movement’s balance spring is made of 
a newly developed, shock-resistant, anti- 
magnetic alloy, Spron 610. It also has a new 
escape wheel and pallet manufactured by 
MEMS technology (for Micro Electric 
Mechanical System). These improvements 
give the watch an accuracy of -3 to +5 
seconds a day. The suggested retail prices 
are $6,500 in steel, $16,500 in gold, and 
$25,000 in platinum. 
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THE BIG CROWN XI Calcula¬ 
tor watch from Oris gets its 
name from the Bell XI, the air¬ 
craft used in the first manned 
supersonic flight on Oct. 14, 

1947. The XI chronograph, Oris 
says, “is a direct homage to this 
aviation milestone. The Bell XI 
pilots undertook their amazing 
feat in an age before computers 
and pocket calculators, relying 
on the specially designed ‘slide 
rule’ for all engineering calcula¬ 
tions.” The XI watch is equipped 
with a slide rule on an inner dial 
ring. Using that and the revolv¬ 
ing outer top ring, a pilot can 
determine fuel consumption and 
make other navigational calcula¬ 
tions. On the watch’s caseback is 
a meter/feet scale to assist in the 
calculations. The watch has a 
large (46-mm diameter), three- 
piece, stainless-steel case with a 
gunmetal gray PVD coating. The 
chronograph pushers feature an 
“X” on the reset pusher and a 
“1” on the start/stop pusher. 
Inside is an ETA 7750 automatic 
movement. The watch comes in 
a special presentation box with a 
certificate, a circular slide rule, a 
leaflet explaining the different 
functions of the slide rule, plus a 
DVD of the movie The Right 
Stuff. The suggested retail price 
is $3,750. 


Movado 



ANOTHER NEW MATERIAL has made its way into a watch case: 
Texalium, a highly reflective, aluminum-coated, woven fiberglass. 
Movado is using the material on the sides of its SE Extreme Texali¬ 
um, a new addition to the SE Extreme collection, which was 
launched in 2009. The case, which is 44 mm in di¬ 
ameter, is steel and has a black PVD coating, 
as does the bezel. The crown is capped 
with black carbon fiber. The move¬ 
ment is an automatic, the ETA 
2824-2. Visible through the trans¬ 
parent caseback, the winding ro¬ 
tor is decorated with a red “M” 
silhouette. The crystal is made 
of sapphire and has a nonreflec- 
tive coating. The watch is water- 
resistant to 30 meters. The strap 
is made of rubber and has a PVD- 
coated deployant buckle. Price: 
$2,195. 


Victorinox 
Swiss Army 

THI AIRBOSS has been updated with a simpler di¬ 
al and smaller (but, at 42 mm, still large) case. The 
watch (named for the officer on an aircraft carrier 
who determines all take-off and landing times) has 
a Swiss-made, self-winding movement. The hands, 
numerals and indices are luminous. The innermost 
ring of numerals enables the wearer to read the time 
in 24-hour format. The case has a back made of 
mineral glass; the front crystal is made of sapphire 
and has three layers of nonreflective coating. The 
watch is water-resistant to 100 meters and comes 
with leather strap ($895) or stainless-steel bracelet 
($995). The dial comes in a silver color or charcoal 
gray. 



August 2011 WatchTime 63 












BASELWORL D 2011 .. 

The New Watches 


Jacob & Co.: 

Letting Time Shine 

The bling is dead? No, long live the 
bling, says Jacob Arabo, the founder of 
Jacob & Co., the luxury watch-and- 
jewelry company that has outfitted 
musicians, actors, athletes and other 
high-stepping celebs for nearly 10 
years. Arabo, who returned to Basel- 
world for the first time since his highly 
publicized trial on federal money-laun¬ 
dering charges and subsequent plea 
deal and prison term, renewed his 
company’s commitment to keep one 
foot firmly in each of two worlds: one 
in the glitzy, star-powered world of dia¬ 
mond jewelry and the other in the 
technological trenches of innovative 
mechanical watchmaking. 

The former was in evidence in the 
gala event Jacob & Co. held at Basel- 
world, where Arabo introduced 
actress Milla Jovovich as the newest 
celebrity “ambassador” for Jacob & 

Co. The company’s paparazzi-packed 
cocktail reception, held outside the 
Jacob & Co. booth in Baselworld Hall 
3, featured a Dom Perignon Cham¬ 
pagne bar, live models (each of a 
distinctive ethnicity to represent the 
places represented on the brand’s 
flagship Five Time Zones watch) pos¬ 
ing on tall tables to display the new 


The GS Grand 




The Typhoon 


Jacob & Co. jewelry, and 
party music by DJ Kay 
Rush. Jovovich strode 
up a red carpet and 
posed with Arabo 
wearing items from the 
Jacob & Co. jewelry and 
timepiece collections. 

The latter was evident 
from Arabo’s hiring of 
watch-biz veteran Yvan Arpa, 
formerly of Romain Jerome, as 
Jacob & Co.’s new COO. Both men’s 
influence could be seen in the new 
watches that made their debut at the 
fair. In addition to the eye-catching 
Cyclone Tourbillon (see “Baselworld 
2011” in the May-June WatchTime), there 
was the Typhoon, whose automatic wind¬ 
ing rotor and balance have been placed 
on the front of the movement to become 
the featured attraction of the skele¬ 
tonized dial. For this watch, Jacob & Co. 
teamed with the Concepto watchmaking 
firm of La Chaux-de-Fonds. “I like to do 
complications,” Arabo told WatchTime. 
“Everything else is boring.” 

The other watch line that Arabo un¬ 
veiled at Baselworld is the G5 Collection, a 
series of new models with pentagon-shaped 
cases that represent the next generation of 
the Five Time Zones Watch, introduced in 
2002. The G5 watches have Swiss quartz 
movements and multi-time-zone dials dis¬ 
playing the local times for New York, Lon¬ 
don, Moscow, Los Angeles and Tokyo. They 
include the Ghost, which can show each of 
the five time zones individually, or all of 
them at once, on demand, as digital displays 
at the push of a button; and the Grand, 
designed in homage to the early days of jet 
travel, with a jet-turbine motif in the dial 
center surrounded by analog subdials dis¬ 
playing the time zones. All G5 models are 
available in various case materials, includ¬ 
ing gold and stainless steel with black PVD. 
Of course, there are also several versions 
with diamonds. 

- MARK BERNARDO 


Jacob Arabo at 
Baselworld 2011 
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IRado 



AS THE FIRST WATCH compa¬ 
ny to use high-tech ceramics, way 
back in 1986, it is only fitting that 
Rado this year produces the 
world’s thinnest ceramic watch, 
appropriately called the True 
Thinline. The super-slim, ultra¬ 
lightweight watch uses the ETA 
210.001 quartz two-hand move¬ 
ment made exclusively for Rado. It 
has a ceramic case with a black- 
PVD-titanium caseback and a 
domed sapphire crystal. The dial 
has rose gold hands and rose- 
gold-colored indices (replaced 
with diamonds on the Jubile ver¬ 
sion). The case is fully integrated 
into the color-matched rubber 
strap, which has a ceramic buckle. 
The non-diamond versions in 
black or white are $1,500 (small 
case) and $1,600 (large case); the 
Jubile versions are $2,400 and 
$2,500. 


ITechnomarine 

TRUE TO ITS nautical identity, the 
Technomarine brand has introduced 
a new navy-blue version of its Cruise 
Original chronograph. The watch 
has a quartz Miyota movement. The 
case is 45 mm in diameter and water- 
resistant to 200 meters. Shown here 
with a transparent case cover and 
navy strap, the watch comes with an 
extra navy case cover and white 
strap. Price: $450. 



I Perrelet 

THIS ROSE-GOLD and steel version of Perrelet’s automatic Turbine XL comes in a 
limited edition of 75 pieces. Like all of the brand’s Turbine models, it has two winding 
rotors, one on the front and one on the back. The front one, which is designed to look 
like a jet turbine, is made of titanium and consists of 12 blades. This second rotor in¬ 
creases the watch’s winding efficiency by 40 percent, Perrelet says. The case is 50 mm 
in diameter (that’s the source of the XL in the watch’s name). The steel parts of the case 
have a DLC (diamond-like carbon) coating. The white indices are luminous. The case 
is water-resistant to 50 meters and the strap is rubber. Price: $25,900. O 
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Jorg 

Gray 

PRESIDENT (then Senator) 


IRomain Jerome 


BASELWORL D 2011 .. 

The New Watches 


I Chopard 


WITH ITS NEWLY redesigned case and dial, Chopard’s L.U.C Chrono One now has a more 
refined air, the company says. The case is smoother and curvier and the lugs have been length¬ 
ened. The hour numerals are now in Roman typeface imbued with a ’60s flavor, not the Ara¬ 
bic type used before; the hands are thinner and the crown smaller. The watch also has a new, 
so-called “arena” back, which allows the movement to be seen from the sides. That movement 
is the in-house L.U.C. Caliber 11CF, which has a column wheel and a flyback function and is 
certified by COSC. It has a power reserve of 60 hours. The watch is water-resistant to 100 me¬ 
ters. The case is made of rose gold and is 44 mm in diameter and 14 mm thick. Price: $35,850. 


Obama put Jorg Gray on the 


ROMAIN JEROME’S Titanic DNA 
collection expands this year with the 
introduction of the brand’s first divers’ 
watch, called the Octopus. Like other 
watches in the collection, it uses traces 
of stabilized, oxidized steel from the 
Titanic in its case, here as part of the 
notched, unidirectionally rotating 
bezel, for a rugged, rusted look. A j 
divers’ scale with five-minute grada- j 
tions is printed on the underside of the 
sapphire crystal and enhanced with 
Super-LumiNova. The hour and j 
minute hands and tip of the seconds 
hand are treated with blue Super-Lu¬ 
miNova, as are the markers on the 1 
standard watch minutes scale, en- I 
graved on the bezel’s inner ring. The 
crown is screw-locked, and the case- 
back, with its octopus engraving, is se¬ 
cured by eight screws (the same as the 
number of tentacles on an octopus). 
The vulcanized rubber strap bears a j 
pattern on its interior like the suction I 
cups on an octopus’s tentacles. The | 
watch has an automatic movement 
with a 42-hour power reserve; the case 
is 46 mm in diameter and water-resis¬ 
tant to 270 meters (888 feet, continu¬ 
ing the “8” motif). Three versions are 



available, each limited to 888 pieces: 
Octopus (steel case), Black Octopus 
(black PVD-coated steel) and Red Oc¬ 
topus (black PVD-coated steel with 
rose-gold highlights). Prices range 
from $13,200 to $14,600. 


map in 2007, when, while on 
the campaign trail, he began 
wearing a Jorg Gray chrono¬ 
graph given him for his 
birthday by his Secret Serv¬ 
ice detail. Since then, the 
company has come out with 
new chronographs, includ¬ 
ing this one, with a Swiss 
quartz movement made by 
ISA and a 45-mm case water- 
resistant to 100 meters. The 
dial and hands are luminous. 
The crystal is domed and 
made of sapphire. Price: 
$995. 
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Maurice 
acroix 

MAURICE LACROIX’S Master¬ 
piece Roue Carree Seconde features 
a new take on the patented square 
wheel mechanism that the company 
introduced last year, using it in this 
case to indicate the running seconds. 
Displayed directly on the mainplate 
that serves as the dial, the open- 
worked square wheel (“roue carree” 
in French) moves in a circle as its 
teeth mesh with those of a cloverleaf 
wheel to transfer power to the 
watch; as it rotates, a luminous 
pointer in the center of the square 
points to the numerals on the sec¬ 
onds subdial. Also on the main- 
plate/dial, which is decorated with a 
Grand Colimagon “snail” pattern, 
are traditional, Super-LumiNova- 
coated hands for hours and minutes 
and a hand-type power reserve indi¬ 
cator. The movement, manual-wind 
ML 156, has a 45-hour power re¬ 
serve and is visible through the sap¬ 
phire exhibition caseback. The 43- 
mm case is made of stainless steel 
and water-resistant to 50 meters; the 
strap is black crocodile leather with 
calfskin lining and a folding push¬ 
button clasp. Price: $9,900. 




lEberhard & Co. 


IN THE DECADE SINCE Eberhard intro¬ 
duced it, the brand’s four-subdials-in-a- 
row chronograph, dubbed Chrono 4, has 
become an Eberhard hallmark. This year, 
the company unveiled a new Chrono 4 
model, a titanium version of a steel watch 
launched last year. It is called the 
Chrono4 Geant Limited Edition in Tita¬ 
nium, and is being manufactured in a se¬ 
ries of 1,887 pieces to commemorate the 
year that Eberhard was founded. The 


subdials indicate, from left to right, 
elapsed minutes, elapsed hours, 24-hour 
time and small seconds. There is a date 
display at 12 o’clock. The movement is 
based on the ETA 2894. The case is 46 
mm in diameter and is water-resistant to 
200 meters. The hour markers and hands 
are luminous. The bezel rotates in one di¬ 
rection and has 6 black PVD-coated 
screws. The strap is rubber. Price: 
I $12,640. 


I Korloff 

THE KALAHARI watch in Korloff 
Paris’s Voyageur series has two faces 
and a reversible stainless-steel case. 
The wearer can choose either the 
“sophisticated” face, as Korloff puts 
it, or the “sporty” face. The watch 
shows time in five time zones. The 
dressy dial has an unusual second- 
hour indicator in a semicircle at 6 
o’clock. A two-pointer hand points 
to the second time zone via two rows 
of numerals arranged in an arc. The 
sporty face has three hour-minute in¬ 
dicators: a larger one at 12 o’clock 
and two smaller ones below it. The 
watch is powered by a Swiss ETA 
quartz movement. The suggested re¬ 
tail price is $3,500. 
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AMERICA’S BEST 

SIX CITIES - 
SIX GREAT WATCH FAIRS 


MORE BRANDS THAN EVER! 

You will see these core sponsors at each event: 
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In addition to our core sponsors you will see many more brands showing innovative 
horological masterpieces. For a list of all participating brands by location, go to 
www.watchtime.com/live-events/i-b-g-2011 
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WATCH SHOW! 

lSJevr Qtons* 

PHILADELPHIA, NEW YORK, 
SAN FRANCISCO, LOS ANGELES 



Seating will be limited. Tickets are available on 
a first come, first served basis. 

Register immediately to secure your seat: 

Toll free 1-800-596-5898 

Online at: 

www.watchtime.com 

For any questions please email our event coordinator 
Amy Bernstein, abernstein@watchtime.com. 


SHARE THE FUN OF A “WATCH NIGHT OUT” 
WITH FELLOW WATCH AFICIONADOS! 


At each event you will enjoy: 

• The extended watch fair and cocktail reception, 
with complimentary wine, Champagne and hors 
d’oeuvres, providing ample opportunity to chat 
with fellow watch collectors and meet watch brand 
representatives. 

• A firsthand look at this year’s new watches from the 
sponsoring brands, but also at some of their rarest 
timepieces, which are never seen in the shops. 

• A preview of vintage watches for upcoming 
Antiquorum auctions and an opportunity to 
meet Antiquorum’s watch experts: 




tiquorum 


AUCTIONEERS SISCE1974 


• Meeting WatcbTime ’ s editor-in-chief, 

Joe Thompson. 

• A three-course dinner with wine. 

• Jeff Kingston’s 90-minute multimedia presentation 
highlighting more than 40 brands and featuring 
Jeff’s expert analysis and insights on the latest 
horological innovations. 

• Fourteen exclusive HD videos, eight of which 
were shot on the manufacturers’ premises. 

• Gifts from the sponsoring brands. 















Patek Philippe’s 
new Reference 
5270 combines a 
perpetual calendar 
and chronograph, 
and unites classic 
design with modern 
technology. 

BYCISBERTL. BRUNNER 








CLOSE-UP 

Patek Philippe Reference 5270 


as it by chance or by design? In March, exactly 70 years after the 
launch of its famous Reference 1518, the world’s first wrist- 
watch chronograph with a perpetual calendar, Patek Philippe 
introduced Reference 5270 at the Baselworld watch fair. Unlike 
its renowned predecessor, the new caliber is made entirely in- 
house: both the base movement and the calendar mechanism 
were engineered and manufactured in Patek Philippe’s own pro¬ 
duction facilities. 

As is usual among timepieces with perpetual calendars, 
hand-wound Caliber CH 29-535 PS Q uses a so-called “sand¬ 
wich-style” construction, wherein the calendar, or quantieme, 
mechanism (the “Q” in the caliber’s name; the “CH” stands for 
“chronograph” and “PS” for petites secondes, or small seconds) 
is mounted on the front or dial side. With this positioning, the 
simplest and most natural option would have been for Patek’s 
designers to use the existing perpetual-calendar mechanism 
from References 3970 and 5970 in a new combination. Howev¬ 
er, this would not have worked because the subdials for small 
seconds and for elapsed minutes are positioned slightly below 
the “equator,” the imaginary line that connects the “9,” the “3” 
and the crown. Both A. Lange & Sohne, with its Datograph, 
and Rolex, with its Daytona Caliber 4130, had already accom¬ 
plished this small, southward shift, motivated in part by the de¬ 
sire to discourage counterfeiters. 


INSTEAD, PATEK DESIGNED a new calendar mechanism, just 
1.65 millimeters thick. There are digital displays for the day and 
month in little windows below the “12,” and a hand-type date 
indicator at the center of the moon-phase display. New features 
include two circular apertures cut into the dial on either side of 
the date display. The one on the left indicates whether the cen¬ 
tral hour hand is pointing to a daytime or a nighttime hour. This 
makes it easier to reset the calendar after the watch has not been 
worn for a long period, ensuring that the calendar’s displays ad¬ 
vance at midnight rather than at noon. The aperture on the right 
indicates the leap-year cycle and recalls Patek’s Reference 3450, 
a calendar watch from the 1980s, of which only 244 pieces were 
produced. 


The case is made 
of white gold and 
measures 41 mm 
in diameter. 
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SPECS 
PATEK PHILIPPE REFERENCE 5270 


Movement : Caliber CH 29-535 PS Q, 
manual-wind; 456 individual compo¬ 
nents; 33 jewels; 28,800 vph; diameter = 
32 mm; height = 7 mm; Gyromax balance 
Breguet hairspring; 65-hour power 
reserve; Patek Philippe seal of quality 


Case :18k white gold, sapphire crystal, 
screwed caseback with sapphire viewing 
window, water-resistant to 30 meters, 
delivered with corrector stylus made of 
ebony and 18k white gold 

Strap and clafe/fatte-black, hand-sewn 
alligator-skin with folding clasp made of 
18k white gold 

Dimensions Diameter = 41 mm, height 


Manuf actureiPatek Philippe, Chemin 
du Pont-du-Centenaire 141, 

CH-1228, Plan-les-Ouates, Switzerland 

Reference Number5270 

FunctionsHours, minutes, small sec¬ 
onds, column-wheel chronograph with 
elapsed-seconds hand and jumping 
counter for 30 elapsed minutes; perpetu¬ 
al calendar with day, month, leap-year cy¬ 
cle and day/night display in windows, 
hand-type date display, precise moon- 
phase display 


ALTHOUGH THEY’RE ORDINARILY HIDDEN, all 182 com¬ 
ponents that make up the calendar mechanism have been 
beveled and polished, as required to earn the brand’s own seal of 
quality. (In 2009, Patek Philippe stopped stamping its move¬ 
ments with the Geneva Seal, and instead began using its own 
quality hallmark, the Patek Philippe Seal. See WatchTime, June 
2009, page 22.) As has been true for the past 70 years, the brain 
of the calendar movement is a so-called “month cam,” a clever¬ 
ly shaped component that requires one full year to complete a 
single rotation around its own axis. A lever mechanism “feels” 
around the cam’s circumference for the various lengths of the 
months. A very special trick was needed for the month of 
February, which, of course, has 29 days in leap years. The 
month cam is notched at the point along its periphery that 
corresponds to February. Inserted into this notch is a little 
rectangle, which turns 90 degrees each year. Its raised side 
represents February in a leap year. The end of the main 
switch lever dips more deeply into the month cam in all 
months that have fewer than 31 days. This lever causes the 
switching mechanism to advance the hand on the date display 
by two increments at the end of 30-day months, by three incre¬ 
ments at the end of February in a leap year, and by four incre¬ 
ments at the end of February in an ordinary year. The watch has 
one corrector each for the day, the date and the month. 


REFERENCE 5270 also boasts a state-of-the-art moon- 
phase display. In the sky, exactly 29.53059 days pass 
between one new moon and the next. This uneven 
number confronted the watchmakers of yester¬ 
year with an insoluble conundrum, so they sim¬ 
ply rounded off the interval to 293i days, cut 
59 teeth into the disk of the moon-phase 
display, and allowed it to advance (like 
a day display) by one increment 
each day, which resulted in a 


Sandwich-style 
j construction: the 
perpetual calendar 
mechanism is 
positioned beneath 
the dial (above); 

I the chronograph 
mechanism is on the 
movement side (left). 















CLOSE-UP 

Patek Philippe Reference 5270 


PATEK PHILIPPE DESIGNED ANEW 
CALENDAR MECHANISM TO PAIR 
WITH THE CHRONOGRAPH 
MOVEMENT IT LAUNCHED IN 2009. 


cumulative error of approximately eight hours per year. The 
gear-train construction in Reference 5270 is much more accu¬ 
rate. It deviates from astronomical reality by a mere 11 minutes 
and 47 seconds each year, so 122 years and 45 days will pass be¬ 
fore it errs by one full day. A little button, inset into the rim of 
the case, can be pressed to readjust the display. Patek Philippe 
includes a corrector stylus, with an elegant ebony shaft and a 
white-gold tip, with each watch. 


UNLIKE THE FINELY FINISHED, lavish¬ 
ly decorated components of the calendar 
mechanism, which are concealed beneath 
the dial, the movement’s chronograph is 
clearly visible through the case’s transpar¬ 
ent back. Caliber CH 29-535 PS, which 
came out in 2009, required five years of 
developmental work. The “29” in its 
name indicates the caliber’s diameter in 
millimeters and the “535” refers to its 
height of 5.35 mm. Engineered by Patek 
Philippe and protected by six patents, this 
complex, 274-part movement is a synthe¬ 
sis of tradition and innovation, although it 
seems quite conventional at first glance. 
Horizontal gear coupling offers an unob¬ 
structed view of the chronograph’s operat¬ 
ing sequences. The teeth on the coupling 
wheels roll off one another, so their inter- 


70 Years of Patek Philippe Perpetual 
Calendar Chronographs 


Patek Philippe’s history of making perpetual- 
calendar timepieces began in 1898, when it 
crafted a ladies’ pocketwatch with this compli¬ 
cation. For technical reasons, its calendar 
mechanism was mounted beneath the dial 
and the calendar information was displayed 
on jumping indicators. Unfortunately, this 
horological showpiece, numbered 97.975, 
failed to find a buyer. The original pocket- 
watch was converted into a wristwatch in 
1925, but was not sold until 1927. Only a very 
few models with this complication were made 
during the 1930s. Their ebauches were made 
in the Vallee de Joux by Victorin Piguet, now 
part of Patek Philippe. In addition to perpetual 
calendars with conventional date displays (on 
which the date is shown by a hand that moves 
in a circle and makes a differently sized jump 
at the end of each month), there were also 
some perpetual calendars with retrograde 
date indicators. Patek ushered in an era of 
small-series manufacturing with the leg¬ 
endary Reference 1518, a chronograph with 
perpetual calendar, in 1941. A total of 281 
pieces were made between that year and 
1954. Like other luxury brands, Patek Philippe 
ordered the chronograph ebauche from 
Valjoux, the foremost chronograph specialist. 
Chronographs with perpetual calendars have 


been fixtures in Patek Philippe’s collection 
since 1941. Reference 2499 is much more 
boldly styled and contains the same move¬ 
ment: 349 pieces of this model were manufac¬ 
tured from its debut in 1951 until 1985. Partic¬ 
ularly noteworthy is a movement designated 
863.247: Patek Philippe produced it in 1944, 
fitted it inside the case of Reference 1527 
(which had debuted in 1942) and gave it a 
special dial. This unusual calendar chrono¬ 
graph was sold on August 22,1946 and resold 
for a record price of 6,259,000 Swiss francs 
on May 12, 2010. 

Patek ceased using the Valjoux ebauches in 
1985. One year later, the company celebrated 
the premiere of Reference 3970 in Basel. 

Based on the 12-ligne chronograph ebauche 
2320 from Nouvelle Lemania, it had a radically 
modified form, including a newly developed 
calendar mechanism with leap-year and 24- 
hour indicators, plus hand-type displays for 
the day and month. Reference 5970, which de¬ 
buted in 2004, offers the same movement but 
caters to the modern demand for larger cases. 
Patek Philippe will not divulge how many 
pieces of References 3970 and 5970 have been 
manufactured, but one can safely assume that 
their combined total exceeds that of Refer¬ 
ences 1518 and 2499. 


The lugs and pushers 
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Real Time Auction 
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Preview starts 
June 26, 2011 


EXPERIENCE THE ULTIMATE 
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LIVE UP YOUR PASSION 



CLOSE-UP 

Patek Philippe Reference 5270 


THE MOON-PHASE DEVIATES FROM 
ASTRONOMICAL REALITY BY A MERE 
11 MINUTES AND 45 SECONDS PER YEAR. 



meshing consumes little energy and ensures that the chrono¬ 
graph’s seconds hand starts without jumping and then progresses 
smoothly and with almost no trembling. The elapsed-minutes 
counter is also a new design. Engineer Pierre Maurice Rochat and 
his team invented an intricate system that advances the minute- 
counter hand at 60-second intervals, creating a so-called “in¬ 
stantaneous” minute counter. A cam on the shaft of the chrono¬ 
graph seconds hand, a switch lever and a coiled spring collabo¬ 
rate to produce the fastest possible jumps, which occur exactly at 
the 60-second point. Caliber CH 29-535 PS also boasts a forced 
control for the blocking lever to ensure that the chronograph 
hand stays precisely where it was right before it was stopped. In 
another innovation, Patek devised a new way to alter the depth 
of penetration between the coupling wheels: using the col¬ 
umn-wheel cap to finely adjust the angular range through 
which the coupling lever is free to move. An eccentric screw 
in the plate usually serves this purpose. This is the first 
time in the history of chronographs that a column-wheel 
cap has been given an operational role. 

Finally, the chronograph’s return-to-zero function 
also incorporates some new ideas. First, both ends of 
the two-part lever have springs that press them 
against their respective return-to-zero heart-pieces so 
that the lever is always correctly aligned. Second, the 
snail cam for the minutes counter has an indentation 
that eliminates quivering of the chronograph sec¬ 
onds hand when it returns to zero. This quivering 
can be dangerous: photographs taken with a high¬ 
speed camera show that upon being returned to ze¬ 
ro, the tip of a chronograph seconds hand flicks 
like the backlash of a whip, bending through as 
much as 60 degrees of arc. In a worst-case scenario, 
the hand can be permanently bent or even snap. 
But with the CH 29-535 PS, when the return-to- 
zero button is pushed, the cleverly designed tip of 
the minute-counter lever dips into the indentation, 
which corresponds to 60 degrees of arc, and pre¬ 
vents this from happening. 

From a technical point of view, Reference 5270 
differs more drastically from its role model, Refer¬ 
ence 1518, than do all other hand-wound chrono¬ 
graphs with perpetual calendars that Patek Philippe 
has produced in the past seven decades. Visually, on the 
other hand, the watch combines many stylistic touches 
from past models, including the 1518, the 2499 and the 
3970, along with lugs that closely resemble those on 
chronograph Reference 1579 from 1943. With this updat¬ 
ed model, the brand continues to appeal to traditionalists 
while still attracting aficionados interested in technological in¬ 
novation. O 


The day-night and 
leap-year displays 
flank the date 
subdial at 6 o’clock. 
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ateks’s Chronograph 
Movements: 

A Brief History 

Although Patek Philippe did not make its first chronograph 
wristwatch until 1923 — too late to be counted among that 
genre’s pioneers — watch aficionados were nonetheless 
thoroughly impressed by Patek’s early models, which con¬ 
tained finely finished ebauches supplied by Victorin Piguet 
and LeCoultre. All were produced in small numbers. Specifi¬ 
cally designated calibers and reference numbers had yet to 
be introduced. Some of these watches achieved visual 
variety on their dials by changing the position of the 
running seconds hand and of the elapsed-minute counter. 

If the axis of the seconds hand, the center of the dial and 
the axis of the elapsed-minutes hand formed a right 
angle, the caliber was a savonnette (or “hunter”); if 
these same three points formed a horizontal line, 
the watch used a Lepine caliber. 

The business’s philosophy underwent a 
fundamental change when the Stern family 
became the brand’s owners in the mid-1930s. 
Thanks to the development of hand-wound 
Caliber 9“‘-90 and Caliber 12“‘-120, Patek 
Philippe became a full-fledged manufac¬ 
ture. But connoisseurs would have to wait 
about 70 years before the brand produced 
chronograph movements of its own. The 
introduction of reference numbers brought 
order to the watch collection. Reference 130 
was born on September 8,1934. Its 34-mm- 
diameter gold case contained an ebauche from 
the Vallee de Joux: 13-ligne Caliber 23VZ from 
Valjoux. Noblesse oblige, so Patek Philippe 
thoroughly reworked and upgraded this device with 
the best possible finissage. Particularly noteworthy are 
the redesign of the clutch rocker and the positioning of 
its pivot point concentrically with the arbor of the fourth 
wheel. This caliber remained an indispensable member of 
the brand’s caliber assortment for the next 52 years. It was 
also used in References 1518 and 2499 with perpetual 
calendar. Production of this classic caliber ceased in 1974. 
Valjoux had enough of these calibers in stock to satisfy 
demand until 1982 and Patek Philippe exhausted its 
reserves three years later, but a suitable successor was 
available in the Vallee de Joux, where the ebauche maker 
Nouvelle Lemania offered a high-quality and classic hand- 
wound item: Caliber 2320, with a column-wheel and hori¬ 
zontal wheel coupling. Patek Philippe made extensive 
changes to the caliber, altering more than 60 percent of it. 
The modifications included reshaping and positioning the 
clutch rocker. The result, Caliber CH 27-70 Q, has 208 
components. It is contained in References 3970 and 5970 
with perpetual calendar. 


Patek Philippe’s 
historical References 
1518 (below, left) and 
2499 (right) also 
combined a chronograph 
and a perpetual 
calendar. 


Patek Philippe used 
chronograph Caliber 23 
VZ from Valjoux as the 
base movement inside 
Reference 130 (right), first 
manufactured in 1934. 











Zenith’s new Captain Grande Date 
Moonphase offers two complications 
in its manufacture movement. We go 
past the elegant exterior to see how 
well it works. 

BY ALEXANDER KRUPP 


Q 

ince 2009, when Zenith 
got a new CEO, Jean- 
■ M Frederic Dufour, and 

1 I with him a new em- 

% M phasis on value, 

M Zenith’s primary mis- 
sion has been to produce 
manufacture -made watches 
for those who don’t necessarily 
have a year’s salary to spend on one. A 
good example is the new Captain Grande 
Date Moonphase, introduced at this 
year’s Baselworld. The stainless-steel ver¬ 
sion costs $5,800, and the rose-gold ver¬ 
sion can be had for only $6,800 more. 


What exactly can a watch lover ex¬ 
pect for these prices? First of all, versatil¬ 
ity. This classically designed timepiece, 
with a moon-phase dial and alligator 
strap, is as appropriate for an evening out 
as it is for an ordinary workday (provid¬ 
ed work is in an office rather than at a 
construction site or restaurant kitchen). 

The watch also boasts the two com¬ 
plications referred to in its name. The 
outsize (“Grande”) date is a useful dis¬ 
play for everyone. Thanks to separate 
disks for the “ones” and the “tens” col¬ 
umn, it can show the 31 numerical com¬ 
binations in a larger format than could be 
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TEST 


Zenith Captain Grande Date Moonphase 


crowded onto a single date disk. Rather 
than relying on overlapping disks, as do 
many other big-date displays, it uses 
coplanar, concentric disks, with the inner 
one fitting into the outer one’s hollow 
center. Zenith chose not to deploy its own 
invention, the three-disk date display, in 
this slim wristwatch. Including it would 
have enabled the digits to be even larger, 
but would have required a thicker, ar¬ 
guably less elegant case. 

The quick-reset mechanism for the 
date display is designed to be as user- 
friendly as possible: when you pull the 
crown out to its first position and then 
turn it either clockwise or counterclock¬ 
wise, the date will jump one day forward. 
The advantage here becomes apparent if 
you need to advance the date many days 
ahead: simply turn the crown back and 
forth; there’s no need to repeatedly re¬ 
lease it and grasp it again. On its own, the 
date takes about 20 minutes to change. 
On our test watch, the switching process 
began at three minutes before midnight 
and ended at 17 minutes after. This is sig¬ 
nificantly quicker than most convention¬ 
al ETA movements, some of which re¬ 
quire 90 minutes to move from one date 
to the next. 

THIS WATCH’S OTHER highlight com¬ 
plication, its moon-phase display, is not 
as obviously useful as the big date indica¬ 
tor, but this circular subdial, with its blue 
disk to represent the firmament, adds a 
stylish, classical element to the dial, and 
one reminiscent of many historical time¬ 
pieces. 

The lunar display on the new Captain 
has a traditional cover plate with two 
lobes. Rays of guilloche decoration em¬ 
anate from its center, and the motif is re¬ 
peated on the seconds subdial. Beneath 



THE WATCH USES A 
CONVENTIONAL 
MOON-PHASE 
DISPLAY, BUT HAS 
AN OUTSIZE DATE 
WITH CONCENTRIC 
DISKS THAT IS VERY 
EASY TO RESET 


SPECS 

ZENITH CAPTAIN GRANDE DATE 
MOONPHASE 


Manufacturer: Zenith, Rue des Billodes 
34-36, CH-2400 Le Locle, Switzerland 
Reference number: 

03.2140.691 /02.C498 

Functions: Hours, minutes, small seconds, 
outsize date, moon-phase display, stop- 
seconds function 

Movement: Manufacture C aliber Elite 
691, automatic; 28,800 vph; 27 jewels; 
adjusted via index with setscrew; Kif 
shock absorption; power reserve of at 
least 50 hours; diameter = 25.5 mm, 
height = 5.7 mm 

Case: Stainless steel, slightly curved 
sapphire crystal with nonreflective 
coating on both surfaces, caseback with 
sapphire window held in place by four 
screws, water-resistant to 50 meters 


Strap and clasp: Hand-sewn cut alligator 
skin with stainless-steel, pronged buckle 

Rate results: 

(Deviations in seconds per 24 hours) 

Dial up: 

+2 

Dial down: 

+6 

Crown up: 

+1 

Crown down: 

+3 

Crown left: 

+4 

Crown right: 

+2 

Greatest deviation of rate: 

5 

Average deviation: 

+ 3 

Mean amplitude: 

Flat positions 

296° 

Hanging positions 

261° 

Dimensions: Diameter = 40 mm, 


height =11 mm; weight = 73 g 


Variations: Rose gold ($12,600) 


Price: $5,800 
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Photo: Nik Scholzel 





The Elite 691 
(exploded view, 
above left) is a high- 
performance movement 
with an automatic 
winding mechanism 
and two additional 
functions. 


rros 


Mediocre clasp 


the lobed cover rotates a blue disk that 
bears, in the traditional manner, two 
moons and several stars. As the lower 
disk turns, the waxing moon gradually 
appears from beneath one lobe of the 
cover plate, continues to grow until it is 
completely visible at full moon, and then 
slowly disappears as it slides under the 
second lobe. After each full cycle, the 
moon is no longer visible, because it’s 
now new moon on the dial and in the sky. 

Zenith uses a conventional moon- 
phase display here. Unlike the most pre¬ 
cise ones, which deviate from astronomi¬ 
cal reality by one full day only after 122.5 
years, this moon-phase mechanism will 
need to be reset forward after just 2.7 
years. However, this moderate degree of 
precision should be accurate enough for 
most. (After all, it is rather unlikely that 
any watch will be kept running uninter¬ 
ruptedly for more than 12 decades, and if 


any owner of such a watch allows it to 
run down between now and 2133, he 
would have to adjust the moon-phase 
anyway.) Resetting the indicator is easy 
with the aid of a ballpoint pen or other 
pointed object, the tip of which can be 
used to press the corrector button on the 
left flank of the case. 


ASIDE FROM ITS TWO complications, 
how high is the quality of the watch over¬ 
all? We found no flaws on the polished 
silver dial, which boasts a variety of dec¬ 
orative guilloche patterns. The indices 
perfectly harmonize with the hands. And 
the dial is an excellent match for the tri¬ 
partite, 40-mm-diameter, stainless-steel 
case, which is elegantly shaped and a 
mere 11 mm tall. The case seems even 
slimmer thanks to its beveled back. A 
slightly curved crystal rises above the 




TEST 

Zenith Captain Grande Date Moonphase 


bezel and is visible from the side. The lugs 
are quite appealing because of their at¬ 
tractive, lateral curvature and satin-fin¬ 
ished upper surfaces. The case is polished 
everywhere else, so it is, unfortunately, 
easily smudged by fingerprints. 

If you peek through the sapphire case- 
back you’ll see manufacture Caliber 691 
from the famous Elite series. This is a 
well-working, self-winding movement 
with a ball-borne, bidirectionally wind¬ 
ing rotor. The watch has a power reserve 
of at least 50 hours. The balance oscil¬ 
lates at a frequency of four hertz (28,800 
vph), a pace that has become the modern 
standard. One detail that deserves criti¬ 
cism from a technical point of view is the 
balance, which is not free-sprung: in¬ 
stead, the rate is regulated by finely ad¬ 
justing the active length of the hairspring. 
Furthermore, the driving wheel, which 
conveys energy from the rotor, is borne 
on only one end of its axis, meaning its 
upper side is not anchored. Purely theo¬ 
retically, this solution is less than perfect, 
although it’s also used in Zenith’s leg¬ 
endary El Primero chronograph caliber, 
which has proven its longevity and relia¬ 
bility. Unlike El Primero, the Elite has a 
stop-seconds function, which makes it 
easier to set the time precisely. 

Setting the time to the nearest second 
is worth the effort, because this watch — 
or at least the one we tested — runs very 
precisely. Our electronic timing machine 
calculated a slight daily gain of three sec¬ 
onds and a deviation of five seconds 
among the various positions. No devia¬ 
tion whatsoever was evident when the 
watch was worn. 

All of the movement’s visible compo¬ 
nents, as well as many parts that are ordi¬ 
narily hidden, are adorned with decora¬ 
tive patterns, but the sloping edges on 
some bridges are poor substitutes for 
manually beveled and polished edges. 
The rotor bears a black-lacquered Zenith 
star logo in the center of its large aper¬ 
ture. 

The logo also appears on the dial and 
on the clasp, though on the latter a letter 
“Z” milled into the star’s center detracts 
from its appearance. The clasp is not as 
well made as the rest of the watch. Al¬ 
though it is milled from a solid block of 



The high-quality alligator- 
skin strap ends in a rather 
rudimentary steel clasp. 


THE CAPTAIN GRANDE DATE 
MOONPHASE IS QUITE COMFORT¬ 
ABLE THANKS TO ITS SUPPLE STRAP 
AND LIGHTWEIGHT CASE. 
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steel, it doesn’t have much individualized 
styling and its prong is made from a bent 
piece of sheet metal. The alligator-leather 
strap, by contrast, makes a very good im¬ 
pression: it is sewn by hand, its cut edges 
are perfectly lacquered, and its several 
layers of leather are fully glued. Plus, its 
underside is covered with a layer of per¬ 
spiration-resistant rubber. 


dex visually combine to form one long 
bar. At these moments, the baton formed 
by the hour hand and its index is almost 
indistinguishable from the one created by 
the minute hand and its index. However, 
this doesn’t much dim the glow of this 
moon-phase watch. O 



THE WATCH’S FINE craftsmanship and 
user-friendly functions leave very little to 
criticize, and its wearing comfort is also 
very good. This 73-gram watch lies flat 
and snug on the wrist, although the 
somewhat sharp lugs might occasionally 
scratch your wrist when you’re putting 
the watch on. 

The only real problem with the watch 
is that it is not always easy to read. The 
contrast between the hands and the dial 
isn’t especially strong, and the two larger 
hands are difficult to tell apart at the full 
hours, when each hand is perfectly lined 
up with an index so that the hand and in- 


The Captain Grande 
Date Moonpbase is 
also available with a 
rose-gold case. 


ZENITH CAPTAIN GRANDE DATE 
MOONPHASE 


Strap and clasp (max. 10 points): The 

clasp isn’t on a par with the very beauti¬ 
ful alligator strap. 8 

Operation (5): The moon’s phase must be 
adjusted via a corrector button; other¬ 
wise, very simple thanks to the stop- 
seconds function and clever quick-adjust¬ 
ment mechanism for the date display. 4 

Case (10): The case is well crafted and 
looks very slim on the wrist. However, the 
many polished surfaces mean frequent 
fingerprint smudges. 8 

Design (15): Elegance in its purest form: 
all the elements are in harmony with one 
another. 14 

Legibility (5): The hands are sometimes 
difficult to see and to distinguish from 
one another. 3 

Wearing comfort (10): The case, strap 
and clasp all fit comfortably on the wrist, 
but the somewhat sharp lugs are notice¬ 
able when putting on the watch. 9 

Movement (20): The neatly decorated 
manufacture caliber has a bidirectionally 
winding rotor, an outsize date display 
with concentric disks and a moon-phase 
display. 16 

Rate results (10): The average gain is 
very small (just three seconds), but points 
were deducted because the greatest 
deviation of rate among the various 
positions was a full five seconds. 8 

Overall value (15): With affordable 
manufacture watches like this one, 

Zenith continues to make products with 
a good cost-benefit ratio. 12 

TOTAL: 82 POINTS 
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BY MARK BERNARDO 
PHOTOS BY MICHAEL KATCHEN 


Shawn Stockman and Nathan Morris 
of the R&B group Boyz II Men have 
been collecting Grammys, gold records 
and luxury watches since 1990. 


charming tale of how it 
was his father who first in¬ 
troduced him to the fasci¬ 
nating world of fine mech¬ 
anical timepieces. Many, but not all. In 
some instances, the opposite is true, that 
it is the younger generation that first dis¬ 
covers the pleasures of high horology and 
tries, with varying degrees of success, to 
spread the gospel to the set-in-his-ways 
parent. And often these stories have a 
charm of their own. 

Nathan “Nate” Morris and Shawn 
Stockman — two thirds of the Grammy- 
winning musical group Boyz II Men, with 
whom I’ve been talking watches, music, 
and memories in the lobby of New York’s 
Muse Hotel shortly before their perform¬ 
ance at B.B. King’s Club & Grill — each 
can recall such an instance. 

“I gave my father a watch,” says 
Stockman. “It was the first quality watch 
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Boyz II Men 


that I ever bought, back in ’92 — a Rolex 
Datejust, stainless steel with a Jubilee 
bracelet. Now, a lot of people haven’t 
seen one because the ones with the Jubilee 
bracelets are usually gold, but this one 
was steel. I bought it for $800 and was so 
excited. I gave it to my dad for his birth¬ 
day. Then I saw him six months later, and 
he’s wearing the watch but it has a differ¬ 
ent bracelet. I said, ‘Dad, what happened 
to the bracelet?’ He said, ‘Well, it was un¬ 
comfortable, and I like wearing stuff 
that’s comfortable.’ So he put an old- 
school Speidel bracelet on a Rolex case. 

He said, ‘It’s still a Rolex.’ I said, 
‘Yeah, man, whatever!”’ 


Amid good-natured laughter, 
Morris chimes in with his own 
watch memory, of a Breitling 
he had given his own father. 
“My dad took it off for a 
while and he wanted to give 
it back to me because when 
he put it back on he thought 
it was broken,” he says. “I 
asked him, ‘Dad, how long 
did you have it off?’ He said, 
‘About a week.’ I said, ‘Dad, 


Morris in his 
diamond-coated 
Audemars Piguet 
Royal Oak Offshore 


you have to wind it. It’s not broken. You 
have to wear the watch in order for it to 
live.’” 

While Stockman and Morris were un¬ 
able to convert their fathers into instant 
watch connoisseurs, their band has a 
much better track record of winning fans 
over with its music. If you slow danced at 
your high school prom sometime during 
the 1990s, or have a child who did, or 
even just listened to Top-40 radio during 
the Clinton administration, you are prob¬ 
ably acquainted with the music of Boyz II 
Men. At the least, you’d recognize their 
biggest hits — emotional, romantic bal¬ 
lads like “End of the Road” and “I’ll 
Make Love to You.” And, while the 
group’s heyday as one of the earliest and 
most successful so-called “boy bands” is 
past, this year marks the second full 
decade it has been recording, performing 
and winning awards for its distinctive 
brand of rhythm and blues. And one of 
the ways in which Morris and Stockman 
have savored their success during that 
time is by indulging a love for watches 
that was kindled in their early days of 
stardom. 

THE GROUP GOT its start in Philadel¬ 
phia, when the baritone-singing Morris 
and his friend Marc Nelson, students at 
the city’s High School for Creative and 
Performing Arts, recruited tenors Stock- 
man and Wanya Morris — no relation to 
Nate — and bass Michael McCary to 
form an R&B quintet called Unique At¬ 
traction. Heavily influenced by the pio¬ 
neering 1980s group New Edition (one of 
the forerunners of the ’90s boy-band 
trend) the group eventually renamed it¬ 
self Boyz II Men after one of that group’s 
songs. Their big break came soon after¬ 
ward, when they met Michael Bivins, of 
the New Edition spin-off group Bell Biv 
DeVoe, backstage after a concert. Bivins, 
an aspiring record producer, arranged the 
recording session for the young group’s 
first album. 

Nelson left the group over personality 
conflicts, leaving Nate Morris as the only 
remaining founding member. When Boyz 
II Men released their first album, Cooley- 
bigbharmony, in 1991, they were a quar¬ 
tet. The album, with its hit singles, “Mo- 





townPhilly” and “It’s So Hard to Say 
Goodbye to Yesterday,” established Boyz 
II Men’s distinctive and very successful 
musical formula: smooth harmonies, 
emotive a capella singing, a multiple-lead 
vocal style (in contrast to the usual lead 
singer/backup singers arrangement) and 
a clean-cut image reminiscent of classic 
R&B groups like the Temptations and the 
Four Tops. The album, released on Mo¬ 
town Records, earned Boyz II Men a 
1992 Grammy Award for Best R&B Per¬ 
formance by a Duo or Group with Vo¬ 
cals. This achievement led to the group 
becoming the opening act for the popular 
late-’80s rap artist M.C. Hammer on his 
2 Legit 2 Quit tour. 

“End of the Road,” a heart-wrench¬ 
ing ballad recorded while on tour with 
Hammer, for the soundtrack to the Eddie 
Murphy film Boomerang, would prove to 
be Boyz II Men’s biggest hit, a cultural 
touchstone of the early ’90s. The song 
stayed at Number One on the Billboard 
charts for 13 weeks, breaking the previ¬ 
ous record of 11 weeks, set by Elvis Pres¬ 
ley’s “Hound Dog” in 1956. The next 
studio album, titled simply II, was re¬ 
leased in 1994 and included the Number 
One hit singles “I’ll Make Love to You” 
and “On Bended Knee.” It sold 123 mil¬ 
lion copies in the U.S. and won the Gram¬ 
my for best R&B Album in 1995. Shortly 
afterward, disputes with their record la¬ 
bels, conflicts within the group and mem¬ 
bers’ health issues took their toll: the fol¬ 
low-up albums (1997’s Evolution, 2000’s 
Nathan Michael Shawn Wanya and 
2002’s Full Circle) were not as successful 
as their predecessors (though Evolution 
did receive a Grammy nomination) and 
in 2003, McCary, who was battling scol¬ 
iosis, retired from performing, after 
which the remaining three members of 
Boyz II Men took a year’s hiatus from the 
music business. 

In 2004, the group, now a trio of 
Stockman and the Morrises, created an 
independent record label, MSM Music 
Group, and started releasing albums 
again, and hit on the successful formula 
of recording cover versions of classic 
R&B and soul songs in addition to their 
own material. Their 2007 album Mo¬ 
town: A Journey Through Hitsville 


Morris and Stock¬ 
man’s collections 
include watches 
from Audemars 
Piguet, Breitling, 
Jacob & Co. 
and Rolex. 
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Boyz II Men 


Once a quartet, Boyz 
II Men is now a trio 
composed of (l-r) 
Nate Morris, Shawn 
Stockman, and 
Wanya Morris 


U.S.A., on which they covered songs by 
artists like the Temptations, Marvin Gaye 
and Smokey Robinson, reachea number 
six on the U.S. R&B chart and received a 
Grammy nomination. The band went 
outside their usual R&B comfort zone for 
the follow-up album, 2009’s Love, which 
contained covers of love songs from pop 
artists like Bonnie Raitt, Cyndi Lauper, 
Journey, and even Doris Day. Plans are al¬ 
so underway for an album of new materi¬ 
al that would reunite McCary with the 
current Boyz II Men trio and commemo¬ 
rate the band’s first 20 years. 

IT WAS ALSO NEARLY 20 years ago, in 
the first flush of success, that Nate Mor¬ 
ris was bitten by the watch bug. The 
young man who had never much noticed 
watches before (“I had one watch as a 
kid, a Mickey Mouse watch,” he admits) 
was drawn to a big, sporty timepiece that 
he glimpsed in the window display of a 
New York jeweler. “The first watch I 
bought was a Breitling Chronomat, for 
about $1,500, and I totally fell in love 


with it,” he says in his silky baritone. 
“From that point forward I started col¬ 
lecting them. At one point I had a collec¬ 
tion of about 38 Breitlings. I also gave 
them out as gifts, for birthdays and 
such.” 

However, Morris’s admitted Breitling 
fixation did not totally deprive him of the 
pleasures of other luxury watch brands. 
Even while he was filling his closet with 
Breitlings, he decided to commemorate 
the start of the band’s tour with M.C. 
Hammer with that most traditional of 
“reward” watches, a Rolex. “I bought it 
from [Hammer’s] jeweler, actually,” he 
recalls. “It was a Rolex President, with 
diamonds all over it. I guess you’d say it 
was my first ‘entertainer-style’ watch.” 
Morris followed that up with other haute 
joaillerie models, like the Audemars 
Piguet Royal Oak Offshore that he wears 
for our pre-concert interview, nearly 
every millimeter of which — dial, case 
and bracelet — is diamond-encrusted. 

Lest you think that Morris is interest¬ 
ed in watches only for their looks, or 
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SWISS ♦ MADE 



ESSENTIAL GEAR. 

Invented in the United States. Made in Switzerland. 


Deep Dive Series No. 1503: 45mm stainless steel case, double thick sapphire crystal, patent-pending locking 
bezel/crown protector, screw-down crown & case back, helium release valve, signature PU strap with extender 
for use over wetsuits, water resistant to 500 meters, and Luminox self-powered illumination. Swiss Made. 
Preferred timepiece of U.S. Navy SEALs and Professional Divers. 


r^n ALWAYS 
VISIBLE 

ConKoM Glow lor to 25 Y«ar* 


NATIONWIDE Bass Pro | Cabela's | Orvis | Precision Time | Tourneau Watch Gear | ALABAMA Mark's Outdoor Sports, Birmingham | Woods & Water, Tuscaloosa | ARIZONA Ganem Jewelers, Phoenix | Scottsdale Fine Jewelers, Scottsdale | 

ARKANSAS Mack's Prairie Wings, Stutgart | CALIFORNIA Total Time, Arcadia | Timepiece Network, Burbank | Julianna's Fine Jewelry, Corte Madera | Time Zone, Costa Mesa | Ara Karkazian Jewelers, Fresno | Time Center, Huntington Beach | Feldmar Watch, Los Angeles | Tic Time, 

Ontario | Pasadena Watch Co, Pasadena | Tic Time, Redondo Beach | Prime Time UTC, San Diego | Ravits, San Francisco | Gene Hiller Menswear, Sausalito | Vana Watch, South Pasadena | Time Spot, Thousand Oaks | Watch City, Torrance | Valencia Time Center, Valencia | One More 
Time, Ventura | FLORIDA Bere Jewelers, Gulf Breeze | Ferguson Jewelers, Homestead | Shooters Firearms, Jacksonville | London Watch Co., Miami | Peoples Jewelers, Miami | Watches Plus, Orange Park | Jay's Watches, Orlando | Orlando Watch Company, Winter Park | GEORGIA 
It's About Time Stores, Atlanta | Worthmore Jewelers, Atlanta | Armen & Joseph Jewelers, Duluth | D. Geller & Son, Smyrna | Steel's Jewelry, Valdosta | HAWAII A&E Creations, Honolulu | Kupulau, Honolulu | ILLINOIS Chicago Clock Company, Chicago | Howard Frum Jewelers, 
Chicago | Mari Lou's Fine Jewelers, Orland Park | INDIANA GThrapp Jewelers, Indianapolis | Ashcraft Jewelers, Munci | Albert's Jewelers, Schererville | IOWA Herteen & Stocker, Iowa City | KANSAS Randy Cooper, Wichita | LOUISIANA Bowie Outfitters, Baton Rouge | Coleman Adler, 
New Orleans | MAINE Kittery Trading Post, Kittery | MARYLAND Little Treasury, Gambrillis | Bensons Jewelers, Washington DC | MICHIGAN Thomas A Davis, Holland | MISSISSIPPI Sollberger Watches, Ridgeland | NEVADA Citadel Safe, Las Vegas | Time Square, Reno | NEW JERSEY 
J.Vincent, Colts Neck | Campmor, Paramus | Orilogio, Short Hills | Orogio, Tenafly | NEW MEXICO Shelton Jewelers, Albuquerque | NEW YORK Arrow Army Navy, Bronx | Mohawk Army Navy, Schenechtedy | Barney's, New York | Central Watch Band Stand, New York | Las Americas, 
New York | Paragon, New York | Tent n Trails, New York | United Uniforms, Rochester | Woodrow Jewelers, Rye | NORTH CAROLINA Sharon Luggage, Charlotte | OHIO Gino's Jewelers, Cleveland | Ricky Tanno, Cleveland | OREGON Klondike Gold Jewelers, Portland | PENNSYLVANIA 

Tanner's Sports, Jamison | Munn's Diamond Gallery, Lemoyne | Jems Jewels & Gold, North Whales | WhiteHall Army Navy, Whitehall | RHODE ISLAND Saltzman's Watches and More, Cranston | Watches Etc., Middletown | SOUTH CAROLINA Grady's Great Outdoors, Anderson | TEXAS 

Throckmortons Watch, Austin | Mon Cadeau, Dallas | Markham Fine Jewelers, Frisco | Cristianis Jewelers, Midland | Charles Gurinsky's, San Antonio | VIRGINIA Belle View Jewelers, Alexandria | WASHINGTON Swissa Jewelers, Seattle | WISCONSIN The Watch Company, Appleton | 
THE CARIBBEAN John Bull Ltd., Nassau, BS | Island Companies, Grand Cayman, BWI | Baci Duty Free, St. Croix, USVI | Royal Caribbean, St. Thomas, USVI 
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sports them only to flash onstage, think 
again. He is one of the few collectors I’ve 
encountered — celebrity or otherwise — 
who actually puts his expensive mechani¬ 
cal divers’ watches to their intended use. 
“I’ve been a diver for more than 13 
years,” he says. “I’ve used my chrono¬ 
graphs a lot for timing and depth calcula¬ 
tions. I found stainless-steel bracelets are 
great for diving.” As one would expect 
for a musician who travels around the 
world on tour, Morris has also found 
watches with second time zones useful, at 
one point seeking out many of the vari¬ 
ous Breitling limited-edition models with 
UTC functions, like the Blue Angels 
Chronomat models. 

In keeping with his gentle admonition 
to his dad about a watch needing to be 
worn to live, Morris has since purged his 
collection of all but four watches, which, 
he now believes, is the maximum he will 
actually wear — one vintage, one dressy, 
one for diving, one for the stage. “Most 
people don’t realize that you have to take 
care of watches,” he says. “You can’t just 
have them sitting around.” 

The watches Morris still owns, and any 
he may still acquire in the future, share 
some common elements. They are all big 
— he calls Breitling’s gargantuan Super 
Avenger his favorite — and they all have 
bracelets rather than straps, though not 
necessarily for aesthetic reasons. “Rub¬ 
ber straps aren’t good for my skin,” he re¬ 
veals. “I always break out when I try to 
wear rubber. Leather sometimes makes 
me break out too. That’s why I’ve got to 
go with stainless steel or gold bracelets. I 
like big watches, like Hublots, but I can’t 
wear them [because of the rubber 
straps].” 

HU BLOT IS ALSO a favorite of Morris’s 
bandmate and fellow watch lover, Stock- 
man, who apparently has no skin-related 
issues. He’s sporting a Hublot Big Bang 
for the interview, one of two that he 
owns. 

While he is a bit newer to the watch 
fraternity than Morris, Stockman has 
built an eclectic collection that now num¬ 
bers around a dozen. It includes several 
Rolex models, among them a vintage 
Daytona with a Zenith movement, a 


President, a Submariner that he refers to 
as “Old Faithful” and, recently added, 
the new, larger Deepsea. 

“Practical elegance is what I look 
for,” Stockman says. “As diverse as my 
collection is, I believe that most of them 
are pieces that you could wear with a suit, 
a sweatsuit, or a bathrobe and still look 
good. If you’re going to spend that kind 
of money on a timepiece it should be one 
you can apply to any part of your life.” 

Like his fellow performer, Stockman 
also has his share of so-called 
“sparkle” for wearing onstage, 
like a customized Audemars 
Piguet Royal Oak Offshore in 
rose gold and diamonds, a 
50-mm Breitling Super 
Avenger coated with black 
diamonds, a Franck Muller 
King Conquistador in white 


Stockman in his 
Hublot Big Bang 
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gold and diamonds, and the one he will 
wear for tonight’s performance, a dia¬ 
mond-covered model from Jacob & Co., 
a brand that is no stranger to musicians 
and their decidedly flashy watches. 

Stockman is also partial to large 
watches — which make an aggressive 
statement on his comparatively slender 
wrists — and believes, along with Morris, 
that watches should be worn rather than 
simply accumulated. This philosophy has 
led to his reluctantly giving up a watch he 
loved, a Girard-Perregaux ww.tc World 
Timer. “It was perfect for overseas trips; 
just adjust it and it would tell the time in 
every country. But it was too small and 
not very practical,” he says. “It just 
seemed so delicate to me, and I would get 
mad sitting there looking at it knowing 
that I couldn’t wear it except for special 
occasions. I’m kind of tough on watches 
and that watch was too pretty. I was 
afraid I’d mess it up. So I had to trade it 
away. ” 

Stockman and Morris both follow 
new developments in the watch world by 
reading magazines (though Morris, an 
iPad convert, says he now prefers apps to 
print) and consulting with their regular 
jeweler, based in Milwaukee. Stockman 
in particular has lately been intrigued by 
some of the more avant-garde pieces 
(“bugged out watches,” in his words) tar¬ 
geted at serious collectors of horology, 
such as those from the artisan brand Ur- 
werk. “That one is really cool,” he gush¬ 
es about Urwerk’s latest model. “You 
can’t help but stare at it, simply because 
you’re trying to figure out how the hell 
you’re going to read the time on it.” 

In addition to keeping their eyes out 
for new watches, the members of Boyz II 
Men have kept themselves quite busy 
professionally. They’re in the studio 
recording songs for the planned new al¬ 
bum, creating interactive fan activities on 
Facebook and Twitter, and even head¬ 
lined a “Love Cruise” earlier this year, 
where their fans could spend Valentine’s 
Day hanging out with the Boyz and hear¬ 
ing them perform a special concert. Out¬ 
side the band, Morris manages other 
singing talent on his AdLib Entertain¬ 
ment Label, and also dabbles in photog¬ 
raphy. Stockman has launched his own 


record label, Soul Chemistry Projects, 
runs a recording studio and even has a 
television gig, as one of the hosts of “The 
Sing-Off,” a musical competition show 
on NBC. Both have also recorded solo 
^>ngs for movies. 

Asked what has been the key to Boyz 
II Men’s sustained success in the often- 
cutthroat music biz, in which rap and 
hip-hop have largely supplanted classical 
R&B on the pop charts, Stockman attrib¬ 
utes it to simply knowing who they are, 
and never changing their style based on 
what’s commercially hot. “I think a lot of 
artists try to change with the times and 
sometimes go too far,” he says, “and it 
sounds to the public like they’re just try¬ 
ing to stay relevant. Artistry should flow. 
"We do this because we love it, and to be 
able to preserve that in such a crazy busi¬ 
ness is tough, because there are outside 
influences that try to dictate what you 
can create. It’s okay to change, but we 
didn’t panic because the music industry 
changed; we changed naturally and right 
now, we’re comfortable riding in the lane 
we’re in.” 

INSIDE B.B. KING’S a few hours later, 
the anticipation is palpable. The excited¬ 
ly murmuring crowd sways and bops to 
the beat of the warm-up music pounding 
from the speakers, VIP guests settle in at 
reserved tables, drinks are hastily or¬ 
dered. When the lights go out, there is a 
burst of applause followed by a hush. 
The giant TV screens behind the stage 
come to life, showing a video package 
introducing the main event. Nathan 
Morris, Shawn Stockman and Wanya 
Morris stride onstage to a thundering 
ovation and launch immediately into 
their debut single, “MotownPhilly,” 
whose swinging rhythms keep the audi¬ 
ence’s excitement level high. The band 
follows it up with an emotion-charged 
version of “On Bended Knee,” a tune 
that for so many brings back the awk¬ 
ward courtships and romantic aspira¬ 
tions of youth, and it is clear that for the 
^remainder of the evening, for the multi¬ 
racial, all-ages crowd, it will be as if 20 
years have melted away — or perhaps, 
been reset by a giant, diamond-studded 
watch. O 
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The Cartier Calibre de Cartier 
contains Cartier’s new base movement, 
Caliber 1904-PS MC, the brand’s first 
homemade automatic. 


he simply named Calibre de Carrier, 
introduced in January 2010 at the Salon 
International de la Haute Horlogerie in 
Geneva, is a milestone for Cartier — its 
first timepiece that contains an in-house 
automatic movement, the 1904-PS MC. 

4 The movement is one of a handful of new 

in-house movements that Cartier has 
launched in the past two to three years, 
and will serve as a base caliber in future 
^ watches, including complicated ones. 

Cartier says the movement is modeled on 
its Calibre 8000 MC, which Jaeger- 
LeCoultre, Cartier’s sister brand under 
the Richemont Group umbrella, devel¬ 
oped for Cartier. That movement debuted 
in a Pasha model in 2005. Many features 
from the 8000 MC appear in the new 
1904-PS MC, including double barrels, 
the shape of some of the bridges, the fre¬ 
quency, and the number of jewels. 

HOWEVER, there are also some signifi¬ 
cant differences. While the 8000 MC has 
hour, minute and central seconds dis¬ 
plays, the new 1904-PS MC has small 
seconds and a date display. These addi- 
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Cartier Calibre de Cartier 









CARTIER’S CALIBRE 1904-PS MC 
WILL SERVE AS A BASE MOVEMENT 
IN FUTURE WATCHES, INCLUDING 
COMPLICATED ONES. 


tional features may be the reason for the 
small difference in thickness: the 8000 
MC is 3.85 mm thick; the 1904-PS MC is 
0.15 mm thicker, even though the diame¬ 
ter of the two movements (25.6 mm) is 
exactly the same. 

FOCUS YOUR ATTENTION for a mo¬ 
ment on the Glucydur balance of the 
1904-PS MC and you’ll notice a steel 
spring. This spring functions as the “stop 
seconds” by blocking the balance wheel 
when the crown is pulled out in order to 
set the time to the precise second. The 
1904-PS MC movement was developed 
with the goal of achieving a chronometric 
rate stability regardless of how much 
winding capacity is left in the watch. 
What does this mean? Ideally, that it 
shouldn’t matter whether the watch is 
worn every day, and is thus continuously 
and fully wound by the automatic wind¬ 
ing mechanism, or if it is worn only a few 
hours at a time and is never fully wound. 
The purpose of the movement’s double 
barrels is to ensure a consistent power 
supply, which results in greater rate sta¬ 
bility. This is evident from the results 
measured on an electronic timing ma¬ 
chine, which show little deviation after 
the fully wound watch has run for 24 
hours. The difference in rate between the 
various positions was a very impressive 
1.9 seconds per day and remained at only 
5.3 seconds after the watch had been run¬ 
ning for 24 hours. The average daily rate 
deviated by only 0.4 seconds between 


SPECS | 

CARTIER CALIBRE DE CARTIER 


Manufacturer: Cartier SA, Chemin des 
Alisiers 10, CH-2300, La Chaux-de-Fonds, 
Switzerland 

Reference Number: W7100014 

Functions: Hours, minutes, small seconds, 
date indication 

Movement: Cartier 1904-PS MC, auto¬ 
matic; 28,800 vph; 27 jewels; Glucydur 
balance; flat Nivarox hairspring; Incabloc 
shock absorber; Etachron fine regulation; 
diameter = 25.6 mm; height = 4.0 mm; 
decorated with perlage, cotes de Geneve, 
and satin finishes; 48-hour power reserve 

Case: Stainless steel with sapphire crystal 
front and back; water-resistant to 30 
meters 

Strap and clasp: Alligator leather with 
stainless-steel folding clasp 


Rate results: (Deviations in seconds per 
day, fully wound/after 24 hours) 


Dial up 

+7.0 

+4.7 

Dial down 

+8.9 

+7.0 

Crown up 

+7.3 

+10.0 

Crown down 

+8.4 

+8.0 

Crown left 

+7.9 

+7.8 

Greatest deviation 

1.9 

5.3 

Mean amplitude: 

Flat positions 

277° 

288° 

Hanging positions 

238° 

245° 

Dimensions: Diameter 

= 45.05 mm, 

height = 9.74 mm, weight = 91.5 < 

grams 


Variations: Steel bracelet ($7,000), steel 
and rose-gold case ($19,450) 

Price: $6,500 


when it was fully wound and after it had 
been running for 24 hours. Even though 
the watch runs a bit too fast for some 
tastes — with a gain of seven seconds per 
day — the generally well-balanced rate, 
including steady though somewhat low 
amplitudes, is still quite remarkable, es¬ 
pecially considering that Cartier’s 20-per¬ 
son design team did not set out to achieve 
chronometer quality with this movement. 
Under normal wearing conditions, the 
watch showed a better rate (+6.5 seconds 
per day) than on the timing machine (+7 
seconds per day). Cartier can be certain 
of these results thanks to the intensive se¬ 
ries of laboratory tests for reliability and 
accuracy in the run-up to production of 
the 1904-PS MC movement. 

THE 1904-PS MC has an innovative sys¬ 
tem that further improves the automatic 
winding capacity. The rotor is placed on a 
ceramic ball bearing system. Using ce¬ 
ramics helps guarantee longevity without 
lubrication and smooth functioning of 
the rotor. Cartier has also replaced the re¬ 
verses commonly used in automatic 
winding mechanisms with a pawl system. 
This makes the winding process both eas¬ 
ier and more efficient. The oscillating 
weight in the 1904-PS MC can wind the 
movement in both directions. 


Pros 

+ In-house movement with 
decorative finishes 
+ Stable rate 

+ High-quality case and strap 
+ Good daytime legibility 
+ Comfortable to wear 
+ Easy to operate 

Cons 

- Minute hand jumps when 
setting the time 

- Legibility at night is limited 
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Cartier draws on 
its collaborative 
work with Jaeger- 
LeCoultre for the 
design of Caliber 
1904-PS MC. 






* 


® 04 . ps 


MC 


jiNIVIS w Ar . 


n 








CLOSE-UP 

Cartier Calibre de Cartier 




The hands and four of the 
hour markers are coated 
with luminous material. 


VARIOUS SURFACE refinements on the 
1904-PS MC showcase the expertise of 
the Cartier manufacture. Classic cotes de 
Geneve finishing is applied to the bridges 
and rotor, with fine satin finishes and per- 
lage on the plates hidden beneath these 
components. The name of the movement 
refers to the year 1904, in which Louis 
Cartier designed a wristwatch for his 
friend, the aviator Alberto Santos-Du- 
mont, who requested a watch he could 
read without taking his hands off the con¬ 
trols of his airship. That watch, Cartier’s 
first wristwatch, marked the start of a 
new era for Cartier, and the company sees 


the Calibre de Cartier and its movement 
as another such landmark. 

The Calibre de Cartier is clearly rec¬ 
ognizable as a Cartier watch, and not on¬ 
ly because of the Cartier name on the dial 
and the blue jewel in the crown. One of 
the brand’s hallmarks is the Roman nu¬ 
merals on its dials: this watch highlights 
that feature with a giant black Roman 
numeral at XII. The other Roman numer¬ 
als (I to III and IX to XI) are white on a 
grained circular dial ring. We found no 
flaws on these numerals, even through a 
watchmaker’s loupe, despite the difficulty 
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Watches! 
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Encyclopedia in the English Language 


Act now to own this indispensable 
reference book for watch aficionados, 
collectors and industry professionals! 


The author of The World of Watches is renowned science 
journalist Lucicn F. Trueb, whose extensive and profound 
knowledge of the watch industry spans decades. His expert 
reportage is familiar to readers of WatchTime and our Ger¬ 
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More than 330 photos and illustrations. 

Overview on 500 years of watch history and technology'. 
Profiles of hundreds of watch companies from the world’s 
watch-production centers, including: Switzerland, Germany, 
Japan, Hong Kong, Italy and the United States. 

Brand histories, market strategies, top models and collections. 
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CLOSE-UP 

Cartier Calibre de Cartier 


The folding clasp allows the 
alligator strap to he adjusted 
and fastened on either side. 


of achieving a smooth finish on top of a 
textured substrate. While looking 
through the loupe, we did detect the 
Cartier name in tiny type cleverly inte¬ 
grated into the Roman numeral X, a sub¬ 
tle signature that experts know to look 
for somewhere on every Cartier dial. 

APPLIED STEEL markers denote the 7 
and 5 o’clock positions; larger ones mark 
4 and 8 o’clock. The two smaller markers 
(and the absence of one at six o’clock) al¬ 
low space for the large seconds subdial, 
which takes up almost the entire lower 
part of the dial, and is very easy to read. 
Arabic numerals appear at 10-second in¬ 
tervals, and the “railway” markings be¬ 
tween these numerals — another hall¬ 
mark of the brand — are repeated as 




EVEN THOUGH THE WATCH RUNS A 
BIT TOO FAST FOR SOME TASTES, 
THE GENERALLY WELL-BALANCED 
RATE IS STILL QUITE REMARKABLE. 


minute divisions along the edge of the di¬ 
al. Here, Arabic numerals mark the five- 
minute intervals but skip the quarter- 
hours, which are highlighted with lumi¬ 
nous dots. These dots, in conjunction 
with the Super-LumiNova inlays on the 
hour and minute hands, provide a limited 
degree of orientation at night. The sword 
hands are well-proportioned. The hour 
hand extends almost to the inner edge of 
the hour track while the minute hand 
reaches its periphery, which itself forms a 
seamless border with the outer minute 
track. Meanwhile, the seconds hand’s tip 
extends precisely to the inner circle of the 
seconds track. The metallic ring that 
frames the recessed seconds subdial 
crosses the pivot point of the hands. If 
you look very closely, you’ll notice along 
the outer edge of the dial an inner case 
ring that has 120 notches that look like 
gear teeth. 

WHEN LOOKING at the dial, it’s hard to 
miss the unusual shape of the bezel, with 
the narrow, polished edge of its matte 
ring sloping steeply down to the dial. 
Cartier’s specifications indicate its diam¬ 
eter is 42 mm, but beneath the bezel the 
cylindrical mid-section of the case 
widens to 45 mm between the lugs. The 
flanks measure 42 mm and transition 
smoothly into the elegant and ergonomi¬ 
cally shaped lugs. Their edges shine with 
a superb, polished finish and they slope 
downward at an angle that follows the 
curves of the wrist. The screwed bars and 
the various satin finishes also suggest ex¬ 
pert craftsmanship. The protective 
crown guard is made of multiple parts 
and is attached to the case with screws. 
Its appeal lies in the contrast between the 
polished lines and the satin-finished sur¬ 
faces. The seven-sided crown is also pol¬ 



ished and holds a cabochon made of syn¬ 
thetic spinel. 

WHEN YOU WIND the watch manually 
the crown turns nicely between your fin¬ 
gers. You’ll need to pull the crown out 
with your fingernail to change the date. 
You must turn it quite far before the date 
advances. The date appears in a curved, 
framed aperture at 3 o’clock and ad¬ 
vances just before midnight. The date dis¬ 
play shows three numerals, with the cur¬ 
rent date indicated by a small black ar¬ 
row. As mentioned above, pulling the 
crown out fully will stop the movement 
so that you can set the time to the exact 
second. But be careful: when pushing the 
crown back into position, the minute 
may jump ahead a bit. Here’s a tip: to 
counteract the play in the minute hand 
when setting the time, it’s best to advance 
it a bit more than necessary and then 
move it back to the desired position. 

A LARGE, DOMED, sapphire crystal pro¬ 
tects the dial. The caseback, which is se¬ 
cured with eight screws, has a much small¬ 
er sapphire window and is decorated with 
the engraved model name, case material 
and type of movement; it also says that the 
watch is water-resistant but does not spec¬ 
ify to what level. (Cartier says it is 30 me¬ 
ters.) The caseback does not follow the 
curved lines of the case midsection and 
bezel, but is flattened between the lugs in 
order to make room for the screwed strap 
connectors. The fine alligator strap ends in 
a folding clasp that allows the strap to be 
easily attached and fastened in place on 
both sides. This makes it possible to adjust 
the fit of the strap exactly. The excellent 
quality of the leather contributes to wear¬ 
ing comfort and is of a level one would ex¬ 
pect from a luxury brand like Cartier. O 
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Meeting 

Mr. 

Wizard 

BY NORMA BUCHANAN 

WatchTime talks to 
the famously brainy 
Ludwig Oechslin: 
professor, historian, 
mathematician, 
philosopher and 
— oh, yes — 
watchmaker. 
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PROFILE 

Ludwig Oechslin 




I told him it is possible, but it is 
stupid. ” Ludwig Oechslin laughs 
when he remembers the answer 
he gave nearly 30 years ago to 
Rolf Schnyder when Schnyder 
asked if it were possible to 
miniaturize a highly complicated astro¬ 
nomical wall clock Oechslin had made so 
that it could be worn on the wrist. Why, 
Oechslin wondered, would anyone want 
to cram all those indications, which in¬ 
cluded the apparent position of celestial 
bodies, solar time, sunrise and sunset 
times, zodiac signs, solar and lunar 
eclipses and more, into the tiny space of a 
wristwatch dial? 

But Schnyder insisted. He had just 
bought the financially moribund Ulysse 
Nardin brand and was scouring Switzer¬ 
land for ideas that would get it back on 
track. Schnyder had seen the clock, an as¬ 
trolabe, inspired by astronomical clocks 
from the Middle Ages, in the Lucerne 
workshop of a master watchmaker and 
timepiece restorer named Jorg Sporing, 
for whom Oechslin was working as an 
apprentice. As soon as Schnyder laid eyes 
on it, he knew it would be the perfect 
pick-me-up for his ailing brand. (Schny¬ 
der died in April of this year; see follow¬ 
ing story.) 

Oechslin made the movement and 
Schnyder used it in a watch called the As- 
trolabium Galileo Galilei, which came 
out in 1985. As the first watch in the 
now-celebrated series called the Trilogy 
of Time, it brought fame to both Oechslin 
and Ulysse Nardin, thanks to its myriad, 
and unusual, complications. In 1988, it 
was featured on the back cover of the 
Guinness Book of Records as “the most 
highly refined timepiece of all time.” 

The Astrolabium was the start of a 
long partnership. Oechslin designed 
movements for Ulysse Nardin for nearly 
20 years, turning out, among other 
things, the second and third watches in 
the Trilogy, the Planetarium Copernicus 






and the Tellurium Johannes Kepler; the 
GMT ±, in 1994, a dual-time watch that 
can be set forward or backward; the Per¬ 
petual Ludwig (named after him), a per¬ 
petual calendar which, like the GMT ±, 
can be adjusted forward or backward, in 
1996; the GMT ± Perpetual, in 1999; and 
the Freak, in 2001, which tells the time 
not by hands but by means of its move¬ 
ment, rotating once per hour, and featur¬ 
ing a dual, silicon escapement of Oechs- 
lin’s design. 

By the time the Freak came out, 
Oechslin was well-established as one of 
the world’s most famous watchmakers. 
That year, he took the job he holds to¬ 
day: curator and director of the Interna¬ 
tional Museum of Horology (MIH) in 
La Chaux-de-Fonds. His work for 
Ulysse Nardin is finished, at least for 
now: designing movements for that 
brand, or any other, is forbidden by the 
museum because of potential conflicts of 
interest. 

But the 59-year-old Oechslin is as 
much a watch-world celebrity as ever, 
recognized everywhere by his signature 
pince nez and rumpled vest. On a recent 
trip to La Chaux-de-Fonds, WatchTime 
met with him at the museum to find out 
about his work there, and to hear first¬ 
hand about his life before, during and af¬ 
ter the Ulysse Nardin years. 

OECHSLIN IS AN accidental watchmak¬ 
er, of sorts. At the University of Basel, he 
chose a notably non-vocational course of 
study, which included Latin, Greek, an¬ 
cient history, philosophy and the history 
of art. And although he went on to get a 
doctorate in history; to teach at universi¬ 
ties; to write scholarly and, to most of us, 
indecipherable works on topics we can 
barely pronounce; and to win universal 
recognition as a top-notch brain, Oech¬ 
slin started out as an academic under¬ 
achiever. 

“I wasn’t really good at my studies,” 
he says. (Although with his owlish face 
and air of detached circumspection, 
Oechslin looks as much like a straight-A 
egghead as anyone possibly can.) “I need¬ 
ed to make money. I needed to find an al¬ 
ternative to survive,” he says. Oechslin 
had an interest in horology, as he did in 
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nearly everything, and, after weighing its 
charms against those of goldsmithing, 
chose horology because it was intellectu¬ 
ally richer. 

And so, at age 24, he went searching 
for a teacher. He asked advice at one of 
his old haunts: the MIH, which he had of¬ 
ten visited while doing research for his 
work at the university. The museum rec¬ 
ommended he apply to become an ap¬ 
prentice with Sporing, who worked in 
Lucerne, where Oechslin had grown up. 

Sporing took him on, and Oechslin 
soon found himself in Rome, helping to 
restore an astronomical clock called the 
Farnese clock, owned by the Vatican. The 
project took four years and provided in¬ 
spiration for the wall clock that so in¬ 
trigued Schnyder. 

It was Oechslin’s idea that the Astro- 
labium should be the first watch in a 
three-part series. “I thought this [one 
watch] can’t be alone. It made no sense to 
just have the Astrolabium,” he says; it 
would look odd to have one highly com¬ 
plicated astronomical watch in a brand 
otherwise composed of more mainstream 
models. He decided to follow up with 
watches that would show two other per¬ 
spectives of the solar system. While the 
first watch showed the heavenly bodies as 
seen from the Earth, the second watch, 
the Planetarium, would show the Earth, 
along with the five other planets closest 
to the sun, those you can see with the 
naked eye, as they circled the sun. The 
third watch, the Tellurium, would offer a 
view looking down onto the Earth from 
the North Pole, and show the changing 
portions of daylight and darkness as the 
seasons change, as well as the rotation of 
the moon around the Earth and the re¬ 
sulting phases of the moon. 

The perpetual calendar, which 
Ulysse Nardin first used in a watch in 
1996 (in the Perpetual Ludwig, a limited 
edition), was also Oechslin’s idea. Its 
chief selling point is that its calendar in¬ 
dications are much easier to set than on 
a traditional perpetual calendar, which 
requires many difficult adjustments to 
reset if the watch is allowed to stop run¬ 
ning. Oechslin’s perpetual calendar can, 
unlike a traditional perpetual calendar, 
be adjusted either backward or forward 



The watches in the 
Trilogy of Time (top to 
bottom): the Astrolabi¬ 
um Galileo Galilei, the 
Planetarium Copernicus 
and the Tellurium 
Johannes Kepler 
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The GMT ± Perpetual, 
which can be adjusted 
backward or forward 


The Freak, 
introduced 
in 2001 



(thanks to its use of gears rather than 
levers) and its day, date and year are 
synchronized so that they all move to¬ 
gether when being reset, rather than re¬ 
quiring separate adjustments. In 1999, 
Ulysse Nardin paired this perpetual cal¬ 
endar device with another Oechslin in¬ 
novation, a GMT mechanism that en¬ 
abled switching from one time zone to 
another, backward or forward, via 
pushers. The date changed, when ap¬ 
propriate, with the time-zone switching, 
and the position of the hour hand with 
respect to minutes was precisely pre¬ 
served. The watch was called the GMT 
± Perpetual. 

Two years later, Ulysse Nardin 
brought out the Freak. The project was 
something of a salvage mission, Oechslin 
recalls. Ulysse Nardin had planned to 
bring out a watch using a movement de¬ 
sign by the watchmaker Carole Forestier- 
Kasapi, now head of movement develop¬ 
ment at Cartier, who worked for Ulysse 
Nardin and Renaud et Papi before taking 
her present job. But the movement as 
Forestier-Kasapi designed it was imprac¬ 
ticable. Oechslin looked at it and decided 
that its basic principle, that of a rotating 
movement, could work if it were execut¬ 
ed differently. He increased the move¬ 


ment-rotation speed slightly, to once per 
hour, and used the escapement bridge to 
indicate the minutes and the mainspring 
barrel, which rotates once every 12 
hours, to indicate the hour. 

The first Freak models contained an 
escapement called the Dual Direct, which 
was later replaced by an improved ver¬ 
sion called the Dual Ulysse. Both had 
dual escape wheels and were designed to 
reduce friction. 

Ulysse Nardin continued to launch 
watches with Oechslin-designed move¬ 
ments after Oechslin joined the MIH. 
These include the Sonata, an alarm watch 
with a countdown timer and a GMT 
function, in 2003, and the Moonstruck, 
in 2009, which shows the apparent posi¬ 
tion of the sun in the sky, along with the 
orbit and phases of the moon and the 
times of neap and spring tides. 

There will certainly be others; Oechs¬ 
lin sold Ulysse Nardin many still-unused 
designs prior to moving to MIH. “Ulysse 
Nardin has a lot of construction from me 
that has not yet been made. They have 
stuff for the next 20 years: things I did be¬ 
fore 2001,” he says. 

OECHSLIN FOUND his job at the MIH 
by answering a help-wanted ad. “This is 
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one of the two best jobs I could have 
had; the other was as director of the 
Swiss Institute of Rome,” he says, refer¬ 
ring to the institution dedicated to pro¬ 
moting Swiss science and culture in Italy. 
(Oechslin was born in Italy, in the town 
of Gabicce Mare on the country’s east 
coast.) 

The MIH, founded in 1902, and lo¬ 
cated since 1974 in a contemporary, un¬ 
derground building with 20,000 square 
meters of space, is one of the world’s 
most important horological museums. It 
contains not just the displays open to the 
public, which span the entire history of 
timekeeping, from sundials to current 
wristwatches, but also departments for 
horological research and timepiece 
restoration. 

When Oechslin got the job he bought 
a house famous in La Chaux-de-Fonds as 
one of the town’s best examples of early 
20th-century Art Nouveau design, for 
which La Chaux-de-Fonds is well known 
in architectural circles. 

The museum was a relic, too, but of a 
less appealing sort: it had scarcely been 
changed since the building had opened 
and was in need of major work. Oechslin 
updated the displays, a task that included 
expanding the amount of written infor¬ 
mation accompanying them. When the 
displays were built, visitors had more 
knowledge about timepieces than they do 
now, he says. “You didn’t need to tell 
them too much. But today people come in 
[with little prior understanding] and you 
really have to explain. This is the main 
thing I changed.” Oechslin’s agreement 
with the museum requires him to spend 
60 percent of his time on museum work, 
and allows him to use the other 40 per¬ 
cent as he chooses. 

Of late, much of the 60 percent has 
been spent organizing an exhibit on 
American watchmaking called 
“Philadelphia 1876: le defi americain en 
horlogerie,” or “the American challenge 
in watchmaking.” It’s devoted to the 20- 
to-30-year period following the Civil 
War when American watch companies, 
thanks to their use of mass production 
to make interchangeable parts, rivaled 
or even exceeded their Swiss competi¬ 
tors in the quality of their products. 



OECHSLIN SOLD ULYSSE NARDIN 


MANY STILL-UNUSED DESIGNS 


FOR WATCHES. “THEY HAVE STUFF 


FOR THE NEXT20 YEARS,” HE SAYS. 
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Oechslin traveled throughout the 
Northeast visiting museums — the 
Smithsonian; the Winterthur Collec¬ 
tion, in Winterthur, DE; the National 
Association of Watch and Clock Collec¬ 
tors, in Columbia, PA; and others — to 
find pieces for the exhibit, which 
opened in May and will run through 
Sept. 30. 

Like museum directors everywhere, 
Oechslin must also raise money for ac¬ 
quisitions, research personnel and 
restoration. Sources include private 
donors, banks and watch brands and, not 
insignificantly, sales of a special watch 
Oechslin conceived for the purpose, 
called, simply, the MIH watch. It is an an¬ 
nual calendar that combines an ETA 
7750, chosen for its high degree of 
torque, with a calendar mechanism man¬ 
ufactured by the Zurich watchmaker 
Paul Gerber, and containing just nine 
moving parts. The watch is sold online 
and at the Swiss retailer Embassy, which 


SALES OF OECHSLIN'S 
MIH ANNUAL CALENDAR 
WATCH HAVE NETTED THE 
MUSEUM WELL OVER 
500,000 SWISS FRANCS. 


The MIH watch 


The MIH got a facelift 
when Oechslin took 
over as director. 
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has stores in Lucerne and St. Moritz. The 
watch is priced at 5,000 Swiss francs, 700 
of which go to the museum. Oechslin 
says that since the watch was launched in 
2005, between 800 and 900 MIH watch¬ 
es have been sold, netting the MIH well 
over SF500,000. 

Oechslin spends much of the remain¬ 
ing 40 percent of his time on a new ven¬ 
ture, a watch brand he founded in 2008 
named Ochs and Junior. The brand con¬ 
tains five collections, all of which use 
unconventional displays to show the cal¬ 
endar or a second-time-zone indication. 
The watches have a minimalist look; the 
styling is the work of the industrial de¬ 
signer Christian Gafner. One collection, 
the Anno Cinquanta, is an annual calen¬ 
dar whose day, date and month indica¬ 
tions consist of round apertures 
arranged in circles: the circles turn or¬ 
ange to indicate the current day and 
date. Oechslin says this watch was one 
of the most difficult, and perhaps the 
most difficult, he has ever designed. The 
reason is that its calendar mechanism 
conveys so much information with so 
few parts. “To find a really simple solu¬ 
tion is really hard,” he says. The move¬ 
ment is an in-house automatic by Paul 
Gerber. This model, like all Ochs and 
Junior watches, is sold on the Ochs and 
Junior website (ochsundjunior.ch) and at 
the Embassy stores. Its price is SF41,500 
for the white-gold version (about 
$47,000 at current exchange rates), 
SF39,500 for the rose-gold one and 
SF34,850 for the silver-case model. 

The other Ochs and Junior watches 
are the Mese, a calendar watch whose 
date circle has a spiral shape so that the 
first and 31st days are stacked on top of 
each other; the Luna Mese, with the same 
spiral date indicator but also with a 
moon-phase display consisting of a round 
aperture that rotates around the dial, 
mimicking the rotation of the moon 
around the Earth; and the Due Ore, 
which shows two time zones. Prices range 
from SF6,000 for titanium-case versions 
of the Due Ore and Mese to SF20,360 for 
the silver case, white-gold-dial version of 
the Luna Mese. Ochs and Junior also sells 
a children’s watch, the Settimana Junior 
(SF2,700), which shows the day of the 


week only because, Oechslin says, that is 
the only calendar information children 
need. 

It was his own child, his son Giorgio, 
who came up with the name Ochs and 
Junior. In German, Oechslin means, 
loosely, “little ox.” (Ochse is the German 
word for “ox” and lein is a diminutive 
suffix.) So Ochs and Junior seemed to the 
boy, then 15, like a very clever brand 
name. 

Oechslin agrees, in a way. “It’s super¬ 
stupid,” he says, smiling. “It’s so stupid, 
it’s good. ” O 
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Rolf 

Schnyder, 



Ulysse Nardin’s longtime owner, 
Rolf Schnyder, who died in April, 
spent his career blazing trails. 

BY NORMA BUCHANAN 



I n 1983, Rolf Schnyder bought a crippled timepiece com¬ 
pany that had once been famous for its highly precise but 
by then obsolete marine chronometers. He planned to re¬ 
vive the company, Ulysse Nardin, which then employed 
two people, one full-time, one part-time, by introducing 
a line of Ulysse Nardin mechanical wristwatches. 

No matter that the quartz revolution was in full swing, and 
nearly the entire watch industry was shifting to quartz move¬ 
ments. Schnyder had a slam-dunk idea: a mechanical watch, 
priced at about $15,000, that could provide such must-have da¬ 
ta as the times of solar and lunar eclipses, the presiding astro¬ 
logical sign, true solar time, and the position of the moon and 
stars in the sky, all in a display that could be read fairly easily, if 
you had a magnifying glass. Who could resist? 

Oddly enough, many couldn’t. Schnyder named his watch 
the Astrolabium Galileo Galilei, and sold 80 of them within a 
year of its debut. The rest, as they say, is history. Schnyder went 
on to establish Ulysse Nardin as one of the most technological¬ 
ly innovative watch brands in the Swiss watch industry. During 
the 28 years that Schnyder remained at its helm, Ulysse Nardin 
pioneered the use of new types of escapements; two new move¬ 
ment materials, silicon and diamond; a new perpetual calendar 
mechanism; new types of repeating watches, and much else, all 
of which made Ulysse Nardin a hugely influential brand. 

Schnyder died on April 14 of acute pancreatitis, in Kuala 
Lumpur, where he lived with his wife Chai and three children. 
He was 76. 
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IN MEMORIAM 

Ulysse Nardin’s Rolf Schnyder 


THE FREAK WAS THE FIRST 
MECHANICAL WATCH THAT USED 
SILICON IN ITS MOVEMENT 


He was one of the founding fathers of the mechanical-watch 
renaissance. When he bought Ulysse Nardin, Schnyder was 
among a mere handful of watch executives who believed that 
mechanical watches could survive the then-13-year-old quartz- 
watch onslaught. To do so, he realized, mechanicals could not 
be quaint relics of a simpler time. They had to be technically so¬ 
phisticated marvels that would inspire shock and awe with their 
novelty and ingenuity; they would have to capture consumers’ 
imaginations. So he sought out examples of mechanical wiz¬ 
ardry, and found one in a clock-restoration workshop in 
Lucerne (see previous article). He hired a young watchmaking 
apprentice named Ludwig Oechslin to miniaturize the clock to 
wristwatch proportions, and so the Astrolabium was born, 
along with a new era for Ulysse Nardin. 

Schnyder’s hunch about mechanicals soon proved correct, 
and he continued his quest for interesting new mechanical- 



watch ideas. Oechslin provided many of them, but Schnyder 
cast a wide net that included now-celebrated movement makers 
like Christophe Claret, Dominic Renaud and Giulio Papi. He al¬ 
so hired Carole Forestier-Kasapi, now the well-known head of 
movement development at Cartier, for a period early in her ca¬ 
reer. (A related note: In 1984, Ulysse Nardin began using trans¬ 
parent casebacks to show off its mechanical movements, mak¬ 
ing it one of the first watch companies to do so.) 

In 1989, the quest led to the first of a soon-to-be-famous series 
of automaton watches. After a visit to St. Mark’s Square in Venice, 
where he marveled at the two automatons that ring out the hours 
atop the square’s clocktower, Schnyder introduced an automaton 
watch called the San Marco. Other such watches followed, all fea¬ 
turing automata (called Jaquemarts) on the dial whose motions 
are synchronized with the chimes. The series continues to this day, 
with this year’s launch of the Alexander the Great watch, which 
has five Jaquemarts and a Westminster carillon chime. 

The 1990s and 2000s brought, among other inventions, per¬ 
petual calendar and GMT mechanisms that could be adjusted 
easily backward or forward; an alarm watch, called the Sonata 
(2003), whose alarm can be set to the precise minute and can dis¬ 
tinguish between a.m. and p.m.; and the Moonstruck (2009), an 
astronomical watch that shows the orbit of the moon along with 
the moon phases and the times of spring and neap tides. 

The most highly publicized watch of all was the Freak, 
launched in 2001. It did away with traditional watch hands and 
instead told time by means of rotating bridges. Designed by 
Oechslin, it was heralded throughout the industry as one of the 
most interesting innovations of the new mechanical era. Among 
its notable features was a direct-impulse escapement with two 
silicon escape wheels, dubbed the Dual Direct escapement. Last 
year, Schnyder described the Freak as “by far our most impor¬ 
tant piece.” 

The Freak was the first mechanical watch that incorporated 
silicon in its movement. Schnyder thus pioneered another major 
watch trend, the use of unusual movement-component materi¬ 
als, especially silicon, which has swept through the watch in¬ 
dustry in the past decade. 

After the first Freak came out (there have been several ver¬ 
sions since), Schnyder continued to experiment with silicon, 
not only for escape wheels, but also for other components in¬ 
cluding bearings, bridges and balance springs. In 2005, he used 
another unorthodox material, diamond, for the escape wheels 
in the Freak Diamond Heart. He also made one version of the 
Dual Ulysse escapement, a successor to the Dual Direct, that 
had a diamond balance spring. At the Baselworld fair in March 
of this year, Schnyder unveiled a new in-house movement, Cal- 
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iber 118, which has an escape wheel and lever made of dia¬ 
mond-coated silicon (the trade name is “Diamonsil”), a materi¬ 
al the company had already used in a version of the Freak in 
2007, and a silicon balance spring. The company says Caliber 
118 is the first member of what will one day be a family of such 
movements. 

Ulysse Nardin’s first in-house movement was Caliber 66/67, 
used in the Sonata. Then, in 2006, came another, Caliber 160, 
which marked the brand’s 160th anniversary. Like other Swiss 
watch manufacturers, Schnyder sought to make his company 
less dependent on outside sources for movements and compo¬ 
nents. In 2003, to that end, he opened a second factory in La 
Chaux-de-Fonds, which is next door to Le Locle, where the 
company has had its headquarters since it was founded. 

He already had long watch-industry experience when he 
bought Ulysse Nardin. Born in Zurich, he moved to Thailand 
in 1958, at age 23, to work for a trading company whose prod¬ 
ucts included watches. He would retain close ties to Asia for the 
rest of his life, living and working there for much of it or, as in 
recent years, splitting his time between Kuala Lumpur and 
Switzerland. 


Schnyder also pioneered the manufacturing in Asia of com¬ 
ponents for Swiss watch brands. For five years, starting in 1968, 
he headed a watch-dial and case factory, Cosmo, which he had 
helped set up in Thailand. Its customers included many Swiss 
brands. In 1973, after selling his shares in Cosmo, he moved to 
Kuala Lumpur to set up another company, Precima, which made 
dials, balance springs, sapphire crystals and other watch compo¬ 
nents. Once again, he sold his products to Swiss companies. 

In 1983, when he heard, at age 48, that Ulysse Nardin was 
for sale, he jumped at the chance. He knew the company for its 
high-quality marine chronometers (the source of the brand’s an¬ 
chor logo) and, despite its having no customers but for the oc¬ 
casional deck-watch collector, saw that it could be rebuilt. 

As he told one magazine last year, at a celebration marking 
his 75th birthday: “Almost 30 years ago, I bought Ulysse 
Nardin, a calculated risk as I believed there was a strong chance 
that unique, mechanical watches could thrive, and it turns out I 
was right.” 

Schnyder is succeeded in his role as CEO by Patrik Hoff¬ 
mann, former head of Ulysse Nardin’s U.S. subsidiary. Chai 
Schnyder has assumed the post of president of the board. O 



1000m Diver 


UTS Watches are individually made out of 
solid stainless steel in our workshop 
located in Munich Germany. Our new 
1000M Diver GMT features an automatic 
winding Swiss movement displaying a 
second time zone and is limited to 200 
pieces. To order this watch or learn more 
about our 11 years in business, visit 


o 


MUNCHEN 


1 . 877 . 887.0123 
www.utswatches.com 
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Sporting his Omega Seamaster 
Chronograph, Daniel Jetton, a 
lieutenant colonel, stands outside the 
historic Gadsby’s Tavern in Alexandria, 
VA, after a luncheon celebrating his 
retirement from the Army. 


Aboard his father’s vintage 
cigarette boat on New York’s Lake 
George, David Abrams catches some 
rays while wearing his Breitling 
Chronomat Evolution. 



Likun Xie models his new Rolex 
Submariner Date, a 66th-birthday 
present from his sons Michael and Jack. 


A divers’ watch in the desert: Rich Bumgardner wears his titanium IWC 
Aquatimer Chrono-Automatic while sightseeing in Arches National Park, Utah. 
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After a Christmas 
morning scuba 
dive at Pu’uhonoa 
oHonaunau 
National 
Historical Park in 
Hawaii, Randall 
Curtis lets his 
Panerai PAM 104 
and Suunto 
Elementum Aqua 
dry in the sun. 



A trio of 
Tissots: Paul 
and Danny 
Baxley (center 
and right) help 
their brother 
David celebrate 
his retirement 
with a weekend 
trip to the 
Broadmoor 
resort in 
Colorado 
Springs, CO. 





Andrea Jarvis and 
her husband J.R. 
Jarvis both put 
their money on 
TAG Heuer Link 
watches during 
this year’s Ken¬ 
tucky Derby at 
Churchill Downs. 


On a visit to the 
north face of the 
Eiger in the Swiss 
Alps, Gary Isakov 
(left) wears a 
Franck Muller 
Master Banker 
Havana, Jacob 
Lincoff (center) a 
Swatch Irony 
Retrograde and 
Michael Lincoff a 
Ulysse Nardin 
Dual Time 42 mm. 


Juan Mendez dives 
for dinner in Bocas 
del Toro, Panama, 
in his Rolex GMT- 
Master II. 



To submit a photo, please 
send your image to 
photo@watch ti me.com 
with a short description 
identifying each person in 
the photo and the watch 
each one is wearing. Please 
give the first and last name 
of the wearer and the 
brand and model of the 
watch. If the photo was tak¬ 
en at an event, please speci¬ 
fy when and where it was 
held. Only clear images in 
which both the face of the 
watch and the wearer are 
visible will be considered 
for publication. Images 
must be in JPEG format and 
no smaller than 1 MB. Only 
the best-quality and most 
interesting photos will be 
considered. 
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By Joe Thompson 



T alking to financial analysts on 
May 19 in Geneva, Johann Ru¬ 
pert, executive chairman of the 
Richemont Group, remarked, “It was in¬ 
teresting seeing Nick Hayek’s interview 
in WatchTime, where he spoke about the 
American market. ” 

Apparently a lot of people found our 
interview with the CEO of the Swatch 
Group in the May-June issue interesting 
— as well as insightful, insulting or infu¬ 
riating, depending on their point of view. 
Judging from the volume of phone calls, 
emails, comments and questions we’ve 
received, and the online chatter and oth¬ 
er public comments we’ve seen about the 
article, Hayek’s remarks generated mon¬ 
ster buzz. If Nick Hayek, Jr., wanted to 
start a conversation about the state of 
watch retailing in the United States, he 
succeeded. 

Hayek’s bluntness shocked some and 
offended others. A New Jersey jeweler 
told me he read the interview flying to a 
trade show in Las Vegas. He was so star¬ 
tled by Hayek’s comments that he pur¬ 
chased the issue again at the Las Vegas 
airport to see if we had toned down his 
quotes in a later edition. (The quotes 
were still there; there are no later editions 
of WatchTime.) Hayek’s tone, perceived 
as arrogant, annoyed some readers. 
“Why would Nayla Hayek let her little 
brother go shooting his mouth off about 
the state of Swiss watch sales in the 
U.S.?” reader Richard Ridge wrote. “Sor¬ 
ry that we [the U.S. watch market] are 
not living up to his expectations.” A letter 
in the Readers’ Lorum section of this is¬ 
sue takes a similarly sarcastic tone. 

Some people, while conceding much 


: 



merit in Hayek’s remarks, felt that he was 
kicking the U.S. market when it was 
down. “He never did this when the U.S. 
was the top market,” one industry insider 
said. “We’re down now and China’s up 
and he hits us.” 

Others were surprised that Hayek 
criticized by name well-known watch re¬ 
tailers Tourneau and Ben Bridge Jewelers. 
“That demanded a rebuttal,” the CEO of 
a regional jewelry said to me. In fact, 
both firms declined WatchTime’s offer to 
reply to Hayek’s critique. Sources close to 
Tourneau said their reaction was more 
disappointment than anger. Some 
Tourneau executives feel Hayek’s critique 
is dated, that current management con¬ 
cedes the problems Hayek cited and is ad¬ 
dressing them, particularly the discount¬ 
ing. They also feel that the critique is one¬ 
sided — that, for all the chain’s problems, 
Tourneau has been instrumental in rais¬ 
ing the level of awareness of luxury 


NICK HAYEK WANTED TO START A CONVERSATION j 


watches in the United States over the past 
two decades. It would be nice, one 
Tourneau executive said, if Hayek ac¬ 
knowledged that. 

As it happens, we did receive letters 
rebutting some of Hayek’s points. How¬ 
ever, the writers, for political or commer¬ 
cial reasons, insisted on anonymity, 
which prevents us from printing them. 
One jewelry store manager wrote, “I find 
Mr. Hayek’s claim that discounting is a 
uniquely North American problem some¬ 
what perplexing. I have sold fine watches 
for over 12 years and I find European, 
Asian and South and Central American 
customers equal to or better than any 
North American when it comes to de¬ 
manding discounts. In fact, I walked 
away from a $12,000 sale today for not 
being the cheapest in town. The customer 
comes not from the U.S. but from Brazil.” 
Others accuse the Swatch Group of being 
complicit in creating the conditions for 
America’s rampant discounting by over¬ 
loading retailers with product and man¬ 
dating that retailers carry a full range of 
Swatch Group brands. 

In the dozens of conversations I’ve 
had about “the interview,” the most star¬ 
tling thing is the number of people in the 
watch biz — retailers and suppliers — 
who say, essentially, Hayek is right. The 
first comment I received about the piece 
was from an American distributor of a 
Swiss brand whom I happened to meet on 
an airplane. “I just read your interview 
with Nick Hayek,” he said, unprompted. 
“I agree with every word he said.” It be¬ 
came a recurring theme. They might 
quibble about how he said it, or to whom 
he said it, or why he said it, but few quar¬ 
reled about Hayek’s core point. Retailers 
and watch executives alike decry the gen¬ 
eral state of watch knowledge behind the 
counter. And his claim that the U.S. 
watch market is at a crossroads is beyond 
dispute. The retail revolution is here. 
Watch brands all along the price pyramid 
are trimming their retail networks (“few¬ 
er partners, more partnership” is 
Richemont’s mantra) and opening more 
boutiques to provide a better buying ex¬ 
perience for their consumers. At this 
point, talk about the situation — the 
blunter the better — is a good thing. O 
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“Accuracy is everything when 
you’re diving underneath 
an icy lake in the Alps.” 

Guillaume Nery 

- Four-time World Recordholder in Free Diving (Constant Weight) 



“Going up 2,500 meters in the French Alps, to 
dive under the frozen surface of Lake Long, 
represents the ultimate ice dive challenge to me. 
Ice-diving in such extreme temperatures, I must be 
able to trust my equipment with my life. Which is 
why a dependable timepiece like a Ball Watch is so 
important in an environment that features truly 
adverse conditions.” 


The watch that once ran America’s railroads now equips world 
champion diving explorers as they plunge into the depths of 
extreme coldness. There is no other timepiece that is as rugged 
and dependable. 


Announcing The World’s 1st DayIDate Worldtime Movement 


5,000Gs 
shock resistance 

Antimagnetic to 
4,800A/m ^ 


300m 

water resistance 


Anti-reflective 
sapphire crystal 



Engineer Master II Diver Worldtime 

Automatic - 45mm 


Self-powered micro 
gas lights that glow 
100 times brighter 
than luminous paint 
for up to 25 years 


Official 


Standard 

Since 1891 


Since 1891 , accuracy under adverse conditions 


BALL Watch USA www.ballwatch.com Tel: 727-896-4278 

(see web site for compkic list of Authorized BALL dealers) 


Julie's Fine Jewelry Ketchikan, AK | E.D. Marshall Jewelers Scottsdale, AZ Jewelry Atelier Carmel by the Sea, CA | Exquisite Timepieces Naples, FL 
Orlando Watch Co. Winter Park, FL | Shelle Jewelers Northbrook. IL | Romantique Jewelers St. Louis, MO | Berger & Son Jewelers Las Vegas, NV 
Mann Jewelers Cleveland, OH | Russell Korman Austin, TX | Timeless Watch Exchange Frisco, TX | Schwarzsehild Jewelers Richmond, VA 











EL PRIMERO by Zenith, inventor of the 
high-frequency self-winding chronograph 




